_ ORDINANCE NO. 5832

AN ORDINANCE AMENDING ORDINANCE NO. 4441, WHICH ADOPTED THE CITY OF ALBANY
DEVELOPMENT CODE AND ZONING MAP, BY AMENDING THE DEVELOPMENT CODE TEXT
RELATED TO ECONOMIC DEVELOPMENT, HOME BUSINESSES, PLANNED DEVELOPMENTS, AND
SIGNS, AND ADOPTING FINDINGS AND DECLARING AN EMERGENCY. (FILE DC-03-13)

WHEREAS, from time to time it is appropriate to amend the Albany Development Code to address changmg
conditions or to clarify existing language; and :

WHEREAS, several obstacles to development and redevelopment of existing s1tes were identified in the Albany
Development Code over the last few years; and

WHEREAS, citizen partlclpatron was integrated into the plannmg process through appomtment of a task force of
Albany residents; and.

’ WHEREAS, in May, 2012, a Business Ready Task Force (Task Force) was appointed with members representing
property owners, the business community, commercial brokers, residents, home business owners, the sign
‘industry, the Albany Planning Commission, and Albany City Council; and '

.- WHEREAS, the Task Force met nine times between May, 2012, and November, 2013, to evaluate the following.
issues or standards: home business objective standards, planned development process and open space calculations,
plan review process time, expiration of land use approvals, small infill site development, nonconforming sites and
situations, reuse of vacant buildings in the Light Industrial zone, small-scale manufacturmg opportumtles in
commercial and mixed- -use zones, downtown res1dent1al development and

WHEREAS, a “sign work group” was also formed to provide direction on revisions related to the city’s sign
standards and included representatives from the sign industry, residents, businesses, an architect, the Planning
Commission, and the City Council; and

WHEREAS, on March 4, 2013, the Business Ready Task Force, Planning Commission, and City Council held a
joint work session to review proposed amendments; and

' WHEREAS on January 3, 2014, the City mailed a “Measure 56” notice of the Planning Commission and City
Council public hearings and an open house on the proposed Development Code amendments to all property -
owners within the City limits; and . 4 _

WHEREAS on January 9, 2014 City staff presented the proposed amendments to the Chamber of Commerce’s
~ Governmental Affairs subcommittee; and .

WHEREAS, on January 13 2014 the Plannmg Commlss1on held a work session on the proposed amendments;
and :

| WHEREAS, on January 14, 2014, the City held an open house on the proposed amendments; and

WHEREAS, a notice of the Planning Commission and Clty Council public hearings was publlshed in the Albany
Democrat Herald on January 27, 2014; and

WHEREAS, on February 3, 2014 the Planning Commission held public a hearmg on the proposed amendments
and
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WHEREAS, on February 17, 2014, the Planning Commission deliberated on the proposed amendments and made
a recommendation to the City Councﬂ based on publlc testimony and findings of fact; and

WHEREAS the Albany C1ty Councnl held a public hearing on March 12, 2014, concerning the proposed
amendments recommended by the Planning Commission, reviewed the testimony presented at the public hearing,
findings in the staff report and continued deliberation to April 9, 2014.

NOW, THEREFORE, THE PEOPLE OF THE CITY OF ALBANY DO ORDAIN AS FOLLOWS:
Section 1: The Albany Development Code text is hereb;/ amended as shown in the attached Exhibits A-D for the
sections listed below. . ,

Exhibit A, Home Businesses in Articles 3 and 22;

Exhibit B, Planned Developments in Article 11; .

Exhibit C, “Business Ready” Amendments in Articles.l, 2,3,4,5,8,9and 22; and

Exhibit D, Sign Standards in Article 13.

Section 2: The Findings and Conclusions contained in the staff report and attached as Exhibit E are hereby
adopted in support of this decision. '

Section 3: Emergency Clause. In as much as this ordinance is necessary for the immediate preservation of the
public peace, health, and safety of the city of Albany, or to facilitate the prompt and timely completion of
important City business, an emergency is hereby declared to exist; and this Ordinance shall take effect and be in
full force and effect when signed by the Mayor.

Passed by the Council: April 9, 2014

4 &ppl V the ri l 9 H 1
Y ed by h Mayor: P 20 4 v
te ri l ’ 2 ].
Effective Da N p 9 O 4

ATTEST:.
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New language is in bold; deleted text is shown s&uelﬁh-reagh, and staff comments a}'e in blue italics.

~ ARTICLE3 |
RESIDENTIAL ZONING DISTRICTS

ISSUE A: HOME BUSINESSES — Several standards are subjectlve and are difficult to enforce |f there
are negatlve impacts in the neighborhood.

' HOME BUSINESSES OGGUMIONS

Staff Comments: The Business Ready Task Force recammendea’ hobb/es not be included as a home
occupation, so staff /'ecommena’s changing the section heading and use category to "Home Business”
‘Hobbies would be a//owed at home and would be sub ject fo sfandards in the Albany Mumapa/ Code.

The purpose of the proposed amendmen 1s is to support. home-basea’ busmesses that are compatible with
- the residential neighborhood in scale, intensity, and off-site impacts. Due to the subjective language of

most of city’s standards, it is challenging to enforce the standards when we received complaints. The

p/'apasa/ mc/ua’es' setting clear and measurable standards, and creating two levels of home bu.s'/nesses

. A//aw home businesses outright if they meet the revised clear and measurable standards.

e Home businesses that cannot meet the standards to be allowed outright, would be considered
through a Conditional Use review that would provide for neighborhood input.

. 3.050 Schedule of Permitted Uses.

SCHEDULE OF PERMITTED USES
Uses Allowed in Residential Zoning Districts .

(S:pe(c:'_ RR | RS-10 ([RS-6:5| HM | RS5 | RM | RMA

Use Categories
f

Accessory Bundlngs Garages or Carports

9 YIS | YIS | YIS | YIS | YIS YIS | YIS
9 ’ , .

Home B“Si“essgee”pa“e“s.. lons (See vicu |vicu. |vicu |Yicu |vicu | vicu | vicu

3.090-3.160 to determine if CU3A@9) :

- Staff Comments: The purpas'e statement is being amended to incorporate language from the defini tion in
Article 22 :

3.090 Purpose. The home eeeup&&eﬂ business provisions recognize the needs of many persons who are
engaged in small-scale business ventures etpersonal-hobbieswhether-conductedfor profitornot;

which could riot be sustained if it were necessary to lease commercial quarters, or which because

of the nature of the activity would make it impractical to expand to a full-scale enterprise

and that the business is incidental to the residential use. The purpose of these

standards is to allow home businesses that can be compatible in scale and operating

characteristics within a residential neighborhood without infringing on the right of

neighboring residents to enjoy the peaceful occupancy of their homes Home businesses ’
~do not 1nclude hobbies as defined in thls Code.
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Staff Comments: The proposed new section informs of exceptions stated in the Albany Municipal Code,
clarifies that hobbies are exempt, and proposes that family child care homes be exempf. '

3.092 Applicability. The provisions of this section apply to all home businesses except for the
following:

(1) Garage, yard or estate sales from the site that comply with Albany Municipal Code
Section 7.84.190.

) 4 Open houses and other events involving the sale of goods or services as long as they
comply with the frequency of garage sales allowed in Albany Municipal Code Section
7.84.190.

(3) Hobbies. v
(4) Registered or certified family child care homes per ORS 657A.440.

Staff Comments: The Planning Commission decided - after deliberating over testimony received
primarily about welding and the proposal to prohibit "dispatch centers” in (7) below - to allow ALL uses
that were formerly proh/b/fed to be considered.through the Conditional Use process. Staff does not
believe this was their intent. 'Affe/' further consideration, the Planning Commission recommended that
sraff propose keeping prah/b/fea’ uses (3) through (6) due to concerns about safety, offsite
/mpacfs and ne/_qhborhaod compatibility. rather than considering them through the Conditional Use
process in Section 3.125,

3.094 3446  Prohibited Uses. The fallowing uses are prohibited as home eccupations-businesses:

(31) Storage and/or distribution of toxic or flammable materials, and spray painting or spray
finishing operations that involves toxic or flammable materials which in the judgment of the
Fire Marshal pose a dangerous I‘lSk to the residence, its occupants, and/or surrounding
properties. :

(42) Junk and salvage operations. -
(53) Storage and/or sale of fireworks in quantities judged by the Fire Marshal to be dangerous.

(64) Storage or display of more than one motor vehicle for sale.

3.096 Procedures.

(1) Home Business Allowed Outright. Home businesses eceupations—shall be allowed outright
as a permitted accessory use to a residence provided that the business or businesses
cumulatlvely meet all of the standards in Section 3.110 andl 3.1205-and 3125.

) Home Business as 2 Conditional Use. Applications for a home business that cannot meet
_the standards in Section 3.120 Qf—l’»:l—Zé—Wlll be processed as a Conditional Use Type IIL

The business shall meet the standards in Section 3.110 and the Conditional Use review
criteria in Article 2, Section 2.250.
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3.110

Standards that Apply to All Home Businesses.

(1) &3-One window or wall sign is allowed, not larger than 12 inches by 18 inches.
(2) ) There is no visible outside storage of materials or commodities except plant materials

(3) ) -There is no display, other than the allowed sign, which would indicate from the exterior
that the building is being used for any purpose other than a-dwelling residential use.

(4) No customers or employees may enter the premises between the hours of 8:00 p.m. and
7:00 a.m. ‘

(5) Al required building and other permits pertaining to the proposed business must be
obtained. A home business that is classified as commercial or industrial occupancies by
the building codes must comply with the applicable requirements of the Uniform
Bulldmg Code and Uniform Fire Code.

Staff Comments: In order to better respond to comp/a/nfs the standards are propo.s‘ed to be revised to
be clear, objective, and measurable. Businesses that can’t meet these measurable standards would be
considered as a Condlitional Use per standards in Section 3.125.

3.120

Standards for Home Businesses Allowed Outright. In order to be allowed outright, a home
business shall meet all of the following standards. If more than one business is proposed at the
same residence, then all businesses must cumulatively meet these standards. '

(1) Employees. The use business is carried on only by members—ef—the—f&m&-ly—ms&dmg—eﬂ—ehe
premises residents and not more than ese two outside employees or volunteers who-shatt

work-a-maximum-of 20-hours-per-week. Staff Comments: Increase standard to allow two
outside employees outright. More employees may be considered with a Conditional Use
review.

(2) Offsite Impacts. Fhere-is-no-offenstve-noise;-The business operatlon results in no vibration,

smoke, dust, odors, heat, er-glare or noise more than 60 decibels resultingfrom-the-operation
noticeable at or beyond the property line sustained for more than 10 minutes between the

hours of 7:00 a.m. and 6:00 p.m. Staff Comments: 60 decibels s equivalent to normal
~conversation. If a business is conducted within a bu1/a’/ng, the noise level should be greatly
minimized at the property line.

Staff Comments: The current sfana’ar'd ‘excessive generation of traffic” is be/n_q guantified by
limiting the number of de//ver/es/p/ck-ups cusromer vehicles, and sales for home businesses
allowed aurr'/ghf in(3)- (5) below.

(3) Deliveries. e e-genera :
me}uémg—ﬁeqaem—The busmess will not average more than three dellverles and plckups by
trucks or other commercial vehicles per day, excluding deliveries from the post office.

(4) Customer Vehicles. No more than three customer or client vehicles are permltted on
the property or in the right-of-way at one time.

(5) Sales. On-site sales shall be by appomtment only.
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Staff Comments: "Adversely affect the residential character” needs to be clear and objective.
The proposed language would allow businesses in accessory buildings up to a size that could fit
into the character of the neighborhood.

(6) Size and Scal Hom businesses located in accessory buildings may not exceed 1,000
_square feet including storage. :

eeeup&eeyhef—twe—perseﬂs—s faff C'ammenfs 777e a’eﬁn/f/ans in A/'f/c/e 22 //m/r fhe number'
of unre/afea’ persons per bedroom so this standard is not needed.

Staff Comments: After deliberating over fes'ﬁmany received primarily about welding and the proposal to
prohibit ‘dispatch centers” in (3) below - the Planning Commission decided to allow these formerly
prohibited uses to be considered through fhe Condiitional Use process.

3.125 1

3.14020

3.15030

Home Businesses Requlrmg ‘Conditional Use Approval The followmg uses may be consndere(ﬂ
through a Conditional Use review and approval: : :

‘(1) Auto body repalr and nalntlng for compensatlon_l Staff Comments: Moved from 3.110
Prohibited Uses. : : .

(2) Mechanlcal repalr conducted outSIde of an entlrely enclosed bulldmg Staff Comments:

Moved from 3 110 Prohibited U.s'es

kj) Headquarters or dlspatch center yvhere employees and/or vehlcles come to the s1te andw
are dispatched to other locations. Staff Comments: The intent of the proposal is to limit -
the freguent coming and going of employees and/or vehicles.

Initiation of Complaints. Complaints may be originated by the City of Albany or the public.
Complaints from the public shall clearly state the objection to the Hhome business Geeup&tten
based on the applicable standards in this Code listed-above. :

. Review Procedures for Complaints. An investigation of the complaint will be performed
accordingly:

" (1) If the Director finds that a home business allowed ontright does not meet the standards

in Sections 3.110 and 3.120, the Director will:

(a) Require the business be brought into compliance with the applicable standards; or
(b) Require the business be processed as a Conditional Use; or
(¢) Order the business to be terminated.

(2) If the complaint is regarding a home business approved as a Conditional Use, the
Director will review the complaint against the standards in Sections 2.250 and 3.110, and
any conditions of approval in the notice of decision. If the Director determines the
business is in violation of applicable standards or conditions of approval, the Director
will:
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(a) Require the business be brought into compliance with applicable standards and the
" conditions of approval; or '

(b) Order the business to be terminated.

. 3.160189 Penalties. Non-compliance with the orders of the Director, or his designee, Planmng Commission,
or Hearings Board, as referred to above, are an infraction pumshable as per AMC Section 1.04.01. In
addition, each violation of this Article shall bear an additional minimum civil penalty of $50 per

“violation. The procedure for adjudication for infractions shall be as set forth at AMC Section 1.05.

ARTICLE 22
USE CATEGORIES AND DEFINITIONS

22.400  Definitions. As used in thls Code the followmg words and phrases shall have the following
“meanings:

Staff Comments: A def/'niﬂa_n for Hobby is needed. The Home Business definition is proposed to be
. ‘amended to allow home businesses in accessory buildings and clarify that hobbies are not considered a .
home business. ‘

Hobby. An activity or interest pursued outsnde one’s regular occupation and engaged in
prlmarlly for pleasure. :

Home BusinessOeeupation: An-oceupation A business carried on w1th1n a dwelling or residential
accessory building - pr0v1ded the residential character of the building is maintained and the

" occupation is conducted in such a manner as not to give an outward appearance nor manifest any
characteristics of a business in the ordinary meaning of the term, nor infringe upon the right of
neighboring residents to enjoy the peaceful occupancy of their homes. Home businesses do not
include hobbies as defined in this Code. : :
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ARTICLE 11
LAND DIVISIONS

PLANNED DEVELOPMENTS

ISSUEB:  PLANNED DEVELOPMENTS - the three-step process is unnecessary, and
the common/open space requirement is high compared to other cities and
difficult to calculate. '

Staff Commem‘s The Business Ready Task Force (BRTF) asked that staff evaluate the p/'ocess
time and amount of open space required in Planned Developments. Amendments are pf'aposed to
reduce both.

11.240 Deﬁmt1on A planned development is a master planned environment intended for a variety of -
related activities. It.promotes an integrated, coordinated development of land, normaily
involving increased flexibility in use and design standards, with special incentives or
restrictions on development. A planned development may be primarily residential uses with
associated commercial uses, a mlxed use development, or it may be a commercial or mdustrlal
development.

Staff Comments: The purpose statement is being updated to reflect the current reasons for
planned developments and to borrow from other cities' codes. (The proposed language is a
combination of purpose statements from Lebanon, Roseburg and Bend.)

"11.250 Purpose A

m&stepplafmng—&nd—per-ferm&nee—req&rremeﬂ%% The purposes of a Planned Development are

to:

(1) Encourage more innovative planning that results in more desirable or sustainable
environments or neighborhoods, improved protection of open spaces, transportation
options, and site phasing of developments through the application of flexible and
diversified land development standards than would otherwise occur under
conventional land development procedures; and

(2) Facilitate the efficient use of land and resources in regards to land uses, buildings,
circulation systems, natural features, energy conservations, open space and utilities.

Staff Comments: Currently the process'is three steps and requires three separate submittals.
Staff is proposing to eliminate the preliminary review of the plan concept step. This is already
reviewed in the pre-application meeting.

- 11.260 Procedure A planned development is processed in three two steps —ten%a%we—mterm—&nd—ﬁnal_

dure—The first

step is review of the planned development prOJect des1gn and land uses—mterm—appl-re&&en
is-reviewed-by the Planning Commission under the Type 111 procedure. The final approval is
reviewed by the Director through the Type I procedure.

11.280  Regulations Standards That May Be Modified. The following standards may be modified in.
order to create developments that are superior to those that could be developed through
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the conventional development standards: Al-of-the—site—development—standards—of—the’ '

)

Development _Standards. Minimum lot area, width and frontage, height and yard
requirements will not be used to dictate the development, but will act as general guidelines
that may be adJusted to prov1de for a hlgher quallty development

dedieaﬂeﬁs—s faff C‘ommenfs Densn‘y Is covered n Secr/an 11 330 (3)

(2)

3)

Minimum Parking Where the development provides common parking areas for adjacent
uses, no minimum number of parking spaces will be required. It is_the developer s
responsibility to provide adequate off-street parking and loading areas. In proposing the
parking areas, the developer shall provide the City with information on expected demand
for parking, including trip generation for the uses that share the parking area.

Streets. Private streets may be constructed in a planned development. These streets may
be narrower than usual where on-street parking is prohibited and where access is limited to
pre-approved locations. Any private street in an_industrial planned development must be
constructed to public standards All lots must be prov1ded with direct access to a public or
private street.

Staff Comments: Eliminating one process step requires changes to the application contents.

11.300

Application Contents. A planned development proposal is reviewed in three two stages,

preliminary;-interisa; and final. At-each-stagethe-applicant-mustsubmit-inereasingly-detatled
The following information is required to be submitted with each stage: pl-a-ﬁs—feHhe

propesalasindicated-below:

&)

Preliminary planned development submittal requirements --

(ba)Planned Development Program. A written statement outlining the following details:
planning objectives to be achieved through the planned development; dwelling
types and density; non-residential uses; lot layout; public and private access; parking;
height of structures; lighting; landscaped areas and provisions for continued
maintenance; water supply; sewage disposal; drainage; and areas devoted to various
uses. This statement should include a description of the character of the
proposed development and adjacent areas, discussion of how the proposed
development will relate to the natural environment and s1gmﬁcant natural
resources of the site and adJacent areas.

Intori brmittal it Leal _ .

(ab) The location of existing and planned water, sewerage, and drainage facilities,

including line sizes and how they will tie into existing facilities. Staff Comments:

‘ Re/ocafea’ from (2).

- (bc) The location of all existing and planned sidewalks, pedestrian paths, bike paths

and where they will connect with existing facilities.
(d) The location and utilization of land uses and structures including public and/or
private parks, open space or common areas.
(e) A tabulation of land area to be devoted to each use, and a calculation of the average
residential density per acre, if applicable.

Albany City Council, March 12, 2014 Hearing
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11310

11.320

(ef) A boundary survey or a certified boundary description by a licensed surveyor.

(dg) Data, drawings, and/or elevations clearly establishing the scale,. character and
relationship of buildings, streets, and open space.

(eh) Detailed building and landscaping plans and elevations. Staff. C‘ommenf.s‘:
Relocated from (2).

(hi) A transportation impact analysis, where required by the city Engineering Division,
‘Department of Public Works.

‘(fj) A development schedule for commencement and of construction, or a phasing

schedule if phased development is proposed.

(gk) If the development will be divided into different ownerships, any additional
information generally required for a land division tentative plat approval and not
required above.

(23) Final submittal requirements in addition to the information on the approved interim

preliminary plan -

ations: Staff Comments: Relocated

to the preliminary re view.
(ea) The character and location of signs.
(db) Plans for street improvements and grading or earth-moving plans.
(ec) Any additional requirements of final land division submittal, if the land is to be
divided.

Interim Preliminary Plan Submittal Review Criteria. A planned development request will be
granted interim approval by the review body if the development meets the Site Plan Rev1ew
criteria of Section 2.450 and all of the followmg appllcable criteria:

ey

@
@)
@
)

(6)

The increased flexibility in Code standards and permitted uses will result in an improved
development for the City, the surrounding area, and users of the development as compared
to strict compliance with Code provisions. -

The project design results in a more efficient provision of open space or utilization of the
natural features of the site.

The project design results in a more efficient utilization of materials and public resources
including streets, utilities, and energy supplies.

Provisions will be established to ensure the continued maintenance of any common areas.

More usable and suitable recreational facilities and other common areas are provided than
would normally be provided under conventional development standards.

The planned development satisfies the development standards in Section 11.330.

Conditions of Approval. The City may attach conditions of approval of a planned development

to ensure that the proposal will conform to the applicable review criteria.

Staff Comments: The Code is silent on whether the open space and other requirements could be
distributed across phases in a phased development. Each phase should not have to meet all of the
standards - such as the minimum open space - if the development overall meets the standards.

Albany City Council, March 12, 2014 Hearing
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11.325 Phasing Planned Developments. The applicant may provide for development of the
project in phases. Each phase shall provide a proportionate share of the development
facilities and amenities as approved. See Section 1.080 for land use approval time periods.

11.330  Planned Development Livingand Reereational-Area-Standards. In conjunction with standard
‘ requirements for setbacks and landscaped areas, the following standards apply to planned
developments: :

Staff Commenrs.' the Code currently requires 40 percent of the land be set aside as open space
regardless of zoning. Staff recommends reducing the open space requirements and accounting for
residential and mixed-use/urban areas. :

M

Open Space'and Common Areas in Residential, Mixed-Use and other Non-

Industrial Planned Developments. Open space or-Outdoeorliving common areas shall
be provided for common enjoyment. m&ée&&&l—develepmeﬂts—m—the—feuewﬁg—ametm%s—

@—In all residential developments er—i  and mixed use

residential/commereial developments, 40 25 percent of the gross land area shall be

,devoted to open space, outdoor llvmg area Or COmmon areas as follows. Of-this

(a) Land that may be counted towards the open space requirement includes:
e Natural resources accessible to the public; '
e Common recreational space or commonly enjoyed amenities accessible to
~ residents, including indoor or rooftop amenities — the total square footage
of indoor amenities will be subtracted from the total land area; and
e Common landscaped areas and paths, but excluding sidewalks and planter
strips in the right-of-way.

(b) Locations, shapes, sizes and other characteristics of open spaces shall be
consistent with their proposed uses and the purposes of the planned
development. :

(c) Land in the right-of-way may not count towards the open space requirement
unless designed with larger planter strips to allow for mature trees, or that
accommodates storm drain detention systems, a multi-use path, or a landscaped
median. '

(d) Side and rear yards may not count towards the minimum open space
requirements.

