
TRANSIENT LODGING TAX ADVISORY COMMITTEE 

AGENDA 

cityofalbany.net 

Wednesday, February 5, 2020 
3:00–5:00 p.m. 

Municipal Courtroom, City Hall 
333 Broadalbin Street SW 

1. CALL TO ORDER

2. ROLL CALL

3. APPROVAL OF MINUTES (Chair) 
a. September 4, 2019.  [Pages 2-3]

4. BUSINESS FROM THE PUBLIC (Chair) 

5. SCHEDULED BUSINESS

a. Introduction of new Willamette Valley Visitors Association Executive Director [Verbal] (Dykast)

b. CTP Grant Request: $5,875.71 Albany Scottish Festival & Highland Games  [Pages 4-24] (Dykast) 

c. CTP Grant Request: $27,813 National Championship Tournament Play  [Pages 25-46] (Dykast) 

d. CTP Grant Request: $24,511 Gallery Calapooia Marketing Campaign   [Pages 47-78] (Dykast) 

e. Staff updates and issues.  [Page 79] (Dykast) 

6. BUSINESS FROM THE COMMITTEE

7. NEXT MEETING DATE:  Wednesday, September 2, 2020 (Chair) 

8. ADJOURNMENT

The location of this meeting is accessible to the disabled. If you have a disability that requires accommodation, please notify 
the City Manager’s Office in advance of the meeting: cmadmin@cityofalbany.net | 541-791-0206 or 541-917-7519. 
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Transient Lodging Tax Advisory Committee 

 

MINUTES 
Wednesday, September 4, 2019 

3:00 p.m. 
Municipal Courtroom, City Hall 

Approved:  DRAFT 

CALL TO ORDER 
 
Vice Chair Matthew Koopman called the meeting to order at 3:01 p.m. 
 
ROLL CALL 
 
Committee Members present: James Dufour, Peggy Burris, Matthew Koopman, Michael Braibish, Ray 

Kopczynski, Mitch Langjahr, and Pam Silbernagel 
 
Committee Members absent: None 
 
The Chair welcomed new members Ray Kopczynski and Michael Braibish. Discussion followed about the goals 
and responsibilities of the committee.   
 
APPROVAL OF MINUTES 
 
May 29, 2019 
 
 
MOTION: Member Pam Silbernagel moved to approve the minutes. Member James Dufour seconded the 
motion, which passed 7-0.  
 
SCHEDULED BUSINESS 
 
Business from the public      
 
Albany Visitors Association (AVA) Director Rebecca Bond shared new numbers from Travel Oregon about 
the value of tourism. The committee reviewed a handout from Bond. Albany Downtown Association (ADA) 
Director Lise Grato shared the September Downtown Albany newsletter and described other downtown 
projects and events, including that visitors were coming from long distances to the Art and Air Festival. The 
committee reviewed the newsletter handout. Member Peggy Burris mentioned that people from all 50 United 
States and 20 countries have visited the Carousel  
 
CTP grant request: $10,000 from Dave Wilson for King of the Valley BEER-B-Que Festival  
 
Dave Wilson of Willamette Valley Presents, LLC, presented a request for startup costs for the first 
BEER-B-Que Festival to take place at Timberline Park June 26-27, 2020. Discussion followed. After some 
discussion, Wilson said he would return in February with additional materials and request the funds then. 
 
Peggy Burris left the meeting at 3:47 p.m. 
 
Post Event Report: Bruce Edwards, Portable Pitching Mounds 
 
Event and Program Coordinator Bruce Edwards shared a report (see agenda file). 
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TRANSIENT LODGING TAX ADVISORY COMMITTEE MINUTES Page 2 of 2 
May 29, 2019 
 

Post Event Report: Rebecca Bond, Digital Display Package 
 
Bond shared a report (see agenda file). Mitch Langjahr left the meeting at 3:56 p.m. 
 
Post Event Report: John Rich, Willamette Valley Quilt Show 
 
John Rich, of Rich’s Sewing and Vacuum, shared a report (see agenda file). 
 
Staff updates and issues   
 
Economic Development Coordinator Sophie Dykast will be the staff liaison to the TLT Advisory Committee 
going forward.  Dykast and Economic Development Manager Seth Sherry clarified budget and code update 
questions. Discussion followed. Silbernagel requested that the TLT revenue reports include notes regarding 
events that could impact revenue fluctuations.  
 
BUSINESS FROM THE COMMITTEE  
 
None.  
 
