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Methodology

Mail-out survey.

828 guestionnaires completed by Albany
voters.

Conducted between March 19 and April
35% response rate.

+ 3.4% bound on error Iif randomness Is
assumed.



Albany, as a Place to Live
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Scale of 1to 10; 1is poor, 10 is excellent.



Things People Enjoy About Living in Albany
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Percents based on # responses, not # respondents; total equals 100%.



What Would People Change?
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Crime Shops Traffic Growth Economy Taxes Streets

B 2008 — 2003

Percents based on # responses, not # respondents; total equals 100%.



Rate of Growth

Too fast 40%

Too slow -5%

Just about right

Don't know
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Gotten better

Gotten worse

Stayed the same

Don't know

Economic Opportunity
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Quality of Life

Gotten better 27%

Gotten worse

Stayed the same 51%

Don't know 4%
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Satisfaction with Services Provided by City
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Scale of 1to 10; 1 is very dissatisfied, 10 is very satisfied.



Albany's Role in Economic Development

Help with development issues 76%

Help outside companies come

74%

Help local companies create jobs

T0%

Provide tax incentives

61%

Help with utility costs 46%

Help in targeted areas 44%
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Sources of Information on City Government

Percent of Respendents

Dem-Herald Parks & Rec City Bridges Radio City Website Other
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Percents based on # responses, not # respondents; total equals 100%.



Sources of Information on City Government
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Dem. Herald Parks & Rec City Bridges Radio City Website Other

Percents based on # respondents, not # responses; total may exceed 100%.



Streets in Greatest Need of Repair

o 7%

6th Queen Water Waverly  Pacific Main Jackson Hill
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Data not available for Waverly and Pacific for 2003.
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Likelihood of Supporting Funding to Improve Streets

Mot very likely

45%

Somewhat likely
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Very likely

Don't know



Street Funding Sources

Not Very  Somewhat Very
Likely Likely Likely
2008 | 2003 2008 2003 2008 2003
Regior-wide fuel tav |66% |57% | 19% |25% | 11% | 13%
Property tax increas¢ 71% 78% 18% 12% 6% 3%
City-wide fuel tax 7% 64% 13% 19% 7% 12%
Monthly fee 81% 89% 12% 5% 2% 2%




Internet Access?

Yes 82%

No
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THE END