(e) éb)—Outdoor open space or llvmg areas requlred by this Article may be dedicated to
the City provided the size and amount of the proposed dedication meets the criteria of
the City for neighborhood parks by one-half and if the City agrees to accept the
dedication. The square footage of land dedicated for public parks shall be deemed a
part of the development site for the purpose of computing density.

Staff Comments: With the reduced amount of open space required, one priority is to design the PD
to protect existing natural features.

@)

Natural Resources. The planned development shall provide for the protection of
significant landscape features including Oak groves, heritage trees as defined by the
Albany Municipal Code and land located within Albany’s natural resource overlay
districts and any historic sites and landmarks. Natural and cultural resources shall
integrate the proposed development with the envnronmental characteristics of the
site and adjacent uses.
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(53) Underground Utilities. In any planned development, all electric and telephone facilities,
fire alarm conduits, street light wiring, and other wiring, conduits and similar facilities
shall be placed underground by the developer, unless allowed above ground by the
review body. ‘

Staff Comments: The proposed revisions would allow all of the density to transfer from land
ded/'cafed to parks and c/ar'/'ﬁes that there is only one unit to transfer from the Open Space zone.

(64) Density. ‘When calculating density of a proposed planned development, the gross area
including streets and park land dedications shall be included, except for land in the
Significant Wetland and Waterway overlay district. The maximum density
permitted per zoning district is outlined below.

Maximum dwelling units per acre 4 6 | 8 25 35 -
*Allows 1 residential unit per existing lot

Staff Comments: The task force raised concerns with a planned development's compatibility with
adjacent uses and the neighborhood. The proposed sfandar'ds in (8)-(7) are intended to ensure
compatibility with the neighborhood,

(5) Building Spacing and Yard Requirements. The plan shall provide adequate building
separation to allow for light, ventilation, and visual and acoustic privacy for
residences and other structures. Fences, insulation, walks, barriers, and landscaping
shall be used, as appropriate, for the protection and aesthetic enhancement of
property and the privacy of its occupants, screening of objectionable views, and
reduction of noise.

(6) Building Locations. Taller buildings shall be located within the planned development
~ in such a way as to avoid adverse impact on neighboring lower buildings and shall
not.invade the privacy of the occupants of adjacent lower buildings.

(7) Perimeter Compatibility. The plan shall minimize adverse impacts of proposed uses
and structures in the planned development on existing and anticipated uses and
structures on adjacent properties and neighborhoods. The buffering and screening
standards in Sections 9.210-9270 apply. If topographical or other physical barriers
do not provide reasonable privacy and mitigation of potential adverse impacts on
existing uses adjacent to the development, the development shall provide additional
setbacks, buffering or screening between residential and non-residential uses.

Staff Comments: Indoor Recreational Amenity - Most cities do not have an indoor recreational
.requirement in addition to open space. This requirement is proposed to be deleted.
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11.340

11.350

11.360

Dedication and Maintenance of Facilities. The review body may, as a condition of approval for

any planned development, require that portions of the tract or tracts be set a51de improved,
conveyed, or dedlcated for the following uses:

(1) Parks or playgrounds set aside, improved, or permanently reserved for the owners,
residents, employees, or patrons of the development.

(2) Whenever private common outdoor living area is provided, an association of owners must: '
be created under state law. Owners of property within the development will automatically
be members and will be assessed levies for maintenance of the outdoor living area. The
period of existence of such association will be at least 20 years, and it will continue
thereafter until a majority vote of the members shall terminate it.

(3) Right-of-way width within the development must be maintained as private streets or be
dedicated to the City when necessary in accordance with the Albany Comprehensive Plan.
Other streets necessary to the proper development of adjacent properties may also be

' requlred to be dedicated. Streets must be constructed in accordance with city standards.

(4) Easements necessary for the orderly extension of, maintenance of, or access to, public
utilities. .

Changes in the Approved Plan. Changes in the approved planned development may be made as
long as they continue to meet the requirements of these provisions. Major changes, as
determined by the Director, shall be reviewed by the Planning Commission using the Type

III procedure underthesame-procedure-as-was-used-forfinal-approval. Minor changes shall

be reviewed under the Type I procedure.

Revocation. In the event of failure to comply with approved plans, conditions of approval,
stage development schedule; the Commission may, after notice and hearing, revoke a planned
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development permit. The determination of the Commission shall become final 30 days after the
date of decision unless appealed to the City Council.

11.370  Failure to Adhere to Approved Plan, Satisfy Conditions, or Comply with Stage Phased

 Development Schedule. Failure to comply with approved preliminary or final development

plans, conditions of approval, or stage phased development schedule, shall constitute a
violation of this ordinance as prescribed in Article 1.
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ARTICLE 1: ADMINISTRATION AND PROCEDURES

ISSUE C: PLAN REVIEW PROCESS TIME/COSTS Site Plan Review seems unwarranted for some

types of activities, developments, and locations when staff can apply clear and objective
standards. ‘ '

Staff Comments: A few amendments are being proposed ‘to clarify and streamline the review process for
developments that can be reviewed against clear and objective standards including:

1.070

Several minor additions and changes of use on already developed sites that now require Site Plan
Review (see Section 2. 430) will be exempt.

When Land Use Appllcatlons Are Not Required. Activities and developments listed below that-eeeur

" outside-of-overlay—distriets-do not require a land use application but are nevertheless subject to the

provisions of the Code, including, but not limited to setbacks, lot coverage, building height, design
standards, on-site development and environmental standards. '

Activities and develepment within special purpose districts must .comply with the regulations
described in Article 4 (Airport Approach), 6 (Natural Resources), and 7 (Historic), as applicable, and
may requlre a land use application as described in each respective section.

Activities and development on either a non-conformmg site or a site containing a non-

- conforming use may require a Nonconforming Situations Review in accordance with Article 2.

(1) Agricultural uses permitted outright in Articles 3, 4 and 5.

(2) New detached single-family dwellings or two-family wait-dwellings and additions to existing
single-family dwellings or two-familyuﬁ'}t dwellings.

(3) Residential accessory buildings up to 750 square feet and walls not greater than 11 feet tall or
that meet the standards in Section 3.080(9).

(4) Non-residential accessory buildings of any size in the NC, CC, RC, IP, LI, HI and PB zones and
non-residential accessory buildings up to 750 square feet in the CB, HD, ES, LE, MS, MUC,
MUR, OP and WF zoning districts.

) ,Routine property maintenance.

(6) New. parking areas or expansions to existing parking areas that are less than 1,000 square feet
in area, excluding restriping an existing lot, and do not modify site circulation or access do
not require Site Plan Review as stated in Section 2.430.

(7). -Building-aAdditions to an existing building or use expansions that are 200 2,000 square feet or
‘less or 25 percent of existing building area, whichever is less, and that do not:

(a) Add dwelling units; or
(b) Require three or more parking spaces or additional loading areas; or
(b) Modify site circulation or access.

For building additions greater than 200 2,000 square feet, see Site Plan Review appllcablllty in
Section 2.430,

. (8) A change internal to a building or other structure or use that is allowed through Site Plan

 Review, and the new use does not: efland-that doesnot-constitute-a-change-of use-as-defined
. ele.2 ”. 1 icles 34-0r5.

(a) Add dwelling units; or
(b) Requlre three or more parking spaces or addltlonal loading areas; or
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(c¢) Modify site circulation or access.

(9) An emergency measure necessary for the safety or protection of property when authorized by
the City Manager with written notice to, the City Council.

(10) Any temporary use of land of up to a 30-day duration (such as a promotional event, festival,
carnival, or outdoor sale) that conforms with all other requirements of this Code and other
applicable City regulations, public health, and safety requirements, some of which may further

" limit such uses in terms of location, scope, and duration.

(11) The establishment, construction, alteration, or maintenance of a public facility authorized by the
Director of Public Works, including streets, highways, traffic control devices, drainage ways,
sanitary and storm sewers, pump stations, water lines, electrical power or gas distribution lines,
or telephone or television cable systems. This includes construction of staging areas of less than
six months’ duration but does not include major substations, treatment facilities, storage tanks,
reservoirs, and towers.

(12) Excavation and fill for foundations and all other excavation or filling of land involving 50 cubic
yards or less that does not adversely affect dramage patterns and is not located in the special
flood hazard area.

2

ISSUE D: EXPIRATION OF LAND USE APPROVALS — Three years is sometimes not enough time to
get a project underway.

Staff Comments: Given the slower economy, recommendation is for one two-year extension for all land
use approvals, except for phased subdivisions or planned developments would be allowed a second two-year
extension, if there have been no change in applicable standards.

1.080 Expiration of Land Use Approvals.

(1)  All land use approvals, except Type IV approvals, as-provided-in-(2)-and-3) shall expire three
pprove
years from the date of approval unless:’

(a) The applicant has installed all of the. required public infrastructure related to the
development and the infrastructure has been accepted by the city, or the applicant has
provided financial assurance for all required public infrastructure per Section 12.600 or the
ﬁrst phase 1f the development was approved for phased constructron—”Pths—prevrSieﬁ—may

(b) If the development did not require publlc mfrastructure a vahd approved bulldmg permit
exists for new construction or improvements, and work has commenced; or

Staff Comments: The language in (2) below being removed because land divisions also expire in three
years and the language below is repetitive and/or is no longer applicable. -

(bc) Phased Subdivisions or Planned Developments. When an applicant desires to develop and

_record final subdivision plats covering portions of an approved tentative plat in phases, the
City may authorize a time schedule for platting and otherwise developing the various phases
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1.083

not to exceed five years for all phases m—peﬂeds—ef—time—m—e*eess—ef—thfee—yea-rs—lﬂ—ﬁe

: Each phase that is

(d) An extension has been granted pursuant to Section 1.083.

Extension of a Land Use Approval. These provisions apply to all land use approvals that have
not expired or for which a written request for an extension was recelved _prior to_ the effectlve
date of thls Section 1. 083‘

) Whenever the decision requires exercise of approval rights or satisfaction of conditions of
approval within a particular period of time, the approval period may be extended one
time for two years for all land use approvals except for phased or planned developments, a
second two-year extension may be granted. Applicants shall apply for an extension by
filing an application for extension at least 45 days before the expiration date. For the

purposes of this sub-section the expiration date shall be the apphcable anniversary date of
the Notice of Decision previously given to the applicant,

(2) Requests for extensions shall be processed as Type I application and shall be granted if
there has been no change to all applicable local, state or federal standards since the
original approval, or the development complies with any changes or can meet the current
standards with limited modifications to the approved development.

(3) While an application for extension is pending, no further action to develop the subject
property or expand any use dependent upon the approval shall be taken subsequent to the
expiration of the approval period; but exnstmg established uses may contmue during the
time the extension request is pendmg :

Staff Comments: H/'sfar/'c review approvals currently expire in one-year if not associated with a building
permit. Staff proposes the approval expire in three years like ofher' land use decisions and be given an
opportunity for an exfensmn

ISSUE: Neighborhood meetings should be held at reasonable times and should be coordinated with
staff. _ _

1.203

Neighborhood Meeting. The purpose of a nelghborhood meeting is to ensure that appl1cants pursue

early and effective citizen participation in conjunction with their applications, giving them the
opportunity to understand and try to mitigate any real or perceived impacts their application may have
on the neighborhood. The meeting is not intended to produce complete consensus on all applications.

It is intended to encourage applicants to be good neighbors. City staff will attend the neighborhood

meeting in an advisory capacity to answer questions.

The applicant shall hold a neighborhood meeting before submlttmg the following types of land use
appllcatlons

(1) Multiple-family development that abuts a single-family zoning district.
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@

3)
“4)
%)
(6)
(N

(8

‘Commercial or industrial development that abuts any residential zoning district and the addition
of outside seating areas to restaurants or bars/taverns/breweries/night clubs within 300 feet of a
residence.

Manufactured home park adjacent to any residential zoning district.

Subdivision with more than ten lots. -

* Any subdivision that is an infill development.

Cluster and planned development.

Retail Sales and Services Uses proposed in existing buildings in the Light Industrial zone
that require Conditional Use approval per Section 4.060(11)(b). Staff Comments: The
proposal to require a neighborhood meeting was suggested by the business community and
would provide opportunity for the proposed business owner to become fam///ar with
ne/_qhbar/ng industries and vice versa.

For other applications or revisions to applications: that the Director determines may have a
neighborhood impact, such as conditional uses. In these cases, the Director shall determine the
minimum notice area for the neighborhood meeting.

Staff Comments: Language is proposed in 1.204 (1) to ensure that a neighborhood meeting is scheduled on
appropriate days and times in coordination with staff.

1.204 Neighborhood Meeting Standards. -

0))

The applicant shall consult with City staff to determine an appropriate meeting date, time,
. and place given the location of the proposed development and avallablllty of staff to attend.

Staff C'ammenfs The neighborhood meeting notice area should match the anticipated notice area for the
project based on the project scale and the lot size, and potential off-site impacts.

(ZJr) The applicant shall send mailed notice of the public meeting to the Community Development

Department Director and all property owners and-residents within a minimum distance of 300
feet of the boundaries of the subject property with the speclfic area to be determined by the
Director based on the project scale, land use and transportation patterns or anticipated
public interest in the project.;-and+ If any part of the subject property is within the boundaries
of a neighborhood association recognized by the City of Albany or within 300 feet of any other
neighborhood association recognized by the City, notice shall be sent to the designated
representative(s) of such neighborhood association(s). The property owner list shall be compiled
from county tax assessor’s property owner list from the most recent property tax assessment roll.
The address for the designated representative(s) of the affected neighborhood association(s) shall
be obtained from the City. The notice shall be sent a minimum of 10 days and no more than 30
days before the meeting, and shall include:

(a) Date, time and location of the public meeting.

(b) A brief written description of the development proposal and proposed use(s) with enough
specificity so that the project is easily discernible.

(c) The location of the subject property(ies), including address (if applicable), nearest cross
streets and any other easily understood geographical reference, and a map (such as a tax
assessors map) that depicts the subJect property.

Staff Comments. Shown for context:
(32) The applicant’s presentation at the neighborhood meeting shall include:

(a) A map depicting the location of the subject property(ies) proposed for development.
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(b) A visual description of the project including a site plan, tentative subdivision plan and
elevation drawings of any proposed structures, when applicable. : »

(c) A description of the nature of the proposed use(s) including but not limited to, sizes and
heights of structures, proposed lot sizes, density, etc.

-(d) The expected or anticipated impacts from the proposed development (e.g. traffic, storm

: drainage, tree removal, etc.).

(e) Mitigation proposed by the applicant to alleviate the expected/ant1c1pated impacts.

(f) An opportunity for the public to provide comments.

Applicants are encouraged to reconcile as many public concerns as possible before submitting
land use application(s).

ACTIONS NOT INCLUDED AS LAND USE DECISIONS
1.260 . Definition. A “land use decisioﬂ” does not include a decision of the City:

(1) That is made under land use standards that do not require interpretation or the exercise of policy

or legal judgment; N

(2) That approves or denies a building permit under clear and objective land use standards; or
(3) Thatisa limited land use decision; or

(4) That determines final engineering design, construction, operation, maintenance, repair or
preservation of a transportation facility that is otherwise authorized by and consistent with the
Comprehensive Plan and land use regulations.

1.270 . Procedure. Land use applications that do not result in land use decisions are processed under the Type
I Administrative procedure. The Director makes the decision based on the stated review criteria,
without need for public hearing or notification.

Staff Comments: The list below needs to be updated to reflect pr'o,aosea’ amendments to streamline

process.
1.280  Examples. Examples of applications that do not result in land use decisions include, but are not

limited to: lot line adjustments, preliminary-planned-development-plans;-final subdivision plats, land

use determmatlon letters, and land use status letters.

ADMINISTRATIVE PROCESS

1.320 Type I Procedure.

(1) The purpose of the Type I procedure is to provide for as land use review based on standards
specified in this Code that do not require interpretation or the exercise of policy or legal
judgment. Approval of a Type I land use apphcatlon is not a land use decision. (See ‘Sections
1.230 and 1.260.)

(2) Under the Type I procedure, the Director shall process an application without need for public
hearing or notification.

Staff Comments: The list below neea’s to be updated to ref/ecf proposed amendmem‘s to streamline
process.
3) Examples of applicationsproc'essed through a Type I procedure include, but are not limited to,

lot line adjustments, preliminary-final planned developments-plans, final subdivision plats, land
use determination letters, and land use status letters.

Albany City Council, March 12, 2014 Hearing : DC-03-13 Ordinance Exhibit C, Page 5



New language is in bold; deleted text is shown straek—threugh; and éfaff comments are in blue italics.
LEGISLATIVE PROCESS

Staff Z'qmmenfs: State law changed the requirements to notify DLCD from 45 days to 35 days, so the
proposed amendment will be consistent with state law. '

1.640 Notice to the Departnient of Land Conservation and Development (DLCD) on Legislative Matters.

(1) The Director shall notify the DLCD for adoption of or amendment to the Comprehensive Plan,
the Development Code, or any other land use regulation. The notice shall be provided at least
3545 days before the first evidentiary hearing on adoption and shall contain information
sufficient to inform the Department about the effect of the proposal. ‘

(2) If the City determines that the statewide goals do not apply to a particular proposed amendment
or new regulation, notice under subsection (1) of this section is not required. In addition, the
City may consider an amendment or new regulation with less than 3545 days notice if the City
Council determines that there are emergency circumstances requiring expedited review. [Ord.
5446, 5/10/00] : :
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ARTICLE 2: REVIEW CRITERIA

ISSUE E: SMALL INFILL SITE DEVELOPMENT - it can be challenging to meet standards on small
vacant infill sites and when redeveloping small sites.

Staff Comments: Proposed amendments to the Adjustment standards will add infill and redeve/opmenr
sites less than one acre as eligible for adjustments from numerical standards.. This change will especially
help with redevelopment of nonconforming sites. : :

Staff's Additional Proposed Revisions:

1 Amendments would clarify when a request should be processed as an Adjustment or a Variance:
Adjustments are currently processed administratively (Type I) and Variances are processed as
limited-land use decisions and neighbors have the opportunity to request a hearing (Type IISs).
Reguests for up to 10% of numeric standard used to be processed as Adjustments and requests for
deviating more than 10% were processed as Variances. The 10% threshold was removed because
Adjustments became routine, as it was a "given” that you could get the adjustment, and 10% can be a
large "giveaway” in some circumstances. Staff recommends adding "generally less than 10%" back into

_ the Purpose statement. This will help applicants and staff determine when a request can be processed
through the Adjustment review rather than requiring a Variance.

2. The review criteria for Adjustment are discretionary. State law dictates that decisions that involve
discretionary criteria shall be processed as a land use decision that is appealable. Therefore, the
process needs to be changed to a Type I-L process, and staff suggests that neighbors within 100 feet
be the notice area.

3. The ‘location of a proposed structure” is not an existing condition, and therefore, it is de/efed
because it.is not an apprapr'/afe review criterion for an Aaf/usfmenf

ADJUSTMENTS

2.060 - Purpos The adJustment review allows the Dlrector to make—approve hmlted modlﬁcatlons to the
application of Deve d ot : . d ;
- frem numeric standards for unusual 51tuatlons spec1fic to the site or for exnstmg commerclal or
mixed-use infill sites. while viding-certainty-and-rapid-processing pplication
Adjustments will not be considered to avoid a review process or standard in thls Code Adjustments
are typically for request less than 10 percent of a numeric standard.

Alternative setbacks in developed areas are addressed in Sections 3.240, 4.130, and 5.130.

2.070 Procedures. Adjustment appl1cat1ons are processed through a Type I-L procedure with a notice area
of 100 feet. Adjustments to the standards in Significant Natural Resource Overlay Districts are .
processed using the review criteria in Section 6.450. Requests not meeting the purpose of
Adjustments may be processed as Variances are-processed through a Type II procedure (Sections
2.660-2.690). The Director will determine whether an application is processed as an adjustment or a
variance.

2.080 Review Criteria. The applicant must show that the following criteria have been met:

(1) The adjustment is not-requested to avoid a land use review process or increase density=; AND .

{(2) The need for the adjustment is created by the unusual configuration of the property, to protect
natural features, er-is due to the location of an existing er-prepesed-structure on the site, or the
site is an infill or redevelopment site less than one acre with development on both sides;
ANDOR
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(43) The adjustment is the minimum necessary to address the unusual circumstance, generally no
more than 10 percent from a numeric standard, and the request is still be-consistent w1th the
purpose of the zoning district and any applicable overlay districts.

Staff Comments: A provision added fo‘fhe Adjustment standards to allow bathrooms to be retrofitted to
accommodate accessibility needs is being relocated to Article 3, Residential Zoning Districts, Section
3 263 asa setback srana’ara’ Na fe (4 ) n Secf/on 3. 190 Table 1, a/.s'o needs 7‘0 be a/nended

OR _
| ARTICLE 3
RESIDENTIAL ZONING DISTRICTS
DEVELOPMENT STANDARS
3.190

Setbacks (4):

Minimum Front (4) 20ft 20 ft 15 ft 15 ft 15 ft 15 ft™ 12 ft
Maximum Front Setback - None None None None None, (14) (14)
Minimum Interior: single-story 5 ftb 5ft 5 ft 5 ft 5ft 10 ft (5) 10 ft (5)
@ : _ |

Minimum Interior: two or more | 8 ft 8 ft 8 ft 6t 6 ft 10 ft (5)(6) 101
stories (4) ' ' 5)(6)

(4) Additional setbacks may be required, see Sections 3.230-3.330 and the buffer matrix at 9. 210;
Exceptions to Setbacks for Accessibility Retrofits is in Sectlon 3.263; and Zero-Lot Line
standards are in Sections 2.365 and 2.370; and.

SETBACKS

3.230 Setback Measurements. All setbacks must meet the minimum standards as set forth in Tables 1 and 2
in this Article, as appropriate. Setback distances shall be measured perpendicular to all portions of a
property line. In addition to the setbacks in this article, all development must comply with Section
12.180, Clear Vision Area. See also Table 2, Accessory Structure Standards. [Ord. 5673, 6/27/07]

TABLE 2
ACCESSORY STRUCTURE STANDARDS

STRUCTURE STANDARD

i»

(1) Zero-lot line provisions are in Sections 3.265 and 3.270. Staff Comments: Administrative cross-
referencing error correction.
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3.263 Exceptions to Sethacks for Accessibility Retrofits. An encroachment into the interior setback for-
the purpose of retrofitting an existing residential bathroom to accommodate mobility
impairments is permitted if the following criteria are met: ‘

(a) The existing bathroom does not have sufficient space for a retrofit to accommodate persons
with mobility impairments; and , : ' »

(b) A written medical report from a licensed physician that documents a person residing in the
dwelling has a mobility impairment; and o

(¢) The adjustment is to expand the bathroom no more than 3 feet into an interior setback; and

(d) A minimum of a 3-foot interior setback is retained adjacent to the expansion.
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ISSUE F: NONCONFORMING SITUATIONS - Many redevelopment sites have lost their

nonconforrning status. Full compliance with today’s standards can be costly and can be an
obstacle to redevelopment in the current economy.