NEXT MEETING DATE 
 
Wednesday, February 6, 2020 
 
ADJOURNMENT 
 
Hearing no further business, Vice Chair Koopman adjourned the meeting at 4:15p.m. 
 
 
Submitted by,     Reviewed by, 
 
 
 
Sophie Dykast     Seth Sherry 
Economic Development Coordinator  Economic Development Manager 
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APPLICATION FORM 
for 

FUNDING REQUEST 
Collaborative Tourism Promotion 

Amount of Funding Request:  $ 

Organization Name: 

Address: 

Contact Person and Title:

Telephone: Fax: E-mail:

Federal Tax Identification Number (if applicable):

If more space is needed to answer the following questions, please attach no more than five additional pages.

1. Describe the event or activity proposed for which funding is being requested.  Be specific.

2. How will this event or activity benefit tourism and the Albany community?

3. Has this event or activity occurred in previous years and/or in another location?

4. Please submit a budget with the request, including all proposed project resources and expenditures, including
grant and non-grant funds.  How will the requested funding be spent?

5. Please choose one that best describes your event or activity:

Onetime Ongoing Unsure
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7. If your organization is chosen to receive a grant, you will be required to submit a final written report after the
event/activity.  The report needs to include the following:  description of how CTP grant funds were of
benefit to your event/activity; any relevant financial reporting; attendance figures, attendee comments, or
questionnaire responses; description of the impact on local businesses (if determinable); examples of media
features and exposure; and any additional information that helps to illustrate the success of the event/activity.
Are you willing to do this?

Yes No

8. Have you included the required bids/quotes or other paperwork supporting your request for grant funding?
(One quote is required for requests under $10,000.  Three quotes are required for requests over $10,000.)

Yes No

G:\Economic Development\TLT\CTP Funds\CTP-Application for TLT Funding Request

6. Have you applied for a CTP grant for this event or activity before?  [A tiered-percentage approach is used when
evaluating an organization’s multiyear funding requests, i.e., up to 70% grant funding the first year, up to 30%
second year.]

If yes, please explain.  

Yes No
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CTP (Collaborative Tourism Promotion) Questions 

1. Describe the event or activity proposed for which funding is being requested. Be specific 

Qualification for National Championship Tournament Play. What is National Championship Play? 
 
With More than 7 million players playing slow-pitch softball in the United States every year. Albany Parks 
& Recreation wants to bring the best of the best with their divisions to compete in Albany, OR in the USA 
MSP Western National Championship D/E/Rec tournament. 
 
45 teams on average will be set to hit the softball fields at Timber Linn and Bryant Park on Labor Day 
weekend for this Western National Championship tournament. 
  
The USA Softball MSP Western National Championship Tournament, running Friday, Sept 4 through 
Monday, Sept 7, is expected to bring over 1,000 visitors. This tournament is one of four similar regional 
tournaments hosted throughout the country — northern, southeast, western and eastern.  
 
Teams from USA softball regions 9 and 10 include Oregon, Washington, Alaska, Montana, Idaho, Colorado, 
Utah and Southern California. 
 
The whole idea of bringing these national tournaments to the city of Albany is to have that economic 
impact on our city. 
 
The winning team will be given the title of Western National Champions and automatically qualify into 
the USA nationals.  
 
Players, with their supportive family members and friends, book hotels, eat at restaurants and coffee 
shops between games and take advantage of shopping without worrying about sales tax. 
A tournament this size will carry an economic impact of over $250,000 in 3 to 4 days. Right now, Albany 
does not qualify to offer all the National Tournament opportunities and benefit from the economic 
impact. But with CTP funds, our own project budget, and other expected grant funds, we plan to add the 
needed amenities to meet minimum bid requirements for all National Championship bid opportunities.     

2. How will this event or activity benefit tourism and the Albany community? 
 

The MSP Western National is 3 to 4-day event with over 1,000 players/spectators/officials staying 
overnight for 2 to 3 days, utilizing Albany businesses for gas, food, shopping, and recreation, with an 
estimated economic return of over $250,000. 

The requested items mostly one-time expenditures, for this event, but can also be utilized for other future 
national championship play bids as well as other sports tournament economic impact events. 

The requested items are necessary for the startup of these new events in Albany and are mostly one-time 
expenditures, for this event, but can also be utilized for future National Championships Play bids as well 
as other sports tournament economic events  

3. Has this event or activity occurred in previous years and/or in another location? 

Yes, this event has been offered in locations such as: Seattle WA, Fresno CA, Phoenix AZ, Farmington 
NM, Boise ID, Kent WA. Portland OR, and more. 
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4. Please submit a budget with the request, including all proposed project resources and expenditures, 
including grant and non-grant funds. How will the requested funding be spent? 
 