 Staff Comments: Several changes are proposed fo reduce the number of improvements reguired for
‘redevelopment of non-conforming sites. See additional comments by the proposed amendments.

2.300°

2310

2.320

2.32540

2.33025

2.333

2.335480.

NONCONFORMING SITUATIONS

Purpose. Some lots, developments, and uses in the City of Albany were lawful before this Code was
adopted or amended, but would no longer be allowed under the current terms of this Code. These
provisions are intended to permit such nonconforming situations to continue, but not to encourage
their perpetuation.

Status and Documentatlon of a Nonconforming Situation. Nonconforming situation regulations apply

'only to situations that were legally established—aHewedwhen—established—or-thatwere—approved

throtgh—aland-usereview. Nonconforming uses situations that were not allowed when established
have no grandfather rights and must be removed. The property owner or applicant must document that
a nonconforming situation was alewed—when legally established and was maintained over time.
Evidence . that it was maintained over time might consist of building permits, utility hookups, tax
records, business licenses, lease agreements, business receipts, or telephone directory listings.

Types of Nonconforming Situations. A lot of record may be nonconforming because it does not meet
the dimensional or area standards currently required in a particular zoning district. A specific site may
be nonconforming because it contains either a nonconforming use, an allowed residential use that
exceeds the allowed density, a nonconforming development, or a combination of these.

Nonconforming Lots of Record. Legally established lots of record that do not meet the dimensional
or area requirements of the zoning district in which they are located may be developed. Any new
structure built on the lot must conform to the development standards (such as setbacks, lot coverage
etc.) for that zoning dlstrlct

Certam Residential Uses Granted Special Status. Special status has been granted to existing single-
family dwellings in commercial, office and industrial zones. Special status has been granted for two or
more units constructed prior to November 20, 1996, in the Hackleman Monteith zoning district.
Notwithstanding the restrictions or terms of any other section of this Code, these properties shall be
deemed to be conforming to the base zoning district. See Sections 3.080, 4.075, and 5.080. [Ord.
5555, 2/7/03]

Compliance with Former Regulations. Every nonconforming use, structure, development site or
situation shall maintain compliance with all applicable regulations, including conditions of
approval on land use actions by which it was governed at the time it became nonconforming.

Loss of Nonconforming Status. Staff Comments: Since the City does not have a business registry
program, it is difficult to document when uses start or stop. Allowing for reinstatement of non-

_conforming status will make it easier for sites with nonconforming situations to redeve/op and

extensions of up to 2 years are already available.

(1) A The nonconforming status use of a building, structure, or land shall be deemed to have
terminated excluding building height, setbacks or lot coverage, if the building, structure, or
land is not occupied by a permitted or legally nonconforming use for one continuous year. The
“vacancy clock” stops .when a land use application on the property is deemed complete. A
‘request may be submitted to the Commumty Development Department for reinstatement
of nonconforming status within one year from (adoption date), or for an Eextensions of up
to -two additional years prior to the site being vacant for one year. The extension or
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reinstatement may be granted under the Type Il procedure only if the Director finds that:

(a) Converting to a conforming use will résult in a substantial economic loss; AND

(b) Tthe proposed use will result in greater or equal conformance with the development
standards of the zone than the previous use; OR

(cb)Immediately surrounding propertiesland—uses are 51m11arly nonconforming, and the
proposed use will be compatible with both the nonconforming and conforming uses in the
review area.

C'ommenfs Thls' /an_quage repeafs 7‘/1e /angua_qe in (] ) abave and is being removed.

(32) Any nonconformmg use or development dependent upon a building or structure that has been
declared a “dangerous building” and ordered demolished pursuant to the Albany Dangerous
Building Code (AMC Title 18) will be considered terminated upon that declaration and order.

(43) Any nonconforming use or development dependent upon a building or structure that has been
“substantially damaged to the extent that repair or restoration of the building or structure would
cost more than 70 percent of its fair market value will be considered terminated.

~ (a) Cost of repair or restoration shall be determined by the Building Official. Fair market value -
shall be determined by an independent appraisal acceptable to the City. The owner or
applicant may appeal these determinations of value and cost to the Building Board of
Appeals, or may apply for an exception under the Type 11 procedure.

(b) The Director may allow additional reconstruction upon finding that: o
i. Conversion to a conforming use will result in substantial economic loss, and
ii. The proposed use will result in greater conformance with the development standards, or
iii. Immediately surrounding land uses are similarly nonconforming and the reconstructed
use will be compatible with both the nonconforming and conforming uses in the review
area.

'(54) Rebuilding structures that contained nonconforming uses and which have been intentionally
destroyed is prohibited.

2.3340 AllowancesRegu%&ﬁe&s—That Apply to All Nonconforming Situations.

(1) Their sta.tus is not affected by changes in ownership.

(2) They may be changed.to conforming situations by right or with an applicable land use
approval. Once a conforming situation occupies a site, the nonconforming rights are lost and a
nonconforming situation may not be re-established. '

(34) Normal maintenance and repair is allowed.
(4) Changes that conform to the base zone development standards of the site may be made.
(5) - Legal nonconforming uses may continue to operate. Staff C‘orﬁme/?f: Moved from 2.350(1).

| (6) A change from a legal nonconforming use to a use in the same use category or to a use not
" otherwise permitted in the zone may be considered through a Nonconforming Use Review
in accordance with Section 2.350. Staff Comment: Moved from 2.350(2) and reworded.
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Staff Comments: The proposed amendments would reduce the process time and cost by allowing some
nonconforming uses ro be proces‘sea’ through a Type I procedure rather than through a Type IT

procedure.

2.350 Nonconforming Uses Review Procedure. A nonconformmg use is reviewed through either a Type

Ior Type II procedure as described below.

behveen—l—]—p—m—aﬁd-é-a—m—é‘ faff Commem‘ Movea’ to review cr'/fer/a 2 360(2)(e)
1)

Type I Procedure. The following situations will be processed through a Type I procedure,

as established in Section 1.320.

(a)

Changes of use within the same use category. A change of use within the same land
use category if the nonconforming use was not created unlawfully, and the new use
requires no more than two new parking spaces.

(b) 2360 Building Additions When There Are Nonconforming Residential Densities. Existing

dwelling units may continue, may be removed or enlarged, and amenities may be added to
the site. There may not be a net increase in the number of dwelling units and the building

may not move further out of compliance with the base zone development standards. Staff
Comments: Renumbered from 2.360. '

ISSUE G: REUSE OF VACANT INDUSTRIAL BUILDINGS - allowed when changing from a legal
nonconforming use.

Staff Comments: Subsection (c) below allows a site occupied by a nonconforming use to change to a use
that is not allowed in the base zone - such as commercial uses in industrial zones. New criteria in 2.360
would ensure that the existing transportation facilities and site can accommodate the proposed use and a
change to a use not allowed in the zone would not preclude the site being used by an allowed use in the

future.

(2) Type II Land Use Review. The following nonconforming situations will be processed

through a Type II procedure as established in Section 1.350:

@
(b)

©

(d)

Extension or reinstatement of nonconforming status per Section 2.340.

A change to another use in the same use category that requires three or more new
parking spaces or has increased hours, staffing, traffic, outside storage areas, or off-
site impacts.

A change from a legal nonconforming use to a use in a category not otherwise

permitted in the base zone may be permitted if it meets the applicable review criteria
in Section 2.360.

Changes in operational characterlstlcs such as -increased hours, staffing, or
expansions to outside storage areas.

- New construction or structural expansions of nonconforming uses.

2.3602:395 Nonconforming Use Review Criteria for Type II Decisions. A request will be approved for

nonconforming uses if the review body finds that the application meets all of the following criteria:

(D
€3

The nonconforming use situation was not created unlawfully. See Section 2.310.

With m1t1gat10n measures, there will not be a net deincrease in overall detrFmeﬁ%a} adverse
impacts (over the impacts of the previous use or development) on the surrounding area taking
into account factors such as:
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- 3)

@

(ea) Noise, Vibration dust, odor, fumes, glare, and smoke;

~ (db) Potential for increased litter;

(ec) The amount, location, and nature of any outside dlsplays storage or act1v1t1es either-(3)-er
rbelow:

- (d) The appearance of the new use or development w1ll not detract from the desired functlon

and character of the zone.

(e) The operating characteristics of the proposed use are compatlble with the existing

and anticipated uses. The hours of operation in residential zones cannot be extended

into the perlod of 11 p m. and 6 a.m.; Sfaff C'ommenfs Moved from 2.350(1).

p ; ing-The street system

/ has adequate capaclty to accommodate the use through the horizon year of the

current TSP;

(g) The site has adequate on-site parking to accommodate the development or adequate
parking will be provided in accordance with Article 9;

(h) Parkmg areas and entrance-exit points are designed to facilitate trafﬁc and
pedestrian safety and avoid congestion;

(i) Public services for water, sanitary sewer, stormwater, water management, and for
fire and police protection, can serve the proposed use;

(j) Activities and developments within overlay districts must comply with the regulations
described in Article 4 (Alrport Approach), 6 (Natural Resources, (and 7 (Historic), as
applicable;

(k) If a commercial use is proposed in an existing building in an industrial zone, the
development shall not alter the existing building or site in a way that would
discourage or preclude its later conversion back to an industrial use; ‘and

() Any applicable criteria in (3) and (4) below.

®

Str_uctural Expansions shall be limited to the following:

% of Expansion

Existing Gross Floor Area _ Allowed
Buildings under 4,000 sq. ft. 25%
Buildings between 4,000 and 10,000 sq. ft 20% -
Buildings larger than 10,000 sq. ft. 15%

(4a) Nonconforming uses and buildings may expand one time only and must comply with
current development standards. '
(5b) Expansion of a nonconforming use onto another site is prohibited, except when:
(@)i. The expansion site abuts the site of the nonconforming use; and
()ii. The expansion site was in the same ownership as the nonconformihg site when it
became nonconforming; and 4
Giii. Prior zomng regulations on the expansion site would have allowed the use; and
(div. The expansion is approved through a nonconforming use review.

(6¢c) Addition of new residential units to a nonconforming residential use is prohibited.

Nonconforming Uses or Expansions in Residential Areas. If the nonconforming use is in a
residential zone or in a mixed-use zone with residential uses adjacent to the site, and-if-any

changes-are-propesed-to-thesite; the appearance of the new use or development will not lessen

the residential character of the area. This is based on taking into account factors such as:

(a) Building scale, placement, and facade;

(b) -Parking area placement; :

(c) Buffering and the potential loss of privacy to abutting residential uses; and
(d) Lighting and signs. '
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‘| ISSUE F: NONCONFORMING SITES — it can be difficult to find tenants for nonconforming sites,

especially if the site must be brought into full compliance, which can be costly.

Staff Comments: Currently the Code requires improvements "commensurate with proposed changes.” The
following revisions would only require improvements to the non-conforming aspects of site when necessary
building permits are applied for that value more than $25.000, tracked cumulatively. The list of required

improvements has been reordered, putting more costly improvements, such as to parking lots, at the end.

2370

Nonconformmg Site Review Crlterla De’vle}eamem %eeﬂen—pmmetes—&pgr&ées—te—feww&ef

Sites that are

nonconformmg w1th the current development standards and that have lost their nonconforming
status are required to bring the site into compliance with current Code standards. Incremental
improvements are allowed in accordance with Subsection (1).

(1) Incremental Improvements to Nonconforming Sites. Once the cumulative value of one or

more building improvements, expansions or site modifications exceeds $25,000, excluding
the costs associated with voluntarily bringing the site into compliance with applicable

_development standards, 10% of the cost of all improvements proposed thereafter must be

allocated toward improvements that bring the site into compliance with standards in this
Code unless all of the standards listed below can be met at lesser cost. The value of a
proposed building or site investment will be the value stated on the application for building
permits or calculated by the Building Official, whichever is higher. Improvements that
bring the site into compliance with the standards of this Code shall be implemented in the
following order of priority, unless a greater benefit is achieved by implementing a lower
order of priority item first:

(a) If the site is within the Willamette Rlver Greenway, funds will be used to enhance the
natural areas closest to the waterfront in accordance with the criteria in Section 6.540.

(b) Access to public streets in accordance with Section 12.100.

(c) Front yard landscaping standards in accordance with Article 9, unless there is not .
enough physical room and an Adjustment is approved;

(d) Buffering and screening standards in accordance with Article 9, unless there is not
enough physical room and an Adjustment is approved; -

(e) Parking space and lot improvement standards in accordance w1th Sectlons 9.120 and
9.130; : :

() Parking lot landscaping improvement standards in accordance with Séction 9.150;

(g) Screening of refuse containers; and

(h) Other improvements necessary to bring the site into compllance with the standards of
this Code.

S taff Comments: The standard in 2.380 is confusing. Proposed language in Section 9.030(1) would not require
‘new pa/'k/n_q when less f/lan 2 add/ tional parking spaces are needed makes f/1/s standard unﬂecessary
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SITE PLAN REVIEW

ISSUE C: PLAN REVIEW PROCESS TIME/COSTS — Site Plan Review seems unwarranted for some
types of activities, developments, and locations when staff can apply clear and objective
standards. :

Staff Comments: Amendments include not requ/fing Site Plan Review (Type I-L land use process) for some
minor modifications to already developed sites and some change of uses. This would reduce the processing
time and costs when full land use review is unwarranted.

2.400 Purpose. Site Plan Review is intended to promote functional, safe, and attractive developments that
“maximize compatibility with surrounding developments and uses and with the natural environment. It
mitigates potential land use conflicts through specific conditions attached by the review body. The
review focuses on the layout of a proposed development, including building placement setbacks,
parkmg areas, external storage areas, open areas, and landscaping. '

2 41086—Procedure. A Type I-L limited land use procedure is followed for a Site Plan Review application with
the Director acting as the review body. A Site Plan Review application that includes Hillside
Development is reviewed as a Type I1I procedure (See Sections 6.1970 through 6.230).

2.420 Relationship to Other Regulations. When a land use application is approved based on review criteria
in this Code, the applicant must still comply with other applicable codes, ordinances, statutes, and
regulations.

2.430 Applicability. When Site Plan Review-is-Required- In general, a-Site Plan Review eevers is intended

for all new development within the city that specifically requires Site Plan Review as listed in -
Articles 3, 4 and 5. It applies to new construction, additions or expansions, site modifications,
and changes in land use categories. Sites that contain a legal nonconformmg use will be
processed in accordance with Section 2.350.

(1) Any development hsted—m—AFtteles—?,—4—eré—that—speelﬁeally that requires Site Plan Review,

unless specifically exempt in Section 1.070.

(2) A change of use or reuse of a building or site'when the use is allowed through Site Plan
Review, and that requires construction of three or more new parking spaces, additional
loading areas, or that modifies site circulation or access.

(34) Building additions or use expansions gréater than 42,000 square feet or greater than 2025% of
existing building area, whichever is less, or any expansion that results—+n-requires three or
more new parkmg spaces, addltlonal loading areas, or modlﬁes snte clrculatlon or access.

i egtHdtions—de 650 able- Sfaff C‘ommenfs
C amp//ance with .s'peaa/ purpose a’/sfr/cf 57‘ana’ard5 is aa’a’r'es.s‘ed in 2.450(5).
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45) New parking areas or expansions to- existing parking areas greater than 1,000 square feet ef

g&%@%%%—eﬁm&y—é*kﬁﬂflg—pﬂﬂﬁig—ﬂfeﬂmmor modifications that change

’ site crrculatlon or access.

(56) Temporary placement of a manufactured home for: (a) night watchman; (b) business office space

during construction or remodeling; (c) building space for educatron non-profit, and government
agencies. (See Sections 10.470-10.490.)

2.450 Review Criteria. Site Plan Review approval will be granted if the review body finds that the

application meets all of the following criteria that are applicable to the proposed development.

(1
()
3)

4)

©)

(6)

Public utilities can accommodate the proposed development.
The transportation system can safely and adequately accommodate the proposed development

Parking areas and entrance- exit points are desrgned to fa0111tate traffic and pedestrian safety and
avoid congestion.

The design and operating characteristics of the proposed development are reasonably compatible
with surrounding development and land uses, and any negative impacts have been sufficiently
minimized. : ’ ' '

Activities and developments within special purpose districts must comply with the regulations
described in Articles 4 (Airport Approach) 6 (Natural Resources), and 7 (Historic), as
applicable. -

The site is in compliance with prior land use approvals.

Sites that have lost their nonconforming status must be brought into compliance, and may
be brought into compliance incrementally in accordance with Section 2.370.

iy— Combined with
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ARTICLE 4
COMMERCIAL AND 'INDUSTRIAL ZONING DISTRICTS

ISSUE G: REUSE OF VACANT BUILDINGS IN THE LI ZONE - many non- -industrial uses are interested in
these buildings.

ISSUE H: SMALL-SCALE MANUFACTURING AND INDUSTRIAL OFFICE USES are limited primarily to
industrial zones.

Issue &: The city has received numerous requesfs for commer'c'/a/ uses in vacant LI buildings. The
proposal is to allow most Retail Sale and Service uses and a few additional Indoor Recreational uses in -
existing buildings in the LI zone subject to standards that ensure that the transportation system and site
can accommodate the proposed use, and that changes do not preclude the use from returning to an
industrial use (see 4.060 Special Conditions 7 and 11). .

Issue H: The Code limits manufacturing uses in mixed use and commercial zones. The proposed revisions
to the Schedule of Permitted Uses in Section 4.050 and Special Conditions 4.060 would allow small-scale
industries that make artisan goods or specialty foods and sell most of their goods off-site but may have
incidental on-site sales within the OP, NC, CC, RC, TD, IP and LI zoning districts. See fhe use category
description proposed for Small-scale Manufacturing in Secf/on 22.045.

The Business Ready Task Force also supporfea’ cr'eaf/n_q an "Industrial Office” category for' industrial
uses that can be conducted in an office-like setting. See the proposed use category description in Section
22110 (2). Industrial offices would be a//owea’ in some of the cammeraa/ and mixed-use zoning districts.

4.050 Schedule of Permitted Uses. The specific uses listed in the following schedule are permitted in the
zones as indicated, subject to the general provisions, special ‘conditions, additional restrictions, and
exceptions set forth in this Code. A description of each use category is in Article 22, Use Categories
and Definitions. The abbreviations used in the schedule have the following meanings:

Y Yes; use allowed without review procedures but may be subject to special conditions.

S Use permitted that requires a site plan approval prior to the development or occupancy of the
site or building.

CuU Use considered conditionally through the Type 111 procedure under the provisions of Sectlons

. 2.230-2.260.
CUIl  Uses considered condmonally through the Type 1l procedure under the provisions of Sections
2.230-2.260. . [Ord. 5742, 7/14/10]
PD Use permitted only through Planned. Development approval.
‘N No; use not allowed in the zoning district indicated.

X/X  Some zones have two abbreviations for a use category (ex. Y/CU). Refer to the special -

condition to determine what review process is required based on the details of the use.

A number opposite a use in the “special conditions” column indicates that special provisions apply to
the use in all zones. A number in a cell particular to a use and zone(s) indicates that special provisions
“apply to the use category for that zone(s). The conditions are found following the schedule, in Section
4. 060 :
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SCHEDULE OF PERMITTED USES
Commercial, Office and Industrial Zoning Districts

Use Categories (See Article 22 |Spec. -
for use category descriptions.) |Cond. OP NC cc RC b IP L HI

Manufa'cturihg and Production 2 S/ICU N S/ICU,3 . N S/ICU | S/ICU S/ICU S

ISSUE H
ﬁSmaII-scaIe Manufacturin S/CU N S/ICU | SICU | SICU | sICU S/CU SICU

N N | s7 | s7 s | cu7 | culr |cuz

Indoor
Offices:  Traditional Offices | S S S S S |scums| N N
. Industrial Offices S N S N - N S-8 S-9 - S
Retail Sales and Services S-11 | S-11 S S S |S-11

Home Business (sée 3.090- Y/CU | YICU | YICU | YICU | Y/CU Yicu Y/ICU YICU .
-3.180 to determine if CU) : . o

SPECIAL CONDITIONS

4.060  General. Where numbers appear in the “Special Conditions” column or in a particular cell in the
"Schedule of Permitted Uses, the corresponding numbered conditions below shall apply to the
particular use category as additional clarlﬁcatlon or restrlctlon \

Staff Comments: Only the relevant special cond/f/ons are shawn

(2) Manufacturing and Production. The environmental performance standards of Article 9 may
limit the placement of certain uses in some districts. If the site is located within 300 feet of
residentially zoned land, the use may require a eConditional #Use approval

(3) Manufacturing in the CC zone. Manufacturmg uses in CC must have a retail storefront and sell
their products to the public on site.

ISSUE G: REUSE OF VACANT BUILDINGS IN LI ZONE- allowing some commercial uses in the LI zone. '
Staff Comments: Add exercise and health clubs/gyms through a Conditional Use Type III review in (d)
that would allow input from surrounding property owners through a public hearing process.

(7) Indoor Entertainment and Recreation in the CC, RC, IP, LI and HI zones.

(a) Limited uses in CC. Indoor firing ranges or gun clubs, coliseums, and stadiums are not
permitted. '

(b) Limited uses in RC. Indoor firing ranges or gun clubs are not permitted.

(c) Limited uses in IP. Exercise and health clubs or gyms are permitted through Site Plan
Review. Convention centers, coliseums and stadiums are considered through a Condltlonal
Use Type I review. All other indoor entertainment uses are not permitted.

(d) Limited uses_in LI. Indoor firing ranges or gun clubs, pool halls, paint gun facilities,
cheerleading, tumbling, gymnastics, fairgrounds, coliseums and stadiums are considered
through a Conditional Use Type II review. Exercise and health clubs or gyms are
considered through a Conditional Use review and must meet the additional criteria in
Special Condition (11)(b). All other indoor entertainment uses are not permitted.

v

(8) Offices in the IP zone. Traditional Offices intended to serve customers on site are considered
through the eConditional #Use Type II review. Industrial Offices with-limited-customertrattie
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are permitted through Site Plan Review. See Article 22 for Office examples.
(9). Offices in the L1 zone. Traditional‘Ofﬁces intended to serve customers on site are not allowed.

Industrial Offices with-Jimited-eustomer-traffic-are permntted through Site Plan Review. See
" Article 22 for Office examples.

‘ISSUE G: REUSE OF VACANT LI BUILDINGS INTHE LI ZONE— aIIowmg some commercnal usesin
existing buildings in the LI zone. v

(11) Retail Sales and Services in the OP, NC and IP and LI Zones.

(a) Limited uses in OP, NC and IP. The only retail uses allowed are convenience-oriented retail
and personal services-oriented retail intended to serve nearby residences and employees.
.See Article 22 for examples of convenience-oriented and personal service-oriented
businesses. Businesses are limited to a 5,000-square-foot maximum building footprint.
Vehicle repair-oriented services, motor vehicle sales, large equipment sales, and bulk sales
are prohibited. Staff Comments: FYI, the IP zone allows some commercial uses.