The list below and on your attached budget are all things required by the USA softball organization 
for Albany to qualify to host all of the USA National Championship Events. 
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5. Please choose one that best describes your event or activity: 

 
I checked ongoing instead of a one-time event as these items are required for a one-time 2020 MSP 
Western National Event, but with that said, these items will continue to be used for other future national 
tournament bids, as well as existing and future sports tournament economic impact builders as well. 
 
We are also, simultaneously working on the development of pavilions, ADA pathways, and solar lighting 
with an estimated cost of over $75,000, these amenities are not strictly required to host these events, but 
they are needed in order to be competitive when bidding on large scale tournaments and considered 
when choosing their locations. We are using P&R funds as well as applying for other grants to cover these 
costs, but we may need to return to ask for a 25% match from CTP for the larger competitive grant 
opportunities and would be very interested in knowing if CTP would be interested is assisting with funding 
an % match if needed?   

6. Have you applied for a CTP grant for this event or activity before? [A tiered-percentage approach 
is used when evaluating an organization’s multiyear funding requests, i.e., up to 70% grant funding 
the first year, up to 30%. 

 
No, I have not applied for CTP grant funding for this event in the past. Albany Parks and Recreation is 
funding many required aspects needed to host this type of event in the best interest of our community’s 
economic return now and in the future. 
 
 

7. If your organization is chosen to receive a grant, you will be required to submit a final written report 
after the event/activity. The report needs to include the following: description of how CTP grant 
funds were of benefit to your event/activity; any relevant financial reporting; attendance figures, 
attendee comments, or questionnaire responses; description of the impact on local businesses (if 
determinable); examples of media features and exposure; and any additional information that helps 
to illustrate the success of the event/activity. Are you willing to do this? 

 
Yes, I am willing and prepared to write a detailed report on how these grant funds benefited the event’s 
success. 
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Cash In-Kind Cash In-Kind
City of Albany CTP Grant Funding 

$27,813.00 

In-kind P&R Staff (508 hrs @ $20 per hr 
rough estimate)  $10,160.00 
** Applying for Travel Oregon Medium 
Grant (Estimated Amount) $50,000.00 
** P&R Budget (Estimated Match)  $ 12,500.00 

SUB TOTAL INCOME $90,313.00 $10,160.00 $0.00 $0.00 
TOTAL INCOME

LINE

ITEM Cash In-Kind Cash In-Kind
1 IPAD Mini's - 10 $3,800.00 
2 Flag Poles $8,865.00 
3 USA Sigange Banners $750.00 
4 USA Tournament Approved Softballs $950.00 
5 PA Sound System with Installation $11,000.00 
6 Championship Rings/Trophies for Teams $1,948.00 

7
Marketing - To ensure maximium team 
attendance for this event location.

$500.00 

8 ** Solar Lighting $2,500.00 
9 ** ADA Walkways $36,000.00 

10 ** Pavillions $24,000.00 
SUB TOTAL EXPENSES $90,313.00 $0.00 $0.00 $0.00 

TOTAL EXPENSES

City of Albany/Parks and Recreation
CTP - MSP Western National Championsip
INCOME

BUDGET Actual

$100,473.00 $0.00 

OTHER INCOME

EXPENSES
BUDGET Actual

$90,313.00 $0.00 
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Expenditure
Cost/piece/m

onth/year
O

ccurance
N

um
ber/Distance

CTP G
rant 

Request
G

allery Calapooia 
total funding

CTP G
rant total 

funding
Gallery Calapooia Rack Cards

every 2 years
5,000

$600.00
($600.00)

$0.00
Art on the Go brochures

$0.15
once/year

10,000
$1,500.00

($750.00)
$750.00

M
ileage to deliver art on the Go 

brochures to galleries listed on the 
brochure

$0.55
5 tim

es/year
122 m

iles round trip
$335.50

$335.50

M
ileage to deliver rack cards and Art 

on the Go brochures to all rest areas 
along the I-5 corridor in O

regon

$0.55
5 tim

es/year
537.8 m

iles round 
trip

$1,774.74
$1,478.95

Artist Inform
ation take-aw

ay pages for 
each gallery artist w

ith full color photos
$0.11

2 tim
es/year

2100
$230.00

$230.00

Plastic w
all-m

ounted brochure holders 
for inform

ation pages
$1.67

once
50

$83.50
$83.50

N
ew

sletter hard copies
$1.17

once/m
onth

500
$585.00

$585.00
Posters

$2.10
once/m

onth
225

$472.50
($62.50)

$410.00
Postcards

$0.79
once/m

onth
250

$197.50
($75.00)

$122.50

KLCC (N
PR) Radio underw

riting
$54.00

5 tim
es for tw

o 
w

eeks/12 
tim

e/year
$540.00/m

onth
$6,480.00

$6,480.00

Bicoastal M
edia - W

illam
ette Valley 

Radio Stations
$1,200.00

3 tim
es/w

eek for 
12 w

eeks/year
3 stations

$3,600.00
$3,600.00

KGAL/KSHO
 "It's All Happening in 

Dow
ntow

n Albany" advertising spot
$125.00

12/tim
es/w

eek 
for one m

onth
$125.00/m

onth
$1,500.00

$1,500.00

Pix Theater Albany advertising
$540.00

one year
$540.00

($540.00)
$0.00

Darkside Theater Corvallis advertising
$1,040.00

one year
$1,040.00

$1,040.00

Regal Theaters, Albany - no quote 
available
Boost events of Facebook

$100.00
5 tim

es/year
$500.00

$500.00

G
ALLERY CALAPO

O
IA BU

DG
ET  FO

R CITY O
F ALBAN

Y CTP G
RAN

T 2020
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W
illam

ette Living m
agazine

$615.00
3 tim

es/year
1/2 page

$1,845.00
$1,845.00

M
O

M
 M

agazine 1/2 page 
advertisem

ent
$525.00

6 tim
es/year

1/2 page
$3,150.00

$3,150.00

Graphic Artist
$25.00

12 tim
es/year

8 hours
$2,400.00

$2,400.00

TO
TAL BU

DG
ET

$26,833.74
($2,027.50)

$24,510.45
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Eads Broadcasting Corporation
36991 KGAL Dr, Lebanon, OR  97355

(541) 451-5425     FAX:  (541) 451-5429
e-Mail:  rich@kgal.com     Mobile:  (541) 401-2552

It’s All Happening in Downtown Albany
As a business in the downtown Albany area you have an opportunity to help your
customers know you’re alive, well and open for business – and it can be done with

an affordable, consistant budget!

Your personal, non-seasonal, generic message of 15-second will be shared with two other
non-competing businesses in one 60-second advertisement.  All three messages will be
“wrapped” in within a memorable musical message welcoming visitors and shoppers to
Downtown Albany.

Announcement to be heard on
all platforms:  KGAL-AM,
KSHO–FM & AM, and
WillametteValleySports.com

A minimum of twenty
announcements per
month

Announcements to
air between 5am –
12 midnight

Your investment:
$125.00
per month

Enhanced Opportunity

For all businesses who participate in the “Basic Plan” package above, additional 60-second or 30-second
announcements are offered at a flat discount rate.  These announcements are not required for the “Basic
Plan” package and can be used for seasonal, anniversary, or event advertising.  These announcements are in
addition to those of the “Basic Plan” package and are designed for added impact.

Announcements can be heard on
your choice of – or all three:
KGAL-AM, KSHO–FM, &

KSHO–AM

Announcements

To air between

5am – 12 midnight

Single Station Rates

Per 60-seconds:  $10.00

Per 30-seconds:  $8.00

Combo Station Rates

Per 60-seconds:  $18.00

Per 30-seconds:  $15.00

Count me in and keep it going!

_______________________________________     Date:  _______________
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92,000+  

Weekly 

Listeners 

 

High  

Loyalty 
Exclusive or 1st 

Choice of 58% of 

KLCC Listeners  
 

#1 High Income Households 
(KLCC Public Radio stations KLCCFtlr Eugene-Springfield MSA,   Cume Rating Persons 18+, Mon – Sun  6a-12mid  

Fall 2015 . Produced by RRC from Data © 2015 Nielsen. Inc. May not be quoted or reproduced without the 

prior written permission of Nielsen.) 

 

#1 Morning Drive 35+ 
(KLCC Public Radio stations KLCCFtlr Eugene-Springfield MSA AQH Share Persons 35+, Mon – Fri; 6-10 am, Fall 

2015. Produced by RRC from Data © 2015 Nielsen Inc. May not be quoted or reproduced without the prior 

written permission of Nielsen.)  