. Staff Comments: The proposed new language would increase the types of uses allowed in vacant
industrial buildings subject to criteria that ensure the site can réturn to industrial use in the
future and that the commercial uses will fit into the LI zone. ‘

(b). Retail Sales and Service Uses in Existing Buildings in the LI zone. To encourage the
reuse of buildings constructed prior to (insert adoption date) in the LI zone, Repair-
Oriented Retail Sales and Service uses as described in Section 22.140 will be permitted
‘through Site Plan Review. Personal Service-Oriented uses and Sales and Service-
Oriented Retail Sales uses as described in Section 22.140 may be permitted through a
Conditional Use review. Retail Sales and Service uses permitted in accordance with
this subsection are subject to the following additional review criteria:

i. = The street system has adequate capacity to accommodate the use through the
horizon year of the current Transportation Systems Plan;

ii. The site has adequate on-site parking to accommodate the development or
adequate parking will be provided; and '
iii. The development will not alter the existing building or site in a way that would
discourage or preclude its later conversion back to an industrial use.
iv. The new commercial user shall acknowledge that existing industrial uses have a
* right to operate free from new user complaining about externalities typical of
- industrial use.
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ARTICLE 5
MIXED USE XLILLAG-E—GENSPER—ZONING DISTRICTS

ISSUE D: INFILL AND REDEVELOPMENT - it can be challenging to meet standards on some infill
sites. -

Staff Comments: Some of the mixed-use zoning district purpose statements are being amended fo
encourage infill and redevelopment.

5.030 Establishment of Village-Center-Mixed Use Zoning Districts. In order to implement the mixed-use

and livability concepts in the Town Center and Albany Comprehensive Plans, the following zoning
districts are created:

(1)
)
3)

4

&)

(6)

(7

)

HD — HISTORIC DOWNTOWN DISTRICT. The HD district is intended primarily for a dense
mixture of uses with an emphasis on entertainment, theaters, restaurants, night life and specialty
shops. High-density residential infill on upper floors is encouraged, as is the continued presence
of the government center and supporting uses.

CB — DOWNTOWN CENTRAL BUSINESS DISTRICT. The CB district is intended primarily
for retail and services that support Historic Downtown businesses and residents. Mixed uses are
encouraged both horizontally and vertically. High-density resxdentlal infill, especially on upper
floors, and office employment are both encouraged. -

MUR — MIXED USE RESIDENTIAL DISTRICT. The MUR district i$ intended primarily to
create a residential district that allows a'mixture of neighborhood commercial uses that meet the
daily needs of area residents. “

WF — WATERFRONT DISTRICT. The WF district is intended to transition Albany’s
Willamette River waterfront into a vibrant center characterized by a variety of housing choices
and a mixture of housing, office, and retail uses. Infill and redevelopment are encouraged, as
well as adaptive reuse of existing buildings until the area is redeveloped. Development and
design standards will result in great neighborhoods, a pedestrian friendly environment and an

enhanced community image. \

LE — LYON-ELLSWORTH DISTRICT. The LE district is intended primarily as a location for
development that serves the Historic Downtown district and Downtown Central Business district.
This district is the most desirable location in the Central Albany area for parking structures with
ground-floor commercial uses. '

MS — MAIN STREET DISTRICT. The MS district is intended primarily as an employment
center with supportmg commerc1al and retail serv1ces for res1dents and employees in the area.
Re aHran cht hat-impaet-st ndineresiden : uraged: Infill and
redevelopment are encouraged provided there is no adverse lmpact to surroundmg
residences.

ES - ELM STREET DISTRICT. The ES district is intended primarily to provide enough land for
Albany General Hospital and associated medical uses while maintaining compatibility with
adjacent residences in scale and design. Light commercial and personal services are encouraged
to serve the nearby residents. Removal of existing residences and landscapes is discouraged.
New parking facilities should be underground or completely screened. Only the amount of
parking that is necessary should. be allowed for uses in this d1str1ct to minimize the amount of

» land consumed by parking.

PB — PACIFIC BOULEVARD DISTRICT. The PB district is intended as an auto-oriented
commercial area along Pacific Boulevard in the Central Albany area. Design guidelines and
front-yard landscaping will provide a coordinated look and enhance the community image along
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®)

this' major corridor as it develops or redevelops. Commercial infill and redevelopment are
encouraged. Sound and visual buffers should be used to protect nearby residential areas.

MUC — MIXED USE COMMERCIAL DISTRICT. The MUC zoning district is intended
primarily to provide a mix of convenience commercial, personal services, offices and medium
density residential uses. The district would typically be anchored by a grocery store, and may
include a mix of smaller retailers, offices, live-work units and residences. The MUC district is
easily accessible to nearby residences, and commercial uses are compatible in scale and design
with adjacent neighborhoods. Uses in the MUC: zone will serve area residents and should not
draw from the region. '

Ameleé—Sfaff C'ammenfs 7772 RM zone is in Arf/c/e 3 We are remawng fhe V///a_qe
Center” from the Article’s title, so this mformaf/an is no Jonger needed.

ISSUE H: SMALL-SCALE MANUFACTURING AND INDUSTRIAL OFFICE uses in mixed-use and
commercial zones.

Staff Comments: The Code limits manufacturing uses in mixed-use and commercial zones. The pr'opased
revisions to the Schedule of Permitted Uses in Section 5.060 would allow small-scale industries that make
artisan goods or specialty foods and sell most of their goods off-site but may have incidental on-site sales
in the MUC, WF, HD, CB, LE, PB and MS zoning districts. See the use category description proposed for
Small-scale Manufacturing in Section 22.045.

The Business Ready Task Force supparréd creating an "Industrial Office” category for industrial uses
that can be conducted in an of fice-like setting. This use is proposed to be permitted in the WF CB LE, PB
and MS zones. See the proposed use category de.s‘cr'/pf/on in Section 22.110 (2).

5.060

SCHEDULE OF PERMITTED USES

‘Schedule of Permitted Uses. The specific uses listed in the following schedule are permitted in the

zones as indicated, subject to the general provisions, special conditions, additional restrictions, and
exceptions set forth in this Code. A description of each use category is in Article 22, Use Categories
and Definitions. The abbreviations used in the schedule have the following meanings:

Y
S

CU
cul -

PD
N

- XX

Yes; use allowed without review procedures but may be subject to special conditions.

Use permitted that requires a site plan approval prior to the development or occupancy of the

site or building. :
Use considered conditionally through the Type III procedure under the provisions of Sections

2.230-2.260. '

Uses considered conditionally through the Type II procedure under the provmons of Sections

2.230-2.260. :

Use permitted only through Planned Development approval.

No; use not allowed in the zoning district indicated.

Some zones have two abbreviations for a use category (ex. Y/CU). Refer to the special

condition to determine what review process is required based on the details of the use.

A number opposite a use in the “special conditions” column indicates that special provisions apply to
the use in all zones. A number in a cell particular.to a use and zone(s) indicates that special provisions
apply to the use category for that zone(s). The conditions are found followmg the schedule, in Section

5.070.
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SCHEDULE OF PERMITTED USES

Use Categories (See Article 22
for use category descriptions.)

Spec.
Cond

Muc

WF

HD,

B 5

NoUSTRIA

cB

LE

PB

MS-

ES

MUR

Manufacturing and Production 2 N | N S/CU | S/CU | S/CU N N N

Offlces

Small-scale Manufacturing ‘
- less than 5,000 sq. ft. 2 S/CU | SICU | SICU | S/ICU | S/ICU |SI/CU | S/CU N
_-5,000 to 10,000 s . ft. cu CcuU cu CcuU 9 CU, CcuU N

Traditional Offices S S S S S S S S

Industrial Offices CcuU S cu S S S S N
RESIDENTIAL :
Home Business : ‘
(See 3.090-3.180 to determine if Y/CU | YICU.| YICU | YI/ICU | YICU |YICU| YICU | YICU |YICU
1 CU) . '
' SPECIAL CONDITIONS
5.070 General. Wheré numbers appear in the “Special Conditions” column or in a particular cell in the

Schedule of Permitted Uses, the corresponding numbered conditions below shall apply to the
particular use category as additional clarification or restriction:

Staff Comments: Only special condition (2) referenced in the table above is shown below.

(2) Manufacturing. The environmental performance standards of Article 9 may further limit the
placement ‘of certain uses in some districts. Developments on sites located within 300 feet of
residentially zoned land may require a Conditional Use approval.

ISSUE E: INFILL AND REDEVELOPMENT - clarify rebuilding of destroyed buildings.

Staff Comments: Determining whether a new development has no greater off-site impacts can require an
expensive analysis and cannot be handled administrati Ve/y The proposed amendments make replacement
of a destroyed bU//dm_q clear and objective. :

5.085

Special Status for Industrial and Commercial Uses in the WF Zone. The regulations below apply to
properties on the Special Status List and eligible properties in the Waterfront (WF) zoning district.
The Special Status List is maintained by the Community Development Director. '

Notwithstanding the restrictions or terms of any other section of the Albany- Development Code
(ADC), all industrial and commercial uses legally in operation before January 11, 2006, shall be
deemed to be conforming to the WF zoning district. When any listed buildings are converted to a
permitted use in the Waterfront zoning district, the special status granted here is rescinded, and the use
of the property must thereafter conform to the requirements of this article.

If any building on these properties is substantially destroyed, as defined in ADC Section 2.340(4), it
can be rebuilt for the same use provided that the new development is no larger (in square feet and
in building footprint) than the original development and the new development is more compliant

than the orlgmal development. eﬁﬂsﬁe—mpaets—afeﬂ&gfea{%ﬂ*&n—rtsﬂmpaet&eﬁ%ﬂH&FyQHOOé
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~ ARTICLES
DESIGN STANDARDS

ISSUE I: RESIDENTIAL DEVELOPMENT DOWNTOWN — common and open space requlrements may
not be compatible with urban setting or historic districts.

Staff Comments: In order to encourage urban residential deve/apmenf downtown, the fo//owm_q
amendments are proposed n the CB, HD, LE, WF and MUR zones
o In lieu of open space/common area formula in Section 8.220 (2) reqL//re on/y 1 common r'ecreaf/an
or open space area - either indoor or outdoor in (1 )
o Exempt multi-family from the children’s play area in Section 8.220 (2) because this area is c/ose
fo the Dave Clark path and Monteith Riverfront Park.
e Exempt new development or redevelopment in the CB, HD and LE zones from reqwr/ng pr/vafe :
‘ open space in Section 8.230. (Why? Most properties are in the historic overlay district. Private
open space Is often in the form of balconies and walk-out patios which can be challenging to
provide in an urban setting and be compatible with existing development.)
e Amendments in Section 8.250 would clarify f/rar the building design sfandara’s are far new
constriction and would not app/y to rede Ve/o,amenf of existing buildings.

MULTIPLE FAMILY DEVELOPMENT HOMES

-8.200 Purpose. These sections are. intended to set standards for quahty designs in new multiple-family’
developments. Good design results when buildings are visually compatible with one another and
ad_] acent neighborhoods and contribute to a residential d1str1ct that is attractive, active and safe.

8.210 = Relationship to Historic Overlav Districts. : For residential property msrde the Historic Overlay :
' Districts, see Article 7 for additional historic review criteria.

8.220  Recreation and Open Space Areas. In all new multlple-famlly developments a port1on of the land not
covered by buildings and parklng shall be of adequate size and shape and in the proper location to be
functional for outdoor recreation and relaxation. The standards are also intended to ensure that project
open space is an integral part of the overall development design, not merely leftover space. In larger
developments there should be a varrety of epen common space activities.

(1) Common Open-Space. For projects of 10 or. more units, common epes-space shall be required at
a ratio of 0.25 square feet for each 1.0 square feet of living space. In lieu of the common space
standards below, new construction of 10 or more units in the CB, HD, LE, WF and MUR

- zoning districts shall provide one indoor or outdoor common area amemty at least 250
~ square feet, with no dimension less than 20 feet.

(a) Areas designated as common epen-space shall be at least 500 square feet in size w1th no
horizontal dimension less than 20 feet. The epen space shall be functional or protect
natural features and shall include one or more of the following types of uses:

‘swimming pools, spas, and adjacent patios and decks -

developed and equipped adult recreation areas

sport courts (tennis, handball, Volleyball etc.) .

community centers - . .

food and ornamental gardens A

lawn, deck or hard surface areas in which user amenities such as trees, shrubs,

pathways, covered picnic tables, benches, and drinking fountams have been placed

. e natural areas’

(b) Developments shall provide a mix of passwe and active recreatronal uses from the above

list if the open space can accommodate more than one use.
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(c) Indoor or covered recreational space may count towards 50 percent of the common open
' space requirement. .

(d) No more than 20 percent of the common epen-space requirement shall be on land with
slopes greater than 20 percent.

(e) Areas Excluded. Streets and parking areas, including areas requlred to satisfy parking lot
landscape standards, shall not be applied toward the minimum useable open space
requirement. Required setback areas may be applled toward the minimum useable epen
space requirement, with-the-exception-of actlve noise- generatmg aetl-vmes amenities must
meet required setbacks.

(f) Designated on Site Plan. Areas prov1ded to satisfy the minimum useable-epen common
space requirement shall be so designated on the development site plan and shall be reserved
as epen common space. Adult recreation areas shall not be allowed in any requlred setback
and shall be centrally located.

(g) Open Space and Recreation Area Credit. An-open-spaee credit, not to exceed 25 percent of
the common epen—space requirements, may be granted if there is direct access by a
pedestrian path, not exceeding 1/4 mile, from the proposed multiple family development to
an improved public park and recreation area or public school playground.

(2) Children’s Play Areas. Multiple family developments larger than 10 units (excluding 1-bedroom
and studio units) shall designate one or more children’s play areas. Developments located in
the CB, HD, LE, WF and MUR zoning districts are exempt from this standard.

The standards in(a)-(d) are not changing and are not shown.

Staff Comments: Exempt new multi-family in the HD, CB and LE zones from being required to provide
private open space. Many properties are in these zones are historic overlay district. Private open space is
“often in the form of balconies and walk-out patios which can be cha//eng/ng to prowde in an urban setting
and be compatible with existing development.

8.230  Private Open Space. In all newly constructed multiple family developmént_s except in the CB, HD and
LE zoning districts, private open space shall be provided as follows:

Staff's Proposed Revisions: Recommend deleting ADC 8.230(1) because it prohibits ba/comes or patios
counted as private open space from facing the street. This standard is sometimes not feasible to meet
depending on site conditions; especially balconies. If the original intent behind this standard was to limit v
or screen personal storage from fhe public view, sub-section (4), below achieves this purpose at the
ground level.

(12) At-Grade Dwellings. Dwéllings located at finished grade, or within 5 feet of finished grade,

shall provide at least 96 square feet of private open space per unit, with no dimension less than
8 feet. Private open space for at-grade dwellings may be provided within interior courtyards
created within a single building or cluster of buildings. Private open space for at-grade
dwellings shall be screened from view from public streets. :

(23) Above-Grade Dwellings. Dwellings located more than 5 feet from finished grade shall provide a
minimum of 80 square feet of private open space per dwelling unit (such as a yard, deck or
‘porch), with no dimension less than 6 feet. Private open space for units located more than 5 feet -
above grade may be provided individually, as w1th a balcony or collectively by combining into
a larger area that serves multiple units.

(34) Access to Private Open Space. All private open space shall be directly accessible from the
dwelling unit through a doorway. :

(45) Privacy Requirements. Greund-levelpPrivate open space, excluding front porches, shall be
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8.250

physically and visually separated from common open space.

Functional Design and Building Details. These standards are intended to promote functional design.
and .building details in new construction that contribute to a high-quality living environment for
residents and enhance compatibility with the neighborhood. '

(1) The design of new Bbuildings design-shall avoid long, flat, uninterrupted walls or roof planes.
Changes in wall plane and height, and inclusion of elements such as balconies, porches, arbors,
dormers, gables and other human-scale design elements such as landscaping should be used to
achieve building articulation. '

(2) Buildings shall be massed so individual units are or the common main entrance is clearly
identifiable from the private or public street that provides access unless the units are located on
upper floors above non-residential uses. Staff Comments: The proposed language would
better allow for mixed-use buildings. - ' -

‘ (3) Stairways shall be incorporated into the building design. External stairways, when necessary, .

should be recessed into the building, sided using the.same siding materials as the building, or
‘otherwise incorporated into the building architecture.

(4) Building facades shall be broken up to give the appearance of a collection of smaller buildings. '
[Ord. 5445, 4/12/00] '
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COMMERCIAL AND INSTITUTIONAL SITE DESIGN.

ISSUE E: Infill and Redevelopment- it can be challenging to meet design standards on small sights
surrounded by development.

Staff Comments: The proposed language in 8.330 (1)(a) and 8.350(3) would allow flexibility from the
design standards for infill development.

Staff's Proposed Revisions: Additional revisions are proposed primarily to clarify exiting language or
intent. The design standards were intended to apply to all development except for industries. This would
include new institutional uses - like churches, hospital, etc., and mixed use developments. "Institutional”is
being added where necessary.

8.310 Purpose. These sections are intended to set threshold standards for quality design in new commercial,
mixed-use, and institutional development. Good design results in buildings that are visually
compatible-with one another and adjacent neighborhoods and contribute to a commercial district that
is attractive, active and safe. These qualities in turn contribute to the creation of commercial districts
that facilitate easy pedestrian movement and a rich mixture of land uses. '

8.315 Applicability. These standards apply to the design of new commercial, mixed-use, or institutional
development and to the expansion of existing eemmeretal-developments in any district.

8.330 Building Orientation. Building orientation and maximum setback standards are established to help
create an attractive streetscape and pleasant pedestrian environment.

(1) New ecomineretal ‘buildings shall be oriented to existing or new public streets. Building
orientation is demonstrated by placing buildings and their public entrances close to streets so
pedestrians have a direct and convenient route from the street sidewalk to building entrances.

(a) On sites smaller than three acres, commereial-new buildings shall be oriented to the public

' street/sidewalk and off-street parking shall be located to the side or rear of the building(s),
except where it is not feasible due to limited or no street frontage, the site is an infill site
less than one acre, conservation of natural resources, or where there are access
restrictions. '

(b) Buildings on sites larger than three acres may be setback from the public street and oriented
to traffic aisles on private property; if the on-site circulation system is developed like a
public street with pedestrian access, landscape strips and street trees.

The first sentence is repetitive and confusing with the standards in ).

Staff Comment's:
(2) A

; Customr entrances should be
clearly defined, highly visible, using features such as canopies, porticos, arcades, arches, wing
walls, and planters. [Ord. 5445, 4/12/00] . '

8.350 Street Connectivity and Internal Circulation. The following standards emphasize the importance of
connections and ‘circulation between uses and properties. The standards apply to both public and
private streets. .
Staff Comments: Only (3) is shown.
(3) Traffic aisles lanes—shall-be-internal-to-thesite-and-shall not be located between the building(s)
and the sidewalk(s), except as provided in (4) below, or where drive-through windows are
permitted, sites are constrained by natural resources, or are infill sites less than one acre.
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' SUPPLEMENTAL COMMERCGIAL DESIGN STANDARDS IN VILLAGE CENTERS

8.405 Village Center Character. The purpose of these standards is to contribute to the desired character of
the Albany’s village centers. They are intended to promote the design of an urban environment that is
built to human scale with attractive street fronts and interconnected walkways that promote pedestrian
usage and accommodate vehicles. Development in the village center must contribute to a cohesive,
visually compatible and functionally linked pattern through street and sidewalk layout, building siting
and character, and site design. Details count. [Ord. 5556, 2/21/03] .

8.410 Applicability. These standards apply to eemmefel-al-ly—zened—pfepemes commercial, office, mixed-

use and institutional development within the Village Center Comprehensive Plan designation. They
are in addition to the Commercial and Institutional Design Standards in this article for-commercial;
and-office—development. Taken together, these design standards are intended to foster a mixed-use
character for village centers. [Ord. 5556, 2/21/03] '

SUPPLEMENTAL RESIDENTIAL DESIGN STANDARDS IN VILLAGE CENTERS

8.480 Applicability- . These standards apply to resideﬁtial development in mixed-use and residential zones
. within the Village Center Comprehensive Plan designation. They are in addition to the residential
design standards for Single-Family Homes and Multiple Family Homes in this article. '

Staff's Proposed Revisions: Recommend deleting covered bike parking requirement in 8.485(4). Because
Section 9.120(13) now requires covered bike parking based on the percentage of parking spaces for cars.

8.485 Purpose. These prbviéions are intended to promote the design of an urban environment that is built to
human scale and to foster a mixed-use character for village centers with an emphasis on a high-
quality pedestrian environment. '

i a fa
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| ARTICLE9
ON-SITE DEVELOPMENT AND ENVIRONMENTAL STANDARDS

ISSUEJ: PARKING SPACE REQUIREMENTS - Minimum parking requirements are relatively high,
some are missing, and there is no clear option is available to propose alternatives.

Staff Comments: The following changes are proposed to reduce the amount of parking that is required
and to address missing standards: ‘

*  Redluce the minimum parking space requirements for many uses;

o Add missing standards;

e Add allowance for unspecified uses and alternative sfandards

e Remove r'eqU/r'emenf for temporary uses to meet the parking requirements;

o Add allowances for on-street parking and reductions to on-site parking spaces

OFF-STREET PARKING AND LOADING REQUIREMENTS

Staff Comments: The parking standards are prapasea’ to be movea’ from Articles 3, 4 and 5 to Arr/c/e 9
so that the standards are in one place and in the same location as the parking lot layout standards. Some
administrative edits are included related to relocating the parking and adding headings to make the
standards easier to use. Moved text is not shown in bold so you can see the new language that is being
proposed. ' -

Space Requ1rements Minimum—pa

9.020

—qu—seeﬂmasé%ég—wadé%@—ém*ed—use—zeﬂ%)—Off—street parkmg and loadmg must be prov1ded
for all development in the amounts indicated in the table below subject to any applicable reductions
permitted in this Article. All requlred parking must be developed in accordance with the standards
in this Article9.

(1) Calculating Floor Area for Parking. The area measured is the combined floor area of each
level of a building exclusive of vent shafts, court yards, stairwells, elevator shafts, restrooms,
storage rooms and rooms designed and used for the purpose of storage and operation of
maintenance equipment, and covered or enclosed parking areas.

(2) Employees. The number of employees shall include those working on the premises, plus
proprietors, during the largest shift at peak season. :

(3) Fractional Space Requ1rements shall be counted to the nearest whole space; half spaces will be
rounded up

fequﬁemeﬂts—feF{he—V&Heﬂs—HSQS—Sfaff C'ammenfs 7‘/1/5 is bemg re/ocafed fa 9. 030 a new secf/an

on parking reductions.