 

#1 Afternoon Drive 35+ 
(KLCC Public Radio stations KLCCFtlr Eugene-Springfield MSA, AQH Share Persons 35+ , Mon – Fri 3pm-7pm,  

Fall 2015. Produced  by RRC from Data © 2015 Nielsen Inc. May not be quoted or reproduced without the 

prior written permission of Nielsen.) 

 

#1 Weekend Mornings  12+ 
(KLCC Public Radio stations KLCCFtlr Eugene-Springfield MSA,   AQH Share Persons 12+, Sat – Sun  6-10 am  Fall 

2015 . Produced by RRC from Data © 2015 Nielsen. Inc. May not be quoted or reproduced without the prior 

written permission of Nielsen.)  

 

92,500 Weekly Listeners  
(KLCC Public Radio stations KLCCFtlr Eugene-Springfield, Total Market Cume Persons 12+, Mon – Sun 24 hrs 

Fall 2015. Produced by RRC from Data © 2015 Nielsen. Inc. May not be quoted or reproduced without the 

prior written permission of Nielsen.) 

 

#2 Radio Station in Eugene Market  12+  -  9.0 Share 
(KLCC; Eugene-Springfield MSA, AQH Share Persons 12+, Mon – Sun  6am-12mid, Fall 2015. Produced by RRC 

from Data © 2015 Nielsen. Inc. May not be quoted or reproduced without the prior written permission of 

Nielsen.)  

 

 
 (KLCC Public Radio stations KLCCFtlr Eugene-Springfield TSA, Sat – Sun, 6-10 am. Fall 2014. Produced by RRC from 
Data ©2014 Arbitron. Inc. May not be quoted or reproduced without the prior written permission of Arbitron.)  
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      $75K+

KLCC Listeners
Compared to all US adults, 
NPR news listeners are:

234%
more likely to have earned 
an advanced degree 
(Masters+)

140%
more likely to be in a 
top management position

138%
more likely to earn 
$75,000+ income

137% 
more likely to be 
involved in business 
purchases of $1,000+

129% 
more likely to have 
investments of $150,000+

204% 
more likely to have 
contributed to an Arts/
Culture non-profit in 
the past year.

Educated,  
Affluent Community 

Leaders

KLCC listeners are almost  
equally divided by gender  
(51% female/49% male)

* source: NPR Audience Insight & Research. Gfk MRI, Doublebase 2013.

Income 
Nearly two-thirds of 
KLCC’s listeners earn 
$50K or more

Education 
KLCC listeners are  
highly educated

Age
KLCC listeners are  
mature and world-wise

4 year degree +  
 some college    H

S  
    

    

< 25

 35%   33%   27%   5%  

 36%   28%   23%   13%  

 66%   26%   8%  

  65+                      2
5-4

9  
    

    
    

    
     

       5
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57

Lincoln City

Newport

Florence

Reedsport

Corvallis

Eugene/Springfield

Cottage Grove

Oakridge

Sweet Home

Roseburg

Riddle

Sisters Redmond 

Bend

KLCC 89.7
Eugene

K218 AE 91.5
Cottage Grove

KLCO 90.5
Lincoln City • Newport

KLFO 88.1
Florence

KLFR 89.1
Reedsport

K212AS 90.3
Sisters

KLBR 88.1
Bend • Redmond • Sisters

K218AG 91.5
Oakridge

KMPQ 88.1
Roseburg

K280BH 103.9
Riddle

Coos Bay

Salem

61% of NPR listeners 
hold a more positive opinion 
of a company that supports 
public radio.

54% of public 
radio listeners prefer to 
buy products and services 
from public radio sponsors. 
 
 95% of NPR listeners 
take action in response to 
something heard on NPR. 
(Lightspeed Research, NPR Sponsorship 
Survey, November 2013)

Programming on KLCC 
is free of clutter. With 
an average of only five 
15-second messages per 
hour, there is virtually no 
listener tune-out. Your 
message will be heard. 

Your KLCC representative  
will work with you to 
customize an effective 
campaign with 15-second 
on-air announcements and 
other services.

KLCC Gets 
Results

89.7 FM
NPR for Oregonians

Contact KLCC today
KLCC
136 West 8th Avenue
Eugene, Oregon 97401
541-463-6000
klcc.org
underwriting@klcc.org

We reach the audience you want to reach
Approximately 92,500* people per week listen to KLCC

KLCC listeners are active, curious, 
and engaged with the world around 
them. As NPR listeners, they’re nearly 
three times more likely than the average 
adult to be an “Influential.” These are 
individuals who demonstrate uncommon 
community engagement, who drive social 
trends, influence opinions, and create 
word of mouth for ideas and products.