Staff Comments: The Code does not have a provision to allow the Director to approve parking standards
for uses not listed in the table o for applicants to present alternative parking demand proposals. The
proposed provision would allow the Director to approve parking for uses not listed in the parking ratios
table and to consider alternative parking standards. -

(4) Unspecified Uses and Alternative Standards. When a use is not specifically llsted in the
Table 1: Parking Requirements, the Director will determine if the use is similar to a llsted
use in terms of parking needs. When a use is not similar to a use listed in Table 1 or the
applicant has documentation that demonstrates a different parking demand, the Director
may approve alternative parking standards. Acceptable documentation may include
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parking standards from other cities of similar size, company data on parking demand,
parking demand studies, or the ITE Parking Generation Manual.

(5) Off-street parking for one use shall not be considered as providing parking facilities for any other
use except through the provisions of Section 9.080, Joint Use of Parking Facilities.

(6) 9:100 Downtown Assessment District. Parking spaces are not required for uses located within the
Downtown Off-Street Assessment District as established by separate ordinance. (A map of the
district is located at the end of this Article-5.) However, improvement of parking areas within
this District must comply with the standards of this Article.

(7) Maximum Parking in the ES, Elm Street Medical District. Parking provided with new
development in the ES zone shall be only the minimum required. No additional off-street parking

will be allowed for development in this district.

(8) Site Plan Review may be required for new parking areas or expansions to existing parking areas
unless specified in Section 2.430.

(9) Temporary uses of less than 120 days, as defined in AMC Chapter 5.10 Transient aan
Itinerant Merchants and Vendors, are not required to meet the standards in this section.

Staff Comments: Missing uses are being added to the parking requirements table; and several parking
ratios are being reduced based on a review of requirements in other Oregon cities.

Table 1: PARKING REQUIREMEN

nimal hospitals and clinics and animal grooming

1.per 400 sq ft GEA

salons
- Banks and financial institutions, real estate services, 1 per 200-300 sq ft on first floor plus 1 per 600 sq ft
insurance above first floor
Beauty and barber shops and other personal services 1 per 200 sq ft plus 1 per 3 employees
- o ; I o Sub Site Plan Revi

Entertainment and Recreation:

(a) Athletic/fitness gym, billiard or pool hall
skating rinks with no grandstands, all other (a) 1 per 300 sq ft
unspecified indoor re¢reation and
entertainment (excluding restaurant, café or

bar areas)
(b) Bowling alleys (b) 4 perlane . _
(c) Golf courses (|nclud|ng clubhouses and accessory (c) Subject to Site-Plan-Review land use review
uses) » : :
(d) Stadiums, grandstands, coliseums, auditoriums, (d) 1 per 4 seating capacity {3}
and theaters, and other sport facilities with _
seating (e) 40-plus-1-per 460200 sq ft poolsurface-area

(e) Swimming pools, aquatic centers feppeel—enly

Funeral houses and mortuaries 1 per 4 seats or 8 feet of bench length

1 per employee plus 1 per 500 sq ft excludmg
exercise areas

Laundries and cleaners ’ 1 per 300 sq ft GEA

1 per rental unit plus additional as required for
accessory uses

Kennels animal boardmg

Motels and hotels
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Office - Professional.
(a) Medical and dental clinics
(b) All other business and professional

(a)1 per 200250 sq ft GFA
(b) 1 per 360 400 sq f-GFA

Metor-Vehicle repair and fuel or other service stations

1 per each-2 employees plus 2 per each service stall

Pprivate clubs, and-lodges and meeting rooms

1 per 4200 sq ft GFA-plusI-per200-sq-f#-GFA (2)

Radio and television stations énd studios

1 per 2 employees plus 1 per 300 sq ft over 2,000 sq
ft GFA

Buildi ials.sal

1per500-sq# GFA

Restaurants:
(c) Carry out, drive thru or Bdrive-in

(b) Sit-down and-carry-out/drive-thru-restaurants,

taverns, bars, brewpubs and nightclubs

{c) 1 per 50 100 sq ft GFA

(b) 1 per 4200 sq ft GFA including outdoor seating
not exempt per 9.030(3).

Retail Sales:

(a) Bulky items such as furniture-home or business
furnishings, appliances, building materials,
farm and agricultural equipment, machine and
office equipment sales;

(b) motor vehicles, trailers, mobile homes, boats,
modular houses

(c) Greenhouses and nurseries, garden supplies

(d) All other retail sales

(a) 1 per 660800 sq ft GFA plus 1 per 3 employees

(b) 2 per employee

(c) 2 per employee
(d) 1 per 200300 sq ft sales floor area

6,000-sq-ft

1 per-300-sg-+ GFAplus1per3-employees

Services and Repair: tailor, shoemakér, locksmith,
printing, binding, publishing, framing, upholsterer,
photography studio, dry cleaner, mailing, etc.

1 per 500 sq ft

‘Self-Serve Storage Units

A|r ra|I and motor freight termmals

1 per 100 units, with a minimum of 3, plus 1 per
employee/caretaker

Subject to land use review Site-Plan-Review

Contractors and Industrial Services

1 per 1.25 employees plus 1 per.company vehicle

Customer Service/Call Centers

1 per 250 sq ft

Industrial Offices, research or laboratory facilities

1 per 500 sq ft

Manufacturing, production or processing

1 per 2 employees plus 1 per company vehicle

- ——

= ol 1050 Fwait

Testing, repairing, cleaning, servicing of materials,

goods or products and-warehousing-and-wholesale

1 per 2 employees plus 1 per 300 sq ft of patron
serving area, plus 1 per company vehicle

Warehousing and wholesale

1 per 2 employees plus 1 per 300 sq ft of patron
serving area plus 1 per company vehicle

Wrecking yards and junkyards

PUBLIC and/SEMI-PUBL
Daycare Nursery Schools, Kindergarten and
Daycare Homes or Facilities

1 per employee plus 1 per 10,000 sq ft lot area

1 per employee plus 1 per 10 persons being
cared for

Education: Elementary, junior high and other children’s
day school

1 per classroom plus 1 per 2 employees

Education: High schools, colleges universities, and
trade or business schools

Subject to land use review Site-Plan-orGCenditional
Use-Review

Hospitals

1 per 2 beds plus 1 per staff doctor plus 1 per 2 full-
time employees

Jails and Detention Facilities

1 per 5 beds

Libraries, reading rooms, museums and art galleries

1 per 2 employees plus 1 per 500 sq ft GFA

Parks , Open Areas and Cemeteries

Subject to land use review
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i SPACES REGUIRED.
4+ per2-employees-plus—1-per500-sg- - GFA
1 per 6 seats or 12 feet of bench length {H

ki\sssted L|v>|(ng‘], ReS|dent|aI Care facilities, Nursing | 1 per '3‘lt')§édﬁs at capaCItyL

or Convalescent homes

Single-Family Units ' 2 spaces

Duplex and Two Units on One Lot 4 total spaces

Multi-Family: Studio and 1-bedroom urﬁts 1 space per unit, plus 1 visitor space everyti units

Multi-Family: 2-bedroom units 1.5 spaces per unit, plus 1 visitor space every 4 units

Multi-Family: 3—and-4-or more bedroom units 2—2t5 spaces per unit, plus 1 vnsnor space every 4
units

Multi-Family: Quad and quint units 0.75 space per unit

Senior housing -citizen apartments 1 space per 2 units each-2-bedrooms

Student housing / 1 per each-2 students at capacity

Boarding and rooming houses 1 space per 2 occupants at capacity

Group or residential care homes 1 space per employee plus 1 space per 5 beds

[Ord. 5555, 2/7/03; Ord. 5742, 7/14/10]

Staff Comments: On-street parking abutting a development is proposed to be allowed to count towards

some of the minimum /'eqU/f'ed on-site parking in non-residential areas and where on-street parking is

provided.

9.416025 Parking in the Public Right-of-Way. Parking spaces in a public right-for-way may not be counted as
fulfilling any part of the parking requirements except when permitted belowaleowed-for-in-this-Cede.
Any parallel parking spaces in the right-of-way that are counted toward fulfilling the parking
requirements must be at least 25 feet long.

(1) Religious Assembly. On-street parking within 500 feet of the building, except in residential
zones areas, may be used toward fulfilling theis minimum parking requirements.

(2) Private Clubs, Lodges or Meeting Rooms. On-street parking in non-residential zones areas
within 800 feet of the main assembly room or building may be used toward fulfilling theis
minimum parking requirements.

(3) Stadiums, grandstands, coliseums, auditoriums and theaters. On-street parking in non-
residential zones areas within 1,000 feet of the main assembly room or building may be used
toward fulﬁllmg theis mmlmum parking requirements.

(4) Mixed Use Zones. On street parking spaces abutting the property in the MUR, Mixed Use
' Residential District; CB, Central Business District; and LE, Lyon Ellsworth District, may be

counted towards meeting parkmg requirements.-Rarallel-parking-spaces—must-be-at-Jeast 25-feet
long:

(5) Non-Residential Development. The amount of off-street parking required may be reduced

"~ by one space for every on-street space abutting the development for up to 25 percent of the
minimum parking requirement, except when the development is proposed in a residential
zoning district in Article 3 or in the ES (Elm Street) zone.
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(a) The on-street parking spaces must be at least 100 feet from a residential zoning
district or the ES zoning district.

(b) On-street parking credits can only be granted for developments w1th frontage on
streets that allow parking on both sides and with approval from the Director of Public
Works.

Staff Comments: Staff proposes the following incentives and reductions to the minimum required parking
spaces.

9.030 Reductions or Exemptions to Minimum Parking Space Requirements. The following actions.can
further reduce the minimum parking required on-site.

(1) Change of Use or Redevelopment. No additional parking shall be required when an existing
structure is changed from one Use Category to another as listed in Article 22 when the new
use requires no more than two additional vehicle and/or bicycle parking spaces.

(2) Tree Preservation. Minimum parking may be reduced by one parking space for each tree 8
inches in diameter and larger that is preserved within the developable area, for up to a
maximum of 10 percent of the total parking space requirement.

(3) Outdoor Seating Areas. Seasonal outdoor seating up to 500 square feet shall be exempt
from the parking calculations. Permanent outdoor seating is not exempt.

(4) Mixed-Use or Multi-Tenant Developments. 9:070-In the case of mixed-uses and multi-tenant
developments, the total requirements for off-street parking may be reduced by up to 10
percent of shall-be the sum of the requirements for the various uses.

(5) Alternative Modes, Carpooling. For businesses that will employ 10 or more people, the
total number of required vehicle spaces may be reduced up to a maximum of 10 percent
based on the following incentives:

(a) Up to 2 vehicle spaces may be waived if sheltered bicycle parking is provided beyond
the minimum requirements in Section 9.120 (13) at a rate of 3 bicycle spaces to 1
motor-vehicle space.

(b) One vehicle space may be walved for each shower and 2 lockers provided for
employees who commute by bicycle.

(c) Each vehicle space designated for carpool/vanpool parking only that is also located
closer to the building than other employee spaces, will count as two required parking
spaces. One carpool/vanpool parking space is permitted per 20 employees, with a
minimum of 1 space. Spaces must be clearly marked “Reserved-Carpool/Vanpool
Only”.

(6) 9-6406(2)Reduction for Transit. Existing development will be allowed to redevelop up to 25
percent of an existing parking areas for transit oriented uses, including bus stops and pullouts,
bus shelters, park and ride stations, transit-oriented developments, and similar facilities, where
appropriate.

PARKING AREA IMPROVEMENT STANDARDS

9.120 Parking Area Improvement Standards. All public or private parking areas, loading areas and outdoor
vehicle sales areas must be improved based on the following standards:

Staff Comments: Only the standards proposed to be amended are shown,

3) Sﬁrfacing. All areas-of-a-parkingtotrequired parking, including travel aisles and access, shall
have a durable, dust-free surface of asphalt, cement concrete, or other materials approved by the

DirectorefPublie-Werks. Parking lot surfacing shall not encroach upon the public right-of-way
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)

except when it abuts a concrete public sidewalk, or has been otherwise approved by the Director
of Public Works.

Perimeter Curb. Perimeter curbing is required for protection of landscaped areas and pedestrian
walkways, and to prevent runoff onto adjacent properties. All parking areas except those

- required in conjunction with a single- or two-family dwelling or approved overflow parking

®

(13)

areas shall provide a curb at least 6 inches high along the perimeter of all parking areas.

Connecting to Adjacent Parking Areas. Where an existing or proposed parking area is adjacent
to a developed or undeveloped site within the same zoning district, any modifications to the
propesed-parking areas must be designed to connect to the existing or future adjacent parking
area. This requirement may be waived by the Director when it is deemed impractical or
inappropriate due to the nature of the adjoining uses.

Bicycle Parking. Bicycle parking space requirements are as follows:

(a) For multiple-family dwellings (three or more units) — one space per four units.

(b) For industrial development — one space for every 10 automobile spaces required.

(c) For commercial or office development - at least two spaces plus one space for every IO
automoblle spaces requlred i ’ d

meteweh*c—le—sp&ee 5 faff C’ommenfs re/ocafed 7‘0 7‘/7e new secf/an 9 030{5)( )

(d) Exemptions - the Director may allow exemptions to or reductions in required bicycle spaces
in connection with temporary uses or uses that are not likely to need bicycle parking.

No other changes are proposed, so (e)-(h) are not shown.

ISSUE J: PARKING SPACE REQUIREMENTS - Overflow parking is occasionally needed but it is costly

to construct to current paved standards.

Staff Comments: The Business Ready Task Force asked that the City consider allowing parking beyand
what is required to be unpaved. The proposed amendments would establish standards for unpaved parking
for occasional overflow parking needs. Of interest, staff research did not find very many localities that
allow for occasional overflow parking. The proposed standards are based on Salem'’s standards.

9.125

Occasional Overflow Parking Needs. The Director may approve for the use of gravel surfacing

for parking above the minimum parking requirements intended for occasional needs. As used in
this section, "occasional' means limited to.a unique or an annually occurring event or condition
or infrequent use. The application must demonstrate how the site and owners will meet the
following minimum standards:

0))

2

&)

@

C)

The construction plans for the unpaved parking area must be approved by the Building
Official and Public Works Director or their designees.

The overflow parking area must conform to the dimensional standards in Section 9.130,
Table 2 - Parking Lot Design, applicable Americans with Disabilities Act (ADA)
requirements, and storm drainage requirements.

Overflow parking areas may not exceed 15,000 square feet per property, site or use.
Wheel stops shall be provided to designate and protect each parking space.

Gravel parkmg and loading areas shall be screened from all adjacent uses by a sight-
obscuring fence, wall, or hedge.
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9.130

(©6)

)

A buffer area at least five feet in depth, which may include the required screening, shall be
provided along the perimeter of each gravel parking area and be landscaped in accordance
with Section 9.240.

The overflow parking area must be at least 20 feet from a public right-of way and have at
least 20 feet of pavement travel distance to the right-of-way. Gravel is not permitted in or
within 500 ft of the HD, LE, ES, CB, or any residential zone or use, unless allowed through
Conditional Use approval.

Off-Street Parking lot Design. All off-street parking lots must be designed in accordance with City

standards for stalls and aisles as set forth in Table 42: Parking Lot Design and supplemental drawings.
Stall dimensions are measured from inside the stripes.
Staff Comment: The table number is changing but the table is not changing so it is not shown.

Table 21: PARKING LOT DESIGN (in feet)

TREE PROTECTION

ISSUE: TREE CUTTING ON INDUSTRIAL LAND - There is currently little flexibility to account for the

unique environmental and site needs of some types of industries.

Staff Comment: Flexibility is especially limited if tree removal is requested prior to applying for land use
review. Tree regulations will be revisited in their entirety within the next year or so.

9.207

9.208

Applicability. Site Plan Review approval is required for the felling of 5 or more trees larger than 25
inches in circumference (approximately 8 inches in diameter) on a lot or property in contiguous single
ownership in excess of 20;000 square feet in any zone.

Tree Felling Criteria. The following review criteria replace the Site Plan Review criteria found

elsewhere in this code for the purpose of reviewing tree felling. A Site Plan Review for tree felling
will be processed as a Type I-L land use decision.

(1)

The Community Development Director or his/her designee shall approve a Site Plan Review for
tree felling when the applicant demonstrates that the felling of the tree(s) is warranted because
of the condition of the tree(s) with respect to disease, hazardous or unsafe conditions, danger of
falling, proximity to existing structures or proposed construction, or interference with utility
services or pedestrian or vehicular safety. The Director, in consultation with the City
Arborist, may also grant an exception to any of the tree cutting standards for industrial
development on industrially zoned land. The Director may require the applicant to provide a
Certified Arborist’s report.
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ARTICLE 22
USE CATEGORIES AND DEFINITIONS

ISSUE H: SMALL-SCALE MANUFACTURING AND INDUSTRIAL OFFICE USES - allow in mixed-use and
commercial zones. '

Staff Comments: There has been interest by small artisan manufacturers - like a distillery - in Albany’s
mixed use and commercial zones. Amendments to this article would create two new use categories in order
to allow more manufacturing uses in commercial and mixed-use zoning districts.

INDUSTRIAL USE CATEGORIES

Staff Comments: Creating the two new manufacturing categories (small-scale manufacturing and
industrial offices) requires a few amendments to the Excep tions in (3).

22.040  Manufacturing and Production

(1) Manufacturing and Production businesses manufacture, process, fabricate, package, or assemble
products or energy. Natural, man-made, raw, secondary, or partially completed materials may
be used. Products may be finished or semi-finished and are generally made for the wholesale
market, for transfer to other plants, or to order for firms or consumers. Goods are generally not
displayed or sold on site. If they are, they are a subordinate part of sales. Relatively few
customers come to the manufacturing site.

(2) Use Examples. Types of uses include, but are not limited to: the manufacturing, researching,
testing, experimentation and development of products, including engineering and laboratory
research, pharmaceuticals, medical and dental devices and instruments; manufacturing,
assembly, or packaging of products from previously prepared materials (excluding vehicle
repair shops); weaving or production of textiles or apparel; manufacture or assembly of
machinery, equipment, instruments, including musical instruments, appliances, precision items,
and other electrical items; movie production facilities; production of artwork and toys; printing,
publishing and book binding; catering establishments; processing of food, beer, wine and
related products, including slaughterhouses and meat packing; woodworking, including cabinet
makers; productlon of chemical, rubber, leather, clay, bone, plastic, stone, or glass materials or
products sign making; crematoriums; wood products manufacturing; concrete and asphalt
mixing; production or fabrication of metals or metal products including enameling and
galvanizing; production of prefabricated structures, including manufactured homes; and energy
production.

(3) Exceptions.

(a) Manufacturing of goods to be sold primarily on site and to the general public is classified as
Retail Sales and Serv1ce, unless defined under Small-scale Manufacturmg

(b) Smah-sea vith—an
el-&saﬁed—as@fﬁee— Industrlal Office uses are classnﬁed as Offices

(¢) Manufacturing and production of goods from composting organic material is classified as
Waste and Recycling Related uses.

Staff Comments: The Code limits manufacturing uses in mixed use and commercial zones. The proposed
revisions would allow for small-scale manufacturing uses that can be compatible in commercial and mixed-
use zones.

22,045 Small-scale Manufacturing

(1) Small-scale manufacturers are those that manufacture artisan goods or specialty foods
occupying no more than 10,000 square feet of building space. Goods are generally not sold
on site; any retail component is incidental. Small-scale manufacturing businesses are
intended to be allowed when the use can be compatible with adjacent uses. The
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environmental performance standards of Article 9 will apply to ensure there are no
objectionable off-site impacts concerning noise, vibration, odors, and glare to nearby
commercial businesses or residential uses.

(2) Use Examples. Types of uses include, but are not limited to: sugar and confectionary, fruit
and vegetable preserving and specialty foods, bakeries and tortilla manufacturing;
microbreweries, micro distilleries, and wineries; artisan leather, glass, jewelry, cutlery,
hand tools, wood, paper, ceramic, textile and yarn products; musical instruments, pens,
pencils, sporting and athletic goods, toys, brooms and brushes, buttons, costume novelties,
and other miscellaneous small-scale manufacturing industries.

(3) Exceptions. _
(a) Manufacturing of goods to be sold primarily on site and to the general public is
classified as Retail Sales and Service.

COMMERCIAL USE CATEGORIES

Staff Comments: The proposed amendments clarify the types of uses included in the Entertainment and
Recreation use category.

22:100  Entertainment and Recreation. Indoor and Qutdoor

(1) Entertainment and Recreation uses provide entertainment or recreational activity either indoors
or outdoors. Activities are both spectator and participatory. Some entertainment uses draw large
numbers of people to specific events or shows.

(2) Use Examples, Indoor: Types of uses include, but are not limited to: public-orprivate-athletic; or
fitness exercise-and-health-elubs—er-gyms; gymnasiums; bowling alleys; skating rinks; game
arcades; pool halls; theaters; indoor firing ranges, coliseums, or convention centers.

(3) Use Examples, Outdoor: Types of uses include, but are not limited to: miniature golf, driving
ranges; drive-in theaters; fairgrounds; eenvention—centers;—sports complexes, ball fields,
coliseums or stadiums; equestrian centers and animal arenas; theme and water parks.

Staff Comments: The Office use category is being split into two types: Traditional Offices and a new
Industrial Offices subcategory to allow manufacturing uses that can be conducted in an office-like
setting in some of the commer'C/a/ and mixed-use zoning districts.

22.110  Offices
(1) Traditional Office uses provide direct services to consumers generally focusing on business,

government, professional, medical, or financial services. Business activities are conducted in an
office setting.

(2) Industrial Office uses are characterized by activities that, while conducted in an office-like
setting, are more compatible with industrial activities, businesses, and industrial park
settings and districts. Their operations are less service-oriented than Traditional Office
uses and focus on the development, testing, production, processing, packaging, or
assembly of goods and products in an office-like setting with no off-site impacts and may
include digital products such as internet home pages, media content, designs and
specifications, computer software, advertising materials, and others. They primarily
provide products to other businesses. They do not require customers or clients to visit the
site; any such visits are infrequent and incidental.

(23) Use Examples.
(a) Traditional Office: Offices—with-limited-customer—traffie: Types of uses include, but are

not limited to: professional services such as lawyers, accountants, employment services,
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insurance and travel agencies; financial and investment services such as banks,
lenders, or brokerage houses; real estate agents; sales offices; public utility offices;
real estate agents; sales offices; some government offices; corporate offices, company

headquarters or financial and operat10nal d1v1510ns, insurance—headquarters;—finaneial

3 : e a1 arch-labs: medlcal and
dental cllmcs, or urgent care facllltles, vetermarlans and animal hospitals; and blood-
collection facilities.

(b) Industrial Office: Software and internet content development and publishing;

computer systems design and programming; graphic and industrial design; engineers;
architects; telecommunication service providers; data processing; television, video,
radio, and internet studios and broadcasting; scientific and technical services; and
medical and dental labs, and similar uses with similar impacts.

(34) Exceptions.

(a) Offices that are part of and located with a firm in another category are considered accessory

to the firm’s primary activity. Headquarters offices, when in conjunction with or adjacent to
a primary use in another category, are considered part of the other use category.

(b) Contractors and others who perform services off site are included in the Office category if

equipment and materials are not stored on the site and fabrication, services, or similar work
is not carried on at the site. Otherwise, contractor offices are included in the Contractors and
Industrial Services category.

Staff Comments: Breweries and wineries are often stand-alone industries without a restaurant or retail
component. They are classified under Manufacturing and Small-scale Manufacturing and are being
removed from this use category. :

22.155 Taverns, Bars, Brewpubseries, Nightclubs

(1) A business or part of a business that sells alcoholic beverages to be consumed on the premises,

(2)

3

22.350 Kennels

and which prohibits minors for a portion of the operating hours per Oregon Administrative Rules
(845-006-0340) as established by the Oregon Liquor Control Commission. Businesses may also
provide entertainment. ' [Ord. 5472 7/14/10]

Use Examples. Types of uses include, but are not limited to: taverns, bars, sports bars, bfewefie&,

brewery pubs, wineries;-night clubs, and businesses that effer-both-a-restaurant-area-open—to-alt

ages-and/or-an-area have hours of operation or space within the business restricted to minors.

Exceptions. Beverage and/or food sales at events and entertainment centers are accessory uses to
the primary use ype.

Staff Comments: The Planning Commission's discussion about uses allowed as home businesses included
discussion about kennels. Kennels are their own 'use category” and require Conditional Use review and
approval in most residential zones. The Planning Commission asked whether ‘adult domestic animals” in the
Kennel use category description referred to dogs only and asked that ‘adult” be clarified. The Municipal
Code uses 6 months to determine when an animal is an adult so that is proposed here. Staff recommends
retaining "domestic animals” since other animals are boarded at Kennels,
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(1) Kennels provide overnight boarding, training or breeding of three or more dogs adult-and/or
other domestic animals older than six months typically for compensation.

(2)  Exceptions.

(a) Veterinary hospitals or clinics that keep animals dvernight are classified as Offices.
(b) Small animal daycare or training facilities that do not provide overnight care are classified
as Personal Services under the Retail Sales and Services use category.

22.400  Definitions. | \

Home BusinessOecupation: An-eeeupation A business carried on within a dwelling or residential
accessory building provided the residential character of the building is maintained and the occupation
is conducted in such a manner as not to give an outward appearance nor manifest any characteristics
of a business in the ordinary meaning of the term, nor infringe upon the right of neighboring residents
to enjoy the peaceful occupancy of their homes.
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ARTICLE 13
SIGNS N

Staff Comment: The BRTF suggested revising the temporary sign allowances and staff suggested
revisions to the standards to allow for more signage and to clarify existing standards.

[ ISSUE J: Sign Allowances are too limiting and confusing to calculate.

13.000

13.110

13.120

Overview. This article contains the City’s standards for signage.
The following is a list of the main headings in this article.

General Provisions

Review Procedures

General Sign Regulations
Standards by Sign District
Standards by Sign Type

Standards by Special Slgn Function
Variances

Nonconforming Signs

GENERAL PROVISIONS

Purpose. To help implement the Comprehensive Plan, provide equitable methods of business
identification, reduce signage conflicts, promote traffic and pedestrian safety, increase the aesthetic
value and economic v1ab1]1ty of the City, all by classifying and regulating the location, size, design,
type and number of signs and related matters.

Definitions. The following definitions are in addition to those of Article 22 that shall be used in
combination for purposes of this article. When there is duplication, the definitions of this article shall
be used.

A-frame sign: See portable sign.

Alteration: Any change in the size, shape, method of illumination, sign face, position, location,
construction, or supporting structure of a sign.

Area: The area of a sign shall be the entire area within any type of perimeter or border that encloses
the outer limits of any writing, representation, emblem, figure, or character. The area of the sign
having no such perimeter or border shall be computed by enclosing the entire area within a
parallelogram or a triangle of the smallest size sufficient to cover the entire area of the sign and
computing the area of the parallelogram or a triangle. For the purpose of computing the number of
signs, all writing included within such a border shall be considered one sign.

Awning: A shelter supported entirely from the exterior wall of a building and composed of non- I‘lgld
materials except for the supporting framework.

Building Face: The single wall surface of a building facing a given direction.

Building Frontage: The portion of the building face most closely in alignment with an adjacent right-
of-way or alley or fronting a parking lot when so defined as allowed in this article.

Building Official: The officer or other designated authority charged with the administration and
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enforcement of this Code or his/her duly authorized representative.

Bulletin Display: Two poster panels side by side on the same structure.
Business: Any commercial or industrial enterprise.
Changeable Copy Sign: A sign that contains numbers, letters or symbols that are designed to be

moved, interchanged, or replaced (i.e., reader board). Sign area denoting price is also considered
changeable copy.

Changing Electronic Message Sign: A sign or portion thereof that displays electronic, non-pictorial,
text information in which each alphanumeric character, graphic, or symbol is defined by elements
using different combinations of light emitting diodes (LED’s), fiber optics, light bulbs or other
illumination devices within the display area. Changing electronic message signs include computer
programmable microprocessor controlled electronic displays. [Ord. 5794, 11/7/12]

Construct: Build, erect, attach, hang, place, suspend, paint in new or different word, affix, or
otherwise bring into being.

Construction Project Sign: A sign erected in conjunction with construction projects and used to
inform the public of the architects, engineers and construction organizations participating in the
project and/or indicating “future home of”” information.

Direct Illumination: A source of illumination on the surface of a sign or from within a sign.

Double Face Sign: A sign with advertising on two surfaces back to back, w1th the angle between the
two sides less than 25 degrees.

Facade: A facade is an exterior side of a building.
Fence Sign: A sign attached to or painted on a fence.
Finish Ground Level: The average elevation of the ground (excluding mounds or berms, etc. located

only in the immediate area of the sign) adjoining the structure or building upon which the sign is
erected, or the curb height of the closest street, whichever is the lowest.

Flashing Sign: A sign-any part of which pulsates or blinks on and off, except time and temperature
signs and message centers allowed by conditional use.

Freestanding Sign: A sign supported by one or more uprights, poles or braces placed in or upon the
ground, or a sign supported by any structure primarily for the display and support of the sign.

Freeway Interchange Area: An area zoned CC, RC, LI, or TD area within a 1500 foot radius
measured from the center intersection point of Interstate 5 and Knox Butte Road and Santiam
Highway, or within a 70-foot strip along the east boundary of the I-5 right-of-way, as shown in Figure
1. (Ord. 5281, 3/26/97)

Frontage: See Building Frontage or Street Frontage.

Garage Sale Sign: A sign advertlsmg garage sales or similar non-regular sales operated out of a
residence.

Gas Station Price Sign: A changeable copy sign for the single purpose of advertising gasoline prices.
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Historical Markers: Signs erected or maintained by public authority or by a recognized historical
society or organization identifying sites, buildings, districts, or structures of recognized historical

value.

Home Occupation Sign: A sign used in conjunction with a home occupatlon as established in

Section3.100(3).

Indirect Illumination: A source of illumination directed toward such sign so that the beam of light

falls upon the exterior surface of the sign.

Industrial Park Area: Those industrial properties with three or more business tenants as occupants of
the property or that share a common off-street parking area, whether or not the businesses, buildings,

or land are under common ownership.

Integrated Business Center: A group of two or more businesses or industries that are planned or
designed as a center, or share a common off-street parking area or access, whether or not the

businesses, buildings, or land are under common ownership.

Joint Use Sign: When two or more businesses combine their principal signs into one freestanding sign
for each common frontage of such business or for each frontage for an integrated business shopping
center in which such businesses are located.

Major Tenant: A tenant occupying a minimum of 40,000 square feet in gross floor area.

Mansard Roof: A roof with two 2 slopes on all sides, the lower slope being nearly vertical and the

upper nearly horizontal.

Marquee: A permanent roofed structure attached to and supported by the building and prOJectmg over
public property that is constructed for purposes other than signage.

Mural: A graphic illustration or artful presentation which is painted or otherwise applied without

projections to an outside wall of a structure.

Name Plate: A sign 1dent1fy1ng a name, street address, occupation and/or professmn of the occupant

of the premises.

Nonconforming Sign: Any sign that lawfully exists prior to the effective date of this article but, which
due to the requirements adopted herein, no longer complies with the height, area, and placement

regulations or other provisions of this title.

Off-Premises Directional Sign: A directional sign that displays only the name, logo, and/or address of

a business or other use and a directional indicator and is located on another’s property.

Opening Banner: A banner announcmg the opening of anew busmess (“Grand Opening” or words to

that effect).

\
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Portable Sign: A sign that is not permanently affixed to a building, structure, or the ground that is
designed to be moved from place to place. Real estate signs conforming to Section 13.320(10) and
garage sale signs conforming to Section 13.320(2) are excluded from this definition.] Portable signs
(not limited to A-frame signs) primarily include signs attached to wood or metal frames designed to

be self-supporting and movable.

Projecting Signs: A sign projecting more than 12 inches from a structure and meeting the standards of

Section 13.530.

Public Safety and Convenience Sign: Sign designed primarily to be read by a person on the premises
and used only to identify and locate an office, entrance, exit, telephone, and similar place, service, or

route.

Real Estate Sign: A sign for the purpose of rent, lease, sale, etc. of real property, building

opportunities, or building space.

Roof Line: Either the eave of the roof or the top of the parapet, at the exterior wall. (A “mansard roof”

is below the top of a parapet and is considered a wall for sign purposes.)
Roof Sign: A sign or any portion of which is displayed above the roof line.

Rotating/Revolving Sign: A sign all of or a portion of which moves in some manner.

Sandwich Board Sign: A two-sided portable sign designed to fold flat. Also called an A-frame sign.

See also portable sign.

Sign: Any writing (including letter, word, or numeral); pictorial presentation (including illustration or
decoration); emblem (including device, symbol or trademark); flag (including banner or pennant); or
any other device figure or similar thing which is a structure or any part thereof, or is attached to,
painted on, or in any other manner represented on a building or structure or device; and is used to

announce, direct attention to, or advertise; and is visible from any public right-of-way.

Sign Height: The distance from the finished ground level, to the top of the sign or the highest portion

of the sign structure or frame, whichever is greater.

Single Face Sign: A sign with a display on only one surface of a sign structure.

Special Event Sign: A sign advertising or pertaining to any special event taking place within Linn or

Benton Counties.

Static Display: A sign capable of displaying words, symbols, figures or images that can be
electronically or mechanically changed by remote or automatic means where messages change with
no transition. _ [Ord. 5794, 11/7/12]

Street Frontage: That portion of a property that abuts a paved street right-of-way and measured by the
lineal distance of the property adjacent to such right-of-way. Street frontage excludes that portion

of a property that abuts an alley.

Temporary Signs: Signs not permanently attached to a building, structure or the ground, which
are to be used for a limited period of time. Temporary signs include, but are not limited to: real
. estate signs, construction project signs, banners, A-frame, inflatable displays, feather signs,

pennants and special event signs.
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13.210

13.211

13.212

13.213

13.214

13.215

Transition: A visual effect used on an electronic message display to change from one message to
another. [Ord. 5794, 11/7/12]

Wall Sign: A sign attached to, erected against or painted on a wall of a building or structure, with the
exposed face of the sign in a plane approximately parallel to the face of said wall and not projecting
more than 12 inches. A sign painted on an awning in which the face of the sign is approximately
parallel to and within 3.5 feet of the wall shall also be considered a wall sign.

Window Sign: A sign outside or inside a window that is designed and placed so as to be read by
people from a public right-of-way, excluding open and closed and/or businiess hours signs. [Ord
5445, 4/12/00]

REVIEW PROCEDURES

Permit Needed. Except as specifically excluded herein, no property owner, lessee, contractor, or other
person shall display or cause to be displayed any sign requiring a permit as set forth in this Code,
except for maintenance of signs that conform with this ordinance, without first obtaining from the
Building Official a written permit to do so, paying the fees prescribed therefore, and otherwise
complying with all of the applicable provisions of this ordinance. If a governmental agency requires
the relocation of a sign, the fee described above shall be waived.

Approval of Permits. Unless otherwise authorized by this ordinance, no permit shall be issued for any
new sign within the city until such sign is reviewed and approved by the Building Official or his
designee. When a sign is to be located on a lot occupied by a structure listed on the official city
historic inventory, then the sign shall be considered an exterior alteration subject to the provisions of
Article 7.

Permit Fees. The permit fees shall be established by Council resolution. If a sign is installed without a
permit and the sign conforms to all other provisions of this ordinance, a double fee shall be collected.
Other signs installed without permits shall subject the persons responsible to any and all penalties

-provided by this Code.

Application Requirements. An application for a sign permit shall be made on a form prescribed by the
Building Official and shall be filed with the Building Division. The application shall include, at a
minimum, a sketch-drawn to scale indicating the proposed sign and identifying existing signs on the
premises, the sign’s location, graphic design, structural and mechanical design and engineering data
which ensures its structural stability. The application shall also contain the names and addresses of the
sign company, person authorizing erection of the sign and the owner of the subject property.

Permit Issued if Application in Order. It shall be the duty of the Building Official, upon the filing of
an application for a sign permit, to examine such plans and specifications and other data and the
premises-upon which it is proposed to erect the sign, and if it shall appear that the proposed sign is in
compliance with all the requirements of this ordinance and all other laws and ordinances of the City
of Albany, he/she shall then issue the sign permit.

Enforcement. In addition to the enforcement criteria set forth in Section 1.110 through 1.190 of the
Development Code and Chapter 1.04 of the Municipal Code, the following provision applies:

Enforcement shall be as set forth in Section 1.110 through 1.190 of the Development Code and
Chapter 1.04 of the Municipal Code. Unsafe signs, abandoned signs, signs erected without a permit,
and nonconforming signs past the conformance deadline may be subject to the abatement procedure
listed under Title 18 of the Albany Municipal Code (AMC), Dangerous Buildings, Structures. and
Premises, in addition to the other remedies set forth in this Code.
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GENERAL SIGN REGULATIONS

13310  Standard Sign Exemptions. No permit is necessary before placing, constructing, or erecting the

following signs:

M

)

3)

4

Governmental street signs, such as traffic signs or informational and directional signs as may be
authorized by the City.

Signs of public utility companies indicating danger, or that serve as an aid to public safety, or
that show the location of underground facilities or of public telephones.

Signs that are not meant to be visible off-site, such as signs in a stadium that are visible only to
patrons, and signs on the interior of a mall or building not visible from a public right-of-way.

Official or legal signs which are erected by public officers performing official duties including
those erected pursuant to law, administrative order, or court order.

13.320  Conditional Sign Exemptions. No permit is necessary before placing, altering, constructing or

erecting the following signs as long as the applicable standards have been met:

M

)

3)
@

&)
(6)

(M

Construction Project Signs.

pfejeet—shal-l—be—thema*mm-al-lewed- Constructlon pl‘O]eCt s1gns are allowed only durmg the

period of project construction. The maximum height for freestanding construction project
signs is 10 feet. Staff Comment: The limitation on the number and square footage of
construction signs is removed. These signs are usually banners located along a perimeter
fence, but in the event a freestanding sign is used, the height is limited to 10 feet. These
signs are allowed only during the period of constructing the project.

Garage. Yard and Other Temporary Residential Sales. Shall not exceed 4 square feet per face and
4 feet in height. Such signs shall not be erected prior to one week before this event and shall be
removed no later than the day after the event or no more than a total of 15 consecut1ve days for
extended sales. Not-rs i p entises—direction sns—shall-be
allewed—They shall not be placed in the publlc rlght of way or vision clearance areas and must
be posted with the property owner’s permission. Staff Comment: More signs are fyp/ca//y used
in these circumstances so the limit on the number of signs is removed.

Historical Markers. As defined.

Home Occupationi Signs. One sign not larger than 12 inches by 18 inches may be placed ina
window or attached to the building.

House and Building Numbers. Individual characters shall not be less than 3 inches tall nor exceed
12 inches in width or height.

Nameplate. One nameplate, not exceeding 2 square feet total shall be allowed for each occupant
the nameplate shall be affixed to the building wall.

Search Lights. Search lights may be permitted if they are part of an opening or promotional event
as allowed in Section 13.680, but no business shall utilize search lights more than 5 days in
duration or 15 days total in any calendar year.
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®

&)

Permanent Building Plaques. One sign per building frontage with a combined size of 4 square
feet or less, which may only indicate the building name and date of constructlon and be affixed to
the building wall.

Political Signs. Signs shall be erected and maintained entirely on private property with the
consent of the occupant of the premises, and be limited to an area of 4 square feet per face in a
residential zone and 8 square feet per face in a commercial or industrial zone and a maximum
dimension or height of 3 feet in a residential zone and 5 feet in a commercial or industrial zone.
Billboards are excluded from this provision. No signs shall be erected or maintained on utility
poles or upon trees, rocks or other natural features. Signs shall not be erected prior to 45 days
from the date the ballots are mailed to the general public, and shall be removed within 7 days
after the election. Violation of this ordinance shall result in enforcement procedures against the
candidate or property owner. [Ord. 5768, 12/7/11]

(10) Real Estate Signs. Signs shall conform to the following restrictions:

(a) Commercial and Industrial Zones. In commercial and industrial zones, real estate s1gns
shall conform to all restrictions (such as number and size) applicable to that zone, except
that no sign shall exceed 100 square feet in area per face and 10 feet in height. If a
developed property meets or exceeds the maximum signage allowed, then one additional
wall sign per frontage shall be allowed not exceeding 10 percent of the wall face area.

(b) Residential Zones. When smgle -family, duplexes, or multi- -family units are for rent, lease,
or sale, the following regulations apply:

1. The owner or the owner’s authorized representative may erect one sign per frontage
with a maximum of two signs per lot.

2. Up to-two directional signs may be erected off premises with the property owner’s

permission, but no more than one off-premises sign may be located on any tax lot.

Signs shall not exceed 6 square feet per face. ‘

4. A-frame signs are allowed if they do not exceed 4 square feet per face and shall be
removed at dusk and not replaced before sunrise.

5. For placement in a city right-of-way, a right-of-way use permit is required (per AMC
13.33).

[S8]

(c) Subdivisions. Subdivisions involving more than three contiguous lots shall be allowed
advertising signs subject to the following restrictions:

I.  Signs shall be limited to one double-faced sign of 32 square feet per face, placed ata
right angle to the street, or two 24 square foot signs facing the street. Such signs shall
be at least 700 feet apart and shall not exceed a height of 8 feet.

2. Signs shall be placed within the subject subdivision.

3. Signs shall be removed at the end of 2 years, or when 90 percent of the subdivision
lots contain ‘a completed structure, . whichever occurs first. (For permanent
ne1ghborhood marker signs, see Section 13.610.)

(11) Dlrectlonal Public Safety and Convenience. Signs that are for publ1c safety and convenience

such as parking directional signs, store hours, open/closed, credit card acceptance, restroom
facilities, and taxi signs - when attached to a building, etc. shall be located and sized
commensurate with their function but shall not exceed 8 square feet per face per sign. The

~ maximum helght for freestandmg dlrectlonal/publlc safety/convemence signs is 3 feet. Ne

go- All signs must be

" placed out51de of any vision clearance area. Sfaff Comment: De/efea’ 50% limitation on logos
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because it is an unnecessary restriction, added "Directional” for clarification and added a 3’
height limit if these signs are freestanding.

(12) Window Sign. Product advertising signs inside a window are allowed without regard to other
aggregate or number sign restrictions. Window signs shall not obscure more than 50 percent of
any individual window.

(13) Seasonal Sign. Seasonal sales signs for temporary businesses such as Christmas tree sales and
fireworks booths shall be allowed as follows:
(a) One sign per frontage.
(b) Sign area can be no greater than 32 square feet.
(c) Signs can be displayed only for the following periods:
1. For Christmas related signs; day after Thanksgiving to January 4th.
2. - For Fourth of July related signs, from June 15 to July 6.
3. For Easter related signs, from 15 days before Easter to 5 days after. -
4

Other seasonal sign time limits may be determined by the Building Official, but shall
not exceed 30 days.

(d) Seasonal murals shall be allowed subject to the time limits above.

(14) Awning or Marquee. A sign located on the valance or bottom vertical 12 inches of the awning or
on the face or vertical edge of a marquee and advertising only the name of the business.

(15) Alteration of Sign Faces or Change in Copy Information. Provided that the sign structure is in
conformance with all other provisions of this Article and the subject use has received all required

development permits, only structural modifications or enlargements shall be subject to sign
permit requirements. See 13.811 for copy changes to nonconforming signs.

(16) [Repealed by Ord. 5768, 12/7/11]

13330  Prohibited Signs. The following signs are prohibited and may not be placed within the City of
Albany:

(1) Obstructing Signs. A sign or sign structure that is attached to or placed against a building or
other structure in such a manner as to prevent or inhibit ingress or egress through any door or
window required or designated for access to any building or that is attached to or obstructs a fire
escape, exit, or standpipe.

(2) Portable Sign. Except as allowed in Section 13.320(10) (Real Estate Signs), Section 13.320(2)

(Garage Sale Signs), Section 13.680 (Temporary Business Signs PrometionalDisplays),
Section 13.685 (Temporary Event Signs), and those signs allowed as per Albany Municipal

Code Chapter 13.33.

(3) Obscene Sign. It shall be unlawful for ‘any person to display upon any sign any obscene,
indecent, or immoral matter.

(4) Roof Signs. A sign or any portion of which s displayed above the roof line.

(5) Flashing, Animated, Rotating or Revolving Signs, or signs that glare, change color more than
three times per minute, reflect, blink, or appear to do any of the above except for clocks,
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13.340

13.350

approved time and temperature signs, and barber poles not more than 4 feet long and 1 foot in
diameter.

(6) Signs in vision clearance areas as defined in Section 12.180, except for Public Safety and
Convenience Signs approved under a site plan review procedure and sign poles that meet the
standards of Section 12.180.

(7) Pennants, streamers, festoon lights and other similar devices with parts intended to be moved by
the wind except as allowed in Section 13.680.

(8) Signs attached to any tree or public utility pole, other than warning signs issued by public
utilities.

(9) Signs using bare-bulb illumination or lit so that the immediate source of light is exposed to direct
view from a public street or highway. This is not intended to prohibit the use of neon as a source
of illumination.

(10) Signs using flame as a source of light.

(11) Any sign that purports to be or is an imitation of or resembles an official traffic sign or signal, or
that bears the words “STOP, GO, SLOW, CAUTION, DANGER, WARNING,” or similar
words, when used in a manner resembling an official traffic sign.

(12) Any sign, which by reason of its size, location, movement, content, coloring or manner of
illumination may be confused with or construed as a trafﬁc control device, or that hides from
view any traffic sign or signal.

(13) Inflatable signs containing advertising or logos except for promotional purposes as allowed per
Section 13.680.

(14) Changeable copy signs that take up more than 50 percent of the 31gn face except for theaters,
churches, and service station price signs.

(15) Any sign placed on the roof of a marquee.

(16) Any sign or portion thereof erected within future street right-of-way as depicted in the
Transportation System Plan as amended, unless and until an agreement is recorded stipulating
that the sign will be removed or relocated upon street widening at no expense to the City.