KLCC listeners are also culturally active. 
They are more likely than average to 
attend live performances of music or 
theater, enjoy fine dining, physical 

activities, and leisure travel. 

* source: KLCC+ Nielsen Eugene-Springfield Fa15 Persons 12+ 
   M-Su 6a-midn

NPR named 
“Brand of the Year”

among News Services 
in overall Equity among 
17 news service brands.

7171



7272



7373



7474



7575



7676



7777



7878



One Year One Year
2011-2012 2012-2013 2013-2014 2014-2015 2015-2016* 2016-2017** 2017-2018*** 2018-2019 2019-2020 $ Chg % Chg

July 68,645.45      68,809.21      82,744.49      96,618.04         111,876.15       125,896.36       111,010.05       112,425.77       103,311.72       (9,114.05)        -8.11%
August 68,557.53      78,856.74      89,406.86      110,011.44       114,332.83       106,873.12       131,655.85       119,099.49       100,987.30       (18,112.19)      -15.21%
September 65,653.56      69,016.77      74,469.33      83,164.03         97,861.83         110,122.26       104,271.11       92,317.41         96,548.77         4,231.36         4.58%
October 55,498.43      61,645.95      64,312.96      72,286.97         76,125.15         93,162.68         83,369.10         81,409.53         78,166.00         (3,243.53)        -3.98%
November 57,134.31      60,753.30      62,534.47      74,514.85         79,613.15         85,240.93         73,260.28         73,604.32         80,240.20         6,635.88         9.02%
December 35,423.51      34,911.37      39,599.78      44,486.10         53,932.72         54,120.51         52,587.61         50,182.44         
January 45,659.69      42,724.35      44,922.02      55,903.92         58,919.86         56,349.85         62,724.49         61,430.49         
February 55,389.50      51,318.07      61,806.67      68,662.88         62,896.53         60,838.71         60,884.51         66,753.37         
March 63,119.11      68,891.63      63,409.76      79,375.19         85,201.86         87,500.17         83,673.45         90,549.20         
April 51,769.12      67,720.46      57,265.44      71,521.12         82,721.83         72,018.47         76,587.29         80,425.19         
May 56,748.69      50,626.32      79,011.81      88,025.19         88,060.19         100,711.47       95,342.43         100,529.84       
June 83,725.00      83,604.98      96,785.47      111,702.54       130,215.62       124,732.70       131,736.52       119,510.00       
Total 707,323.90    738,879.15    816,269.06    956,272.27       1,041,757.72    1,077,567.23    1,067,102.69    1,048,237.05    459,253.99       (19,602.53)      

Yr/Yr Chg 7.61% 4.46% 10.47% 17.15% 8.94% 3.44% -0.97% -1.77%
YTD/YTD Chg

*June 2015 included an additional $32,146.28 in back payments from online travel companies (OTCs).
**In March 2017, the Albany La Quinta Inn changed ownership to S&K Lodging, LLC.

 Transient Lodging Tax

***In 2018, 200 new beds came online in Corvallis.
**In 2017 the Eclipse may have impacted supply and demand for lodging in Albany. 
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	Amount: 27,813
	Organization Name: City of Albany/Parks & Recreation
	Address: 333 Broadalbin St SW
	Contact Person and Title: Bruce Edwards - Event & Recreation Coordinator
	Phone #: 541-917-7773
	Fax #: 541-917-7776
	Email: bruce.edwards@cityofalbany.net
	Federal Tax Identification Number if applicable: 93-6002114 
	Text5: Qualification for National Championship Tournament Play. What is National Championship Play?With More than 7 million players playing slow-pitch softball in the United States every year. Albany Parks & Recreation wants to bring the best of the best
	Text6: The MSP Western National is 3 to 4 day event with over 1,000 players/spectators/officials staying over night for 2 to 3 days, utilizing Albany businesses for gas, food, shopping, and recreation, with an estimated economic return of over $240,000. 
	Text7: Yes, this event has been offered in locations such as: Seattle WA, Fresno CA, Phoenix AZ, Farmington NM, Boise ID, Kent WA. Portland OR, and more.
	Text8: The attached budget are all things required by the USA softball organization for Albany to qualify to host all of the USA National Championship Events. See excel attachment for budget details on how funding will be spent.
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