(17) Signs placed to be viewed primarily from the freeway except for those signs allowed under
Section 13.440. :

(18) Signs in the public right-of-way except as listed in Section 13.310 13.670, 13.680(6) or Albany
- Municipal Code Chapter 13.33 (Temporary Right-of-Way Use Permits).  [Ord. 5768, 12/7/11]

Abandoned Signs. Signs existing beyond 60 days or sign structures existing beyond 12 months from
when a bona fide business is no longer conducted or a product sold shall be taken down and removed .
by the owner, agent or person having the beneficial use of the building or structure upon which such
sign may be found.

Cénstruction Standards. All signs shall be designed and constructed to meet the fequirements of the
State of Oregon Structural Specialty Code. Any electrical apparatus used in connection with a sign
must be covered by an electrical permit. The amperage and voltage of such apparatus must be
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permanently affixed to the sign.

13.360  Maintenance of Signs. All signs, together with all of their suppofts, braces, guys and anchors, shall be
: kept in good repair and be maintained in'a safe, neat, clean and attractive condition, free from rust,-
corrosion, peeling paint or other surface deterioration.

Staff Comment: Combined Pedestrian Areas with Commercial and Industrial Areas to reduce
redundancy and provide clarity.
SIGN STANDARDS BY $SIGN ZONING DISTRICT

PEDESTRIAN-AREAS
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13.421  Zoning Districts Areas. qih&eemmeretal—aﬁd—mdﬁstﬂakareas—shall—eeﬂmst—eﬁthe The following sign
standards apply to signs in the CB (Central Business), HD (Historic Downtown), MUC (Mixed
Use Commercial), LE (Lyon-Ellsworth), OP (Office Professional), NC (Neighborhood
Commercial), CC (Community Commercial), RC (Regional Commercial), MUR (Mixed Use
Residential), MS (Main Street), WF (Waterfront), TD (Transit District), ES (Elm Street), PB (Pacrﬁc
Boulevard), L1, (Light Industrial), HI (Heavy Industrial), and IP (Industrial Park) zoning districts.

Staff Comments:

*  Remove the aggregate total and amend so sign allowances are by type of sign.

»  Wall sign area allowance is allocated for each building frontage based on the length of the building frontage
with minimum and maximum area restrictions. Remove restriction on the number of wall signs and the limit of
12% of wall area because it is unnecessary if sign area is based on the length of building frontage.

o After receiving a public concern about the formula for wall signs, staff reviewed the calculations and
believes that the formula for determining the area of wall signs should be 1.5 square feet (rather than 1
square feet) for each lineal foot of building f/"on tfage in all zones except the dawnfawn pedestrian and
historic area zones - €8, HD, LE, and MUR. Th/5 chaﬂ_ge is shown in yellow h/gh//g/n‘

13.422  Wall SignsAggregate-SignRestrietions. The total number-and area of wall signs in-commerecial-and
industrial-areas shall conform to the following:

a2 Wall Slgn Area The aggregate area of all wall s1gns for each street bulldmg frontage shall not

exceed an area equal to 1-1/2 ene square foot feet for each lineal foot of street building

frontage to which the sign pertams, except in the CB, HD, LE, and MUBgzgr_re,s the area?

shall be one square foot for each lineal foot of building frontage Hewever— In addition,

aggregate wall sign area shall be sub_lect to the following minimum and maximum ranges for

each building frontage:

-Staff Comments: the size allowances are increased and amended to be divisible by 4.

(@) For CC, RC, PB, LI, HI, and IP zones, the minimum is 48 45 square feet, maximum is 200
square feet. [Ord. 5555, 2/7/03]

(b) For NC, MS, MUCR and WF zones, the minimum is 32 35 square feet, maximum is 160 150
square feet.

(¢) For CB and HD zones the minimum is 32 square feet, maximum is 120 square feet.

(de) For LE, MUR, OP, ES and TD zones the minimum is 32 24 square feet, maximum is 80 56
square feet. [Ord. 5446, 5/10/00] .

(2) Aggregate area provisions do not include nameplates, directional signs, awning and marquee signs
" as prescribed in Sections 13.320 (3, 5, 6, 8, 11, 12, and 14).
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13.424

13.425

zenes—[Ord 5446 5/10/00 Ord 5555 2/7/03]

Freestanding Signs. Freestandlng signs m—eemmeferal—&nd—mdﬁs%ﬁal—afeas shall comply with the

following provisions:

M

)

3)

“4)

Height. Signs shall be no higher than 30 feet in the PB, CC, RC, LI and HI zones,—Ia-the 25
feet in the MUC zone, and 15 feet in the CB, HD, LE, MUR, WF, MS, ES, TD, NC, OP, and

IP zones. signs-shall-be-ne-higherthanJ15-feet. Signs located within the freeway interchange
area may be higher per Section 13.440. [Ord. 5555, 2/7/03]

Number of Signs.

(a) Inthe CB, HD, LE and MUR zones, one freestanding sign shall be permitted for
each lot with a street frontage in excess of 50 lineal feet. Two or more parcels of less
than 50 feet may be combined for purposes of meeting this standard, with the
approval of all affected property owners. Staff Comment: 777/5 sfana’af'a’ is b/'oug/n‘
over from ADC 13.414(2).

(b) In all other zones listed in Section 13.421, Oone freestanding sign shall be permitted
for each lot with a street frontage in excess of 75 lineal feet. Two or more parcels less
than 75 feet may be combined for purposes of meeting this standard with the approval of
all affected property owners.

Sign_Area. Signs shall not exceed a total face area of 3/4 square feet for each lineal foot of
street frontage with a maximum area of 160 square feet per face in the PB, CC, RC, LI, HI, and
IP zones, 120 square feet in the MUCR, WF, MS and NC zones and 50 49 square feet in the
CB, HD, LE, MUR, ES, TD and OP zones. In all cases a minimum allowance of 20 square feet
is guaranteed. [Ord. 5555, 2/7/03]

Location. Signs for-interior-businesses shall be placed on the central fifty 50 percent of the
street frontage of the business(es) or 50 68 feet from any adjacent freestanding sign. Signs on
corner properties may be placed near the corner if vision clearance provisions are met. [Ord.
5446, 5/10/00]

Projecting Signs. PrOJectlng signs in-eommercial-and-industrial-areas shall comply with the following

prov1s1ons

(M

2

Number of Signs. One projecting sign shall be permitted for each business or group of
businesses occupying a single common space or suite in lieu of a freestanding sign.

Area. Signs shall not exceed an area of 3/4 square feet for each lineal foot of business frontage
to which the sign pertains.

(a) Inthe CB, HD, LE and MUR zones, the maximum area of any prolectlng sign shall be 50
square feet per face with a minimum allowance of 12 square feet. Staff Comment: This
standard is brought over from ADC 13.415(2).
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(b) In all other non-residential zones, Fthe maximum area of any projecting sign shall be
80 square feet per face with a m‘inimum allowance of 20 square feet.

Staff Comment: Major and Minor Integrated Centers sections were camb/nea’ to
reduce redundancy and to provide clarity.

INTEGRATED BUSINESS CENTERS QRAN-D—IN-DU-SHHAL—E&RK—AREAS

13.430  Application: The following standards apply to integrated business centers, which are a group of

two or more businesses or industries that are planned or designed as a center, or share a
common off-street parking area or access, whether or not the busmesses, bulldmgs, or land are
under common ownershlp e i he ed—nuH ze

13.431  OverallIdentity-Sion Joint Use Sign. When.two or more businesses comblne their freestandmg signs

into one sign the following standards apply:

(1) One freestanding, joint use sign per street frontage that has a customer entrance is
allowed. Staff Comment: This standard is brought up from ADC 13.434.

(2) The everall-identity-or joint use sign must comply with Section 13.424, except that a bonus to
the maximum size provisions is allowed in the PB, CC, RC, LI, HI, and IP zones so that the
maximum area is 200 square feet per face and the minimum allowance is 60 square feet..

(32) In lieu of (21) above, integrated businesses centers that utilize overall business center identity
signs that are less than 8 6 feet tall, may locate one such sign per entrance. Such signs are
limited in aggregate area to 200 square feet.

(43) Properties having two or more frontages, one of which is in ‘excess of 400", are permitted two
freestanding joint use signs on the long frontage provided that the total combined area does not
exceed 200 square feet (on one face); however, no freestanding sign is allowed on the other
frontage.

" e : d—S. faff C'ommem‘
To fa/ a_q_qr'egafe area for wall and fr'eesfana’/ng 5'/gl75 is bemg eliminated so this pro vision is
unnecessary and thus deleted.

13.432  Individual Businesses.

(1) Wall Signs. The-Wall signs area is shall-be-limited to the provisions of Section 13.422, except
a major tenant occupying a minimum of 40,000 square feet in gross floor area is allowed a
bonus to the maximum size provisions in the PB, CC, RC, LI, HI, and IP zones so that the

maximum wall sign area is 240 square feet. 13-520,13-412-and13-413for-pedestrian-areas;
and-13-422 and -13.423-for-commercial-and-industrial-areas: Staff Comment: Limitation on the. '

number of signs allowed is deleted,

e Illuminated wall
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(32

“)

signs adjacent to a the parking lot is must be at least 75 feet from a property line facing a
residential zonearea.

Freestanding Signs. If the business is not represented on the joint use sign, one
freestanding monument sign is permitted for use by each freestanding pad building. The
sign structure is limited to 8 feet tall measured from ground level and 10 feet in horizontal

length. The sign face(s) is/are limited to a maximum area of 32 square feet. H-the-name-of

eemmefelﬂl-&ﬂd—md&s%ﬂal—afe&sr S faff C'ommenf This secf/on brou_q/vf over from 13 435 aﬂa’
sign face area is simplified from 4' x 8' to 32 square feet. The original language was
deleted because there is no limitation on the number of wall signs, just a square footage
allowance, so it is unnecessary. '

Interior Businesses. When an individual business does not have frontage on a street or
parking lot, the business is allowed a maximum aggregate wall sign area of 16 square feet.
Staff Comment: ADC 13.433 (below) is replaced with the standard listed above. A square
footage allowance is provided for interior businesses rather than making their sign
allowance dependent upon the remaining signage area; and the requirement that these

signs be placed only to near the entrance is eliminated,

13.434 Business Center Identity Wall Signs. Business center identity wall signs may be placed over all

main entries to the business center and are limited to 130 square feet in size. Staff Comment:
This standard relocated from ADC 13.437(2).

\

13.435  Sign Spacing. A minimum of 100 feet of spacing is required between freestanding signs. Sfaff
* Comment: This standard relocated from ADC 13.438 and spacing reduced from 200’ to 100’
because combining major and minor centers.
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N/ A - a a

square-feet-in-size— Staff Comment: Relocated to ADC 13,434,

C ment: R/ocafed 1o ADC 13435,
FREEWAY AREA SIGNS

13.440  General Provisions.

(1)  When an individual business catering to the motoring public traveling on the Interstate 5
Freeway is within the Freeway Interchange Area, as defined and as shown in Figure 1, such
business may have one freestanding sign up to 50 feet tall.

(2) Maximum sign area is limited to 250 square feet for one face, 500 square feet for two or more
“faces.

(3) If such sign is erected, it shall be in lieu of and not in addition to the signs permitted by Section
13.422 for such business along the street frontage on which it is located.

(4) A freeway-oriented sign shall comply with requirements of Section 13.424(2).

(‘5) For purposes of this Section, “business catering to motoring public” shall be limited to regional
recreational facilities, convention centers, service stations, restaurants, motels, hotels, and
recreational vehicle parks. (Ord. 5281, 3/26/97)
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Figure 1: Freeway Interchange Area (Ord. 5281, 3/26/97)
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STANDARDS BY SIGN TYPE

13.510  Freestanding Signs. The following standards apply to all freestanding signs:

(1)  Supports. A freestanding sign shall be directly supported by poles or foundation supports in or
upon the ground. No external cross-braces, guywires, “T-frames,” “A-frames,” “trusses,” or

-similar bracing systems shall be used in constructing freestanding signs.

(2) Clearance.

(2a)  No freestanding sign shall preject-over—publie-properay—more-than-8—feet-or be closer

than 2-1/2 feet of the curb line nor over any state highway right-of-way as specified in
state law. In the event the street shall be widened or changed in any manner so that the
change would result in the projection of a sign to a distance over public property, then
the owner of said sign shall remove it and replace it at the expense of the owner. Staff
Comment: Removed the ability to allow freestanding signs to project over public

property.

(3b)  Freestanding signs shall have a minimum clearance of 15 feet over a driveway or

parking area.

(4c)  Freestanding signs shall have a minimum clearance of 8 feet over a pedestrian walkway

or sidewalk.

. (35) Signs Near Intersections. When a freestanding sign is located at the corner of two intersecting
rights-of-way and placed a distance from the right-of-way corner of less than 50 feet in
pedestrian areas and less than 75 feet in other commercial/industrial areas, the sign shall be
counted as one sign for each frontage. When a face can be seen from a street, then that face
shall count as part of the aggregate area for that street frontage (not to exceed counting one face
per frontage). The maximum size allowed for such sign shall be based on the street frontage

with the highest average daily traffic count or the average of the two frontages.

(46) Signs on Fences. Fence signs shall be subject to the same size and placement requ1rements asa

wall sign and shall not exceed the height of the fence.

13.520  Wall Signs. The following standards apply to all wall signs:

(1) Projection. No wall sign shall project more than 12 inches beyond the wall to which it is

attached.

(2) Placement. No wall sign shall extend above the roof or eave line of the building.

whfehever—ts—less——smff Commem‘ T/z/s sfandard is de/efed because wa// sign area is

regulated by ADC 13,422 in "Standards by Zoning District.”

13.530 Proiécting Signs. The following standards apply to all projecting signs:

(1) Placement. The inner edge of a projecting sign shall not be more than 6 inches from the face of.

the building,
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(2) Clearance. Projecting signs shall have a minimum clearance of 8 feet over sidewalks; public
right-of-way or grade and 15 feet over driveways and alleys.

(3) Projection. No projecting sign (or other signs) shall project more than 8 feet over public
g p
property nor closer than within 2-1/2 feet of the curb line.

(4) Signs near intersections. When a projecting sign is located at the corner of two intersecting
' rights-of-way and positioned so that each sign face is designed to be read from each adjacent
right-of-way, the sign will be counted as one sign for each frontage and the area of each face
shall count as part of the aggregate area for each frontage, except that the maximum size of such
sign may be based on the street frontage with the highest average daily traffic count.

13.540  Marquee and Awning Signs. The following standards apply to all marquee or awning signs:

(1)  Signs suspended from a marquee shall not extend beyond the perimeter of the marquee. Signs
attached to the vertical face of the marquee shall not extend above or below the face to which it
is attached. '

(2)  Signs hanging suspended from marquees must be a minimum of 7 feet 6 inches above grade.

(3) Signs suspended from marquees that are 4 square feet or smaller are exempt from sign
number and area restrictions; larger signs are treated as projecting signs and subject to all
applicable provisions.

(43) Awning or marquee signs as specified in Section 13.320(14) are exempt from permits and shall
y not be included in the aggregate area computation nor shall be counted in the total number of
signs allowed per fronta'lg_e.

(54) Awning or marquee Ssigns not meeting the above criteria shall be considered to be wall signs
and shall be regulated by the provisions of Seetions—13-413-er-Sections 13.4223-depending-on
the—zene. '

13.550  Changing Electronic Message Signs. Signs with a changing electronic message are subject to the
provisions of this Article. [Ord. 5446, 5/10/00]

13.560  Signs for Theaters. The following standards apply to all theater signs:

(1)  Where a building is built within two feet of a right-of;way line, the theater may elect to use in
lieu of all other signs along the same street frontage either signs listed in Paragraphs (2)(a) or
(2)(b) below but not both.

(2)  Sizes shall be limited to those regulations of the district in which they are located. For the
purpose of limiting the size and number of signs for theaters, advertisements contained within a
glass case or frame on the face of the building advertising present or coming attractions shall be

- considered as signs located within a building and shall not be limited. The theater may elect to
use:

(a) One projecting sign and one reader board type sign limited to a projection of eight feet over
public property but not closer than within 2-1/2 feet of the curb line; or :

(b) One projecting sign and one sign on each face of a theater marquee.
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STANDARDS BY SPECIAL SIGN FUNCTION

13.610 Neighborhood Signs. For subdivisions, multiple-family units (including planned de\;elopments), or

identified neighborhood areas, 1 single- or double-faced, indirectly lit sign not to exceed 24 square
feet for one face or 48 square feet in surface area for 2 or more faces. If the sign is not attached to a
building, the sign may be no more than 4 feet tall. The information allowed on the sign shall be
limited to the name and address of the development. If the sign pertains to any development request,
then the location and design shall be subject to the appropriate review.

13.620  Residential Conditional Uses. The following standards apply to signage for all institutional uses

allowed conditionally in res1dent1al zones and the MUR (Mixed Use Residential) district except the
HM (Hackleman Monteith) District:

(D

)

)

“4)

&)

(6)
(7)
®

When an institutional use is allowed conditionally in a residential zone, the size and placement
of a sign may be further restricted as part of conditional use review but shall not exceed 32
square feet per face.

One freestanding changing electronic message sign is allowed per use, with a minimum of 100
feet of public street frontage.

Sign face shall be perpendicular to adjacent residential uses.
Maximum sign height shall not exceed 12 feet, unless minimum clearance standards in Sections
13.510(2)(b) and (c) apply. 3)and{4apply= Under no circumstances shall the sign height -

exceed 19 feet.

The portion of the sign with the changing electronic message shall be turned off between the
hours of 9:00 p.m. and 6:00 a.m.-

The color of the changing electronic message display shall be monochromatic.
The duration of the message display shall be not less than 20 seconds and static only.

Changing electronic message signs shall not be allowed in residentially-zoned histéric districts.
[Ord. 5794, 11/7/12]

13.640  Off-Premises Directional Business Signs.

()
(2)

€))

4
&)

Off-premises directional signs shall be allowed only in the CC, CB, RC, and industrial zones.

A Type 1I procedure shall be utilized for the review of Off-Premises Directional Signs. Such
Off-Premises Directional Sign shall be approved only when the property owner or business
owner can demonstrate that the existing signs allowed under the ordinance fail to relieve an
unreasonable hardship and that the hardship can only be relieved by the erection of an off-
premises directional sign, and compliance with criteria set forth in Section 13.710.

Any permit issued under this Section is non-transferable and the sign may only be used for the
purpose for which the permit is granted.

Only one off-premises directional business sign shall be allowed per business.

The face size of an off-premises directional sign shall not exceed three 3 feet tall or 6 feet in
horizontal length.
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(6)

(7

)

The maximum height of any pbrtion of any off-premises sign structure shall not exceed eleven
11 feet tall from ground level to the top of the structure nor-8 feet in horizontal length.

Except as provided in Section 13.310(1), all off-premises directional signs must be placed
outside of any public rights-of-way and any vision clearance area.

Where applicable, off-premises signs are subject to state highway permits.

Staff Comment: Mural section is reformatted only.

Murals. Murals that contain advertising material are subject to conditional use permit approval
(Article 2) except that the criteria for approval shall be replaced by the criteria below in Section
13.650(3)6. Seasonal murals (such as Christmas window displays), and murals not containing
advertising material shall be exempted from this Section.

13.650
13:652—(1)
13.654 (2)
13654 (3)

Information Requirement. The applicant requesting the a mural permit shall submit a finished
drawing, prepared to scale, of the outside wall, facade, or surface that the applicant proposes to
use for said mural, and of the mural that the applicant proposes to place on said outside wall,
facade, or surface. The mural shall be colored on the drawing the colors that the applicant
proposes to use for the mural, and shall be of sufficient detail to allow for a visualization of the
actual appearance of the mural. The drawing shall be available for viewing by the public during
the regular business hours at the Planning Department. The permit application shall include a
statement as to the type of lighting, if any, that will be used to illuminate the mural during hours
of darkness.

Specific_Standards. The following standards must be met before the application can be
reviewed:

(at) All signs relating to the building or structure upon which the mural is to be placed shall be
in compliance with the requirements of the Development Code in effect on the date of
application. No mural may be placed on any building or structure that includes a
nonconforming sign.

(b2) Only one wall, facade, or surface of a building or structure may be used for a mural.

(c3) A wall, facade, or surface that is used for a mural pertaining to the business on which it is
located shall be counted as one sign. A mural, regardless of size, will count as one-half of
the total aggregate sign area allowed for the business.

(d4) The owner of record of the building or structure on which the proposed mural is to be
placed shall, in writing, and in a form satisfactory to the City Attorney, consent to the
placing of said mural on the property, and shall agree to restore the wall, facade, or
surface upon which the mural is placed to its prior existing condition if and at such time
the mural is not maintained by the applicant. The permit application shall include a
statement detailing the applicant’ plans for the maintenance of the mural.

Review Criteria. The mural shall be approved if the following criteria are met:

(a}) The placing of the proposed mural at the location selected by the applicant would not
constitute a significant traffic safety hazard. _

(b2) Neither the mural, nor the placement of the mural, would endanger the public health,
safety, or general welfare.

(¢3) Neither the mural, nor the placement of the mural, would be injurious to the use and
enjoyment of other property in the immediate vicinity of the proposed location.

(d4) Any lettering area which advertises the business or products pertaining to the use or uses
within the building shall be limited to one-half that permitted under other signage -
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requirements for the building.

Deleted in order to allow signs on alleys.

13.66085 Interior Lot Line Signs. A principal wall sign may be located on the side of a building facing an
interior lot line if written consent of the abutting property owner is obtained for the erection of the
sign or the sign is 50 feet or more from the abutting property. Sign and area for both the interior lot
line sign and street frontage signs shall not exceed that allowed for the street frontage and shall not be
in addition thereto.

TEMPORARY PROMOTIONAL SIGNS OR DISPLAYS

ISSUE I: Temporary Signs — allowances are not enough — especially for new business starts.

Staff Comments: The proposed amendments to the temporary sign standards include:
» Increase and length of time temporary signs can be displayed from 60 days to 120 days;
o Allow one A-frame sign per business per fr'on tage year-round city wide. They are currently limited
to 60 days except downtown.
* Create a separate category for "event”signs (crab feast, efc.) and allow unlimited number of signs
under one event permit; currently each sign reqwres a permit.

13.670  Street Banners. No street banner sign shall be erected over public property unless first approved by
the Public Works Department Bireeter. The action giving approval for such signs may contain any
condition(s) which the Public Works Department Director deems necessary to insure safety, proper
maintenance, and appearance and removal of such sign when required No person who places a sign
under the provision of this section shall permit the sign to remain in place after the period specified
for display has expired.

13.680 Temporary Signs or Displays. Temporary signs include portable signs, banner signs, A-frame

signs, inflatable signs, feather signs and other temporary types of signs or promotional displays.
Temporary signs must comply with the following standards, unless permitted in accordance

with ADC 13 685 Temporary Event Slgns %Eemﬁeraw—Pfemeﬁeﬁ&l—BasmesHQﬁﬁ}aﬁ—Tempefaﬂ‘

(1) Each business may have a total of two temporary signs at any one time.

(2) Each temporary sign requires-a-separate-permit-per must be registered with the Community

Development Department each calendar year that specifies the display dates for the year,
unless otherwise exempt from a sign permit under ADC 13.310 or 13.320. Staff comment:
Temporary signs only require ‘registration” vs. requiring a "permit.”

(3) All temporary signs must meet the following standards:

(a) Shall be adequately secured and supported with a base capable of keeping the sign
upright in a moderate wind. be-seeured:

(b) May not be located in any public right-of-way, unless permitted in accordance with
Subsection (6), Downtown Parking Assessment District or ADC 13.670, Street

Banners. exeept—&s—pfewded-belew
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(c) May not be attached to or placed inside a parked vehicle.

(d) May not be placed within any vision clearance area as defined in Section 12.180.
(¢) May not block public entrances. '

() sShall be maintained in a safe, neat, clean and attractive condition.

(4}) Banners and Inflatable Signs. The area of temporary banners-shall not exceed 50 square feet in
the CB, NC, HD, MUR, WF, MS, LE, ES, TD and OP zones and 75 square feet in all other non- .
residential zones, or in the case of inflatable signs, 500 cubic feet. Inflatable signs can be no
higher taller than freestanding signs allowed in the particular zone. Banners, inflatable signs
and displays are allowed up to 120 days per calendar year.

(52) A-Frame Signs. A-frame or similar style of portable signs are subject to the following -
standards, except for portable signs within the Downtown Parking Assessment District:

(a) Any temporary A-frame, sandwich board or similar sign may be no larger than 16 square
‘ feet for one face or 32 square feet for two or more faces.

(b) IHihesignisnetattachedto-abuilding+t The maximum helght of the sign may not exceed
. 4 feet.

(¢) A-frame signs shall be spaced at least 10 feet apart.

(d) There is no limit on the number of display days per calendar year for A-frame signs.

(64) Portable Signs within the Downtown Parking Assessment District. The following
standards apply to portable signs within the Downtown Parking Assessment District (a

map is located at the end of this Article): TemporaryDisplays-within-the DowntownParking
Assessment Distriet:

(a) One A-frame sign per business.is permitted in the right-of-way with-an—appreved-sign
permit if the following standards are met:

i. }The sngn may not exceed 3 feet in width or 4 feet in helght :
ii.

five feet of unobstructed sidewalk shall remain avallable for pedestrian use,
iii.  Displays may not be located within 10 feet of a street or alley intersection.

(b) “Open” banner-flags up to 54 feet tall and 2 feet w1de are permltted in the rlght of way
with an approved permit.-if the : DOV ~the

(¢) There is no limit on the number of dlsplay days per calendar year for portable or “open”
banner-flags. [Ord. 5446, 5/10/00, Ord. 5768, 12/7/11]

(73) Pennants, Flags, and Streamers may be used as part of an openlng or promotlonal event up to
120 6(-) days per calendar year Pe i os-that-hav o 0 .

eendﬁ*enal—use—peﬁmt- (The Amerlcan and Oregon ﬂags are exempted from Slgn Code
regulations.)
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Staff Comment: This new section 13.685 allows an unlimited number of temporary events signs per event
and only ‘registration” would be required vs. a 'permit.” Currently. each sign requires a permit.
Registration would help keep the signs out of the right-of-way and out of vision clearance areas.

13.685 Temporary Event Signs. For the purposes of this section, a temporary event is defined as an
event held at the Linn County Fair and Expo Center or an event within the City limits that
excludes sales or sales promotions unless related to fund-raising for a non-profit organization or
institution. Temporary events signs shall meet the following standards: '

(1) Signs can be displayed no more than 21 days.

(2) Signs located off-premises may not exceed 4 square feet in residential zones and 32 square
feet in non-residential zones.

(3) Unless otherwise authorized under ADC 13.670 or 13.680(6), signs may not be located in
the public right-of-way.

(4) Signs may not be located within the Clear Vision Area as defined in Section 12.180.

(5) Temporary event signs must be registered with the Community Development Department
that specifies the display dates for the year. One registration per event is required,
regardless of the number of signs that are to be displayed for the event.

~ VARIANCES

13.710  Variances. Variances to this Article will be processed according to Article 2 (Review Criteria) except
that the review criteria of Section 2.500 shall be replaced by the following criteria:

(1) Granting the variance would not decrease traffic safety nor detrimentally impact any other
identified items of public welfare.

(2) There are unique circumstances or conditions of the lot, building, or traffic pattern such that:

(a) The requested variance better implements the purpose of the Article as stated in Section
13.110.

(b) Granting the variance compensates for those circumstances in a manner equitable with other
property owners and is thus not a special privilege to any one business. The variance
requested shall be the minimum necessary to compensate for those conditions and achieve
the purpose of this Article.

(3) The variance would not result in a special advertising advantage in relation to neighboring
businesses or businesses of a similar nature. The desire to match standard sign sizes (for
example, chain store signs) shall not be listed or considered as a reason for a variance.

(4) Granting the variance would not obstruct views of other buildings or signs or cover unique
architectural features of a building or detract from landscape areas.

(5) The size, placement, color, and graphics of the proposed sign results in more attractive signage
than that allowed under strict interpretation of the Code.

13.711  Variances for Historic Buildings. For buildings listed as primary or secondary on the City’s adopted
Historic Inventory, a variance can be granted for a sign resembling an original historic sign when a
recommendation is made by the Landmarks Advisory Commission or its successor on the entire
signage of the structure, and the following criteria are met: '
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13.810

13.812

13.813

ey
)

3)

The variance criteria of Section 13.710(1), (4) and (5) have been met.

The sign takes the place of one of the permitted signs. (A variance for more than the permitted
number will require full compliance with Section 13.710.)

All signs on the structure are reviewed as part of the variance, and conditions can be attached
regarding all signs on the structure to achieve greater con51stency with the overall purpose of

this Article.

NONCONFORMING SIGNS

General Provisions. Nonconforming signs are subject to the following provisions:

(M

)

3)

4

(%)

When sign copy is not part of a Site Plan Review application:

(a)  Only the signs being changed are affected and do not affect the status of other signs that
 may be nonconforming due to sign area, aggregate area, or number of signs.

(b) The aggregate area restrictions shall not be used to decrease the new sign beyond its
previous existing size.

When Site Plan Review is required, total business signage compliance beyond sign copy
changes shall be commensurate with the amount of change occurring on the site.

When sign copy change occurs on a joint use, nonconforming sign structure, then the total
signage on the sign structure does not have to comply with sign regulations if:

(a) The sign is removed from the sign structure;

(b) The sign copy is changed but the individual business meets Code requirements for
aggregate sign area and for total number of signs; OR

()  The sign copy is changed but the business receives site plan review approval. Under Site
Plan Review, the business may be required to meet Code compliance for aggregate sign
area and number of signs as well as other site 1mpr0vements commensurate with the
amount of change occurring on site.

When a nonconforming sign face is damaged or destroyed by fire, flood, wind, or other
calamity or act of God, such sign face may be restored to its original condition provided such
work is completed within 60 days of such calamity. However, a sign structure or support
mechanisms so damaged shall not be replaced except in conformance with the provisions of this
Code.

The Community Development Director or her/his designee shall authorize an exemption from
the conformance requirements when it can be shown that the sign is within 20% of the required
size and height limitations of this ordinance.

Signs for Nonconforming Business in a Residential Zone. Nonconforming business shall be permitted
one permanent attached wall sign not exceeding 24 square feet in sign area. No other signs shall be
permitted except for pre-existing nonconforming signs for which required permits have been obtained.

Nonconforming Sign Area. Conforming and/or nonconforming signs in existence at the time of the

enactment of this ordinance shall be counted in establishing the permitted area or size of all new signs
to be allowed on the property.

13.814  Abatement of Nonconforming Signs. Excepf as provided within Section 13.816, permanent signs in
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existence on the effective date of this ordinance that are not in conformance with the provisions of this
ordinance shall be regarded as nonconforming signs and must be removed, altered, or replaced so as
to conform within seven years of the effective date of this ordinance. Temporary signs that are not in
conformance with the provisions of this ordinance shall be regarded as nonconforming and shall be
removed within thirty (30) days of the effective date of this ordinance; provided, however, a change of
use or occupation of a site shall require full compliance with the provisions of this ordinance. The
Building Official shall notify each owner by certified mail of a nonconforming sign of the
conformance deadline at least 2 years prior to such deadline as a public service. Failure to be notified
of the deadline shall not relieve the owner of responsibility to conform with this ordinance within the
time period herein. Properties annexed to the City after the effective date of this ordinance shall
follow the same conformance schedule as defined above. The time for conformance shall be measured
from the effective date of annexation rather than the effective date of the ordinance. '

13.815  Extension for Conformance.

- (1)  The Building Official may authorize an extension of no more than one year when it can be
shown that special and unusual circumstances related to a specific piece of property make
application of the conformance schedule an undue hardship. This hardship shall not result from
the actions of the applicant and shall not merely constitute financial hardship or inconvenience.

(2)  The Building Official shall authorize an exemption from rthe conformance schedule where it can
{ be shown that the sign is within 20 percent of the required size and height limitations of this
ordinance. '

13.816  Exemption from Nonconforming Status. An owner of a nonconforming sign in existence on the date
of enactment of this ordinance may apply for a determination that the sign qualifies as an historic or
significant sign. An owner must make such application within six months of being notified of a
nonconforming status. Such exemption of nonconforming status may be made by the Hearings Board
through a Type II procedure upon finding that any of the following applicable criteria have been met:

(1) The sign does not constitute a significant safety hazard due to structural inadequacies or the
impact on traffic.

(2) Due to age, relation to an historic event, or general recognition, the sign has become a
recognized Albany landmark. ' ' :

(3) For an historic sign exemption, the sign is:

(a)  Attached to a primary or secondary structure as recognized on the City Historic Survey;

(b)  The sign adds to the architectural and historic significance of the premises, taking into
account the size, location, construction, and lighting of the sign; and

() A recommendation is received from the Landmarks Advisory Commission giving its
recommendation on criteria (a) and (b) above.

(4) For significant signs, the sign is:

(a) Maintained essentially as originally constructed, with sufficient remaining original
workmanship and material to serve as instruction in period fabrication; and

(b) The sign is associated with significant past trends in structure, materials, and design and is
in conformance with generally accepted principles of good design, architecture, and
maintenance.
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M:A.  Community Development Department

L74 /é oy 333 Broadalbin Street SW, P.O. Box 490 Phone: 541-917-7550 Facsimile: 541-917-7598
Albany, OR 97321 - . www.cityofalbany.net

STAFF REPORT FINDINGS AND CONCLUSIONS
Legislative Development Code Amendments, File: DC-03-13

HEARING BODY CITY COUNCIL

HEARING DATE - Wednesday, March 12, 2014

HEARING TIME 7:15 p.m.

HEARING LOCATION - Council Chambers Albany City Hall, 333 Broadalbm Street SW

EXECUTIVE SUMMARY

The Albany Development Code (ADC) allows for the Community Development Director to initiate legislative
amendments to the ADC. The City has implemented a process to periodically evaluate and adopt changes to
the ADC to include both clarifying and policy edits. '

The proposed DC-03-13 ordinance includes a package of “business ready” amendments that will promote
economic development redevelopment of existing sites, reduce processing time and allow extensions to
approvals, improve the sign standards and clarity of the code, and setting objective standards for home
businesses and allowing more home businesses as a condltlonal use.

The amendments-represent more than a year and a half’s worth of work put in by volunteers that served on the
“Business Ready Task Force” that included property owners, realtors, the business community, residential
neighborhoods, the Planning Commission and City Council. '

Public input from the business community and many residents has been positive overall with the exception of
amendments to make the home busirie_ss standards clear and objective. Several home business owners or
suppliers provided written comments for the Planning Commission’s consideration prior to the hearing. Two
residents testified at the February 3 hearing, one in favor of stricter standards for businesses allowed outright
and one in favor of keeping subjective standards. Ordinance Exhibit A includes the Planning Commission’s
recommendations to set clear standards but increase the allowances for home business allowed outright.

In summary, the proposed amendments satisfy the goals and policies of the Comprehensive Plan and with the
purposes of the Development Code zoning districts while addressing issues ‘that were considered an

impediment to economic development.

PUBLIC TESTIMONY

Testimonv at the Planning Commissioh 2/3/14 Hearing:

Roy Lavender, 537 34 Avenue SW; concerns about allowing home businesses outright without neighbor
input; if parking is required allow home owners a say; create two levels of home businesses

Paul Gutoski. PaulyBuilt, Inc., 1515 Park Terrace SW; read his letter and submitted information on
businesses that started in a garage. (Staff Report Attachment A)

Patricia Farenbaough, 2650 Collingwood Street SE; Testified regarding large transmitters being allowed
on homes; the large transmitters are not in character with the neighborhood and decrease property values.
Staff Comments: The DC-03-13 package of amendments does not address antenna or ham radio
operators.
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Written Testimony Received Prior to the Planning Commission 2/3/14 Hearing: Most of the written testimony
received prior to Planning Commission hearing was in regards to the proposed-home businesses standards

(Attachments B-J). These comments were considered and addressed by the Commission through revisions to
the proposed standards that are reflected in the Ordinance Exhibit A. '
Staff Report. Attachments B-J:

B. Glenn Guyer, 2350 Marion Street SE; The number of eustomer vehicles allowed outright for home
businesses should be based on the provided parking rather than one size fits all.

C. John Rochefort, 425 Burkhart Street NE; keep the home business proposal vague.

D. Paul Gutoski, PaulyBuilt, Inc., 1515 Park Terrace SW; provrded numerous concerns regardmg the
home business amendments. :

E. Marvin France 328 4" Avenue SE; do not restrict free enterprise for home busiriesses.

F. Jon Pugmire, 13253 Picard Place in Turner, OR; the proposed amendments to the home busmess
standards are too restrictive and will cause businesses to go out of business.

G. AEK Huster, 1734 Gibson Hill Way NW; home business owners have limited resource to afford a
conditional use fee; limiting actrvrty to enclosed buildings is not feasible; home owners should not get
preferential treatment.

H. Lee Cutsforth, 831 Ridders Lane;'concem that a shortened development window on the adjacent
property may limit the opportunity for their property to get water and sewer. Concern about
maintaining legal access easements across adjacent property when it develops. Staff Comments: When
the property adjacent to 831 Ridders Lane develops, the City will ensure access is maintained to
Ridders Lane and will evaluate water and sewer needs of adjacent undeveloped property.

. Scott Lepman, 100 Ferry Street NW; allow the “contractor and industrial services™ use cattegory in the
Waterfront (WF) zonmg district.  Staff Comments: No amendments are proposed regardzng this
request .

J.  Nathan Levin, Nathan Levin Co., 2741 19" St SE, Salem Oregon; supports the proposed amendments
and increased flexibility to reduce vacancies.

'PLANNING COMMISSION RECOMMENDATION

After reviewing the staff report and considering public testimony, the Albany Planning Commission, by a vote
of 7 — 0, recommends the City Council APPROVE the following Development Code-amendments:”

o Exhibit A, Home Business related amendments to Articles 3 and 22;

¢ Exhibit B, Planned Development amendments in Article 11;

e Exhibit C, “Business Ready” amendments to Articles 1,2, 3, 4, 5, 8,9, and 22; and
e Exhibit D, Sign Standards in Article 13.

CITY COUNCIL DECISION OPTIONS

The City Council may do one of the following:
1) Approve the proposed legislative amendments as summarized in the staff report and ordinance exhibits;
2) Approve as modified the proposed legislative amendments as summarlzed in the staff report and
ordinance exhibits; or
3) Deny the proposed legislative amendments as summarized in the staff report and ordinance exhibits. r

The Council may also continue the public hearing to a specified date in order to receive testlmony, review -
modified language, or continue deliberation.
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GENERAL INFORMATION .

DATE OF REPORT: - March 5, 2014

FILE: . DC-03-13

TYPE OF APPLICATION: - Legislative Development Code Amendments (Type IV) to remove
challenges and obstacles to development and redevelopment while
maintaining neighborhood compatibility; streamline sign code and
increase wall sign allowances; set clear and objectlve standards for
home businesses.

REVIEW BODIES: Planning Commission and City Council

STAFF REPORT PREPARED BY: Anne Catlin, Planner 111 ‘

APPLICANT: Community Development Department, City of Albany

NOTICE INFORMATION

The DC-03-13 Ordinance exhibits were posted on the City’s Web site by January 1, 2014. A notice of public
hearings and open house (referred to as a “Measure 56” notice) was mailed to all property owners within the City
limits on January 3, 2014. The Planning Commission held a work session on the proposed amendments on January
13, 2014. The City held an open house on the proposed amendments on January 14, 2014. City staff presented the
proposed amendments to'the Chamber of Commerce’s Governmental Affairs subcommittee on January 9,2014. A
Notice of Public Hearings was published in the Albany Democrat Herald on January 27, 2014, The DC-03-13 staff
report was posted on the C1ty s Web site on January 27,2014.

Staff received several inquiries via phone call and counter visits, and eight submissions of written testimony prior
to the Planning Commission February 3, 2014 hearing (summarized above and-addressed in the staff report
findings). Three people testified at the Planning Commission hearing.

APPEALS

The City Council decision can be appealed to the Oregon Land Use Board of Appeals by ﬁlmg a Notice of Intent to
Appeal within 21 days of the Council decision.

STAFF ANALYSIS
Development Code Amendments, Planning File DC-03-13

The Albany Development Code (ADC) 2.290 contains the following review criteria .that must be met for this
Development Code amendment to be approved Code criteria are written in bold italics and are followed by the
Proposed Findings and Conclusions.

Criterion (1) The proposed amendments better achieve the. goals and policies of the Comprehensive Plan than
the existing regulatory language.

FINDINGS OF FACT

The following Comprehensive Plan goals and policies identified in ifalics are relevant in'considering the proposed
amendments. They are organized by Statewide Planning Goals and are considered as separate review criteria.

Goal 1: Citizén Involvement v

1.1 The fbllowing goals and polices are relevant to this application. Ensure that local citizens and other

affected groups, neighborhoods, agencies, and jurisdictions are involved in every phase of the planning
process. '
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_ Applicable Policies:

2. When making land use and other planning decisions:
a. Actively seek input from all points of view from citizens and agenczes and assure that interested
parties from all areas of the Urban Growth Boundary have the opportunity to participate.
b. Utilize all criteria relevant to the issue.
c. Ensure the long-range interests of the general public are considered.
d. Give particular attention to input provided by the public.
e. - Where opposing viewpoints are expressed, attempt to reach consensus where posszble

4. Ensure information is made available to the public concerning deyelopment regulatzons, land use, and
other planning matters including ways they can effectively participate in the planning process.

7. Utilize the public notice and hearing requirements as provided for by the Albany Development Code and
Citizen Involvement Program to guide the procedural requirements for public participation in land use
issues.

Public involvement was an integral part of this planning and evaluation process through the appointment of a
“business ready” task force. The task force was comprised of representatives from the business and industry,
real estate, the sign industry, a resident, City Council, Planning Commission, Albany Chamber of
Commerce, Albany Millersburg Economic Development Corporation, and the Albany Downtown
Association. The task force met for a year and a half to evaluate areas of the Code that. might be amended
to better enable businesses to get established or expand. Issues evaluated were raised by the business
community and staff. In addition complaints from residents regarding home businesses operating within
the City were evaluated as part of this effort.

This application is reviewed according to the Type IV legislative process. Notice of the proposed
amendments was mailed to all property owners within the city limits and to the Department of Land
Conservation and Development. The notice included information regarding a public open house on the
proposed amendments and where to review copies of the proposed amendments, and how to submit written
comments and participate in the land use process. - :

The proposed Development Code amendments were made available at the two city libraries, at the
Community Development department counter in city hall, and were posted on the City’s Web site on
January 1, 2014.

A public open house was held January 14, 2014. Approx1mately 30 people attended to ask questions and/or
submit written testimony.

"The Planning Commission public hearing to consider the request was February 3, 2014. Two people

testified about the home business standards. The City Council’s March 12, 2014 hearing will provide
another opportunity for public input on the amendments. Through the notification and public hearing
process all interested parties are afforded the opportumty to review . the apphcatlon comment on the
proposal, attend the public hearing, and participate in the decision. C

Goal 2, Land Use Planning

1.7

The following Statewide Planning Goal 2, Land Use Planning goal and pollcy are relevant for the proposed
Plan amendments. The Albany Development Code 1mplements the goals and policies of the Albany

" Comprehensive Plan.

Goal: Undertake periodic review and update of the Albany Comprehensive Plan to ensure it: 1) Remains
current and responsive to community needs; 2) Retains long-range validity; 3) Incorporates the most
recent and reliable information, and 4) Remains consistent with state laws and administrative rules.

Policy 2: Base approval of Comprehensive Plan amendments upon consideration of the following: (a)
conformance with goals and policies of the Plan; b) Citizen review and comment; (c) Applicable Statewide
Planning Goals; (d) Input ﬁom affected governmental units and other agencies; (e) Short - and long-term
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impacts of the proposed change, (f) public need for the chahge; and (g) the amendments will best meet the
identified public need versus other available alternatives.

The City periodically reviews the Albany Development Code (Code) to ensure that it remains responsive to
community needs. Staff has been tracking complaints from businesses trying to locate in different areas
throughout the City and other obstacles to development and redevelopment.

The Mayor aﬁpointed the “business ready” task force to evaluate revising outdated or confusing language
in the code that directly affects businesses and economic development. The task force provided the initial
citizen review and public need for the amendments and brought diverse perspectives to the discussion and
evaluation.

Goal 9, Economic Development

1.9

1.10

The Albany Comprehensive Plan contains many relevant goals and policies relating to econoinic
development. They recognize the need to periodically evaluate the needs of the economic development
community and make amendments to support economic development.

Albany’s Economy, Goal 2: Provide a supportive environment for the development and expansion of
desired businesses. '

Albany’s Economy Policy 1: Create and mamtam a dialogue between business and civic leaders on what
we can do as a community to improve our local econony.

Albany’s Economy Policy 10: Coordinate with business and industry to examine measures to reduce the
cost of starting or expanding a business.

‘Implementation Strategy: Participate in perzodzc community roundtables to define issues relatmg to the

local economy and to identify remedies.

The task force membership facilitated a dialogue among residents, business and civic leaders regarding
changes that could be made within the Code to support the local economy while maintaining or improving
the community. The task force reviewed obstacles to development and redevelopment, challenges and
complaints received about the sign standards, and issues with the planned development process and
standards. They identified remedies to reduce the cost of starting or expanding a business including:

a. Reduce prbcess time and costs for minor developments and changes of use (Exhibit C, Sections 1.070
and 2.430); i '

b. Allow land use approvals to be extended two years if no appllcable laws have changed (Exhibit C
Sections 1.080 and 1.083);

c. Require incremental 1mprovements to nonconforming sites only when the business or owner is making
an investment of $25,000 or more in building permit value and allow nonconformmg status to be
reinstated (Exhibit C, Section 2.370);

d. Make small inifill sites eligible for adjustments to standards and add flexibility in meeting the design
standards (Exhibit C, Section 8.315);

e. Reduce required parking for some uses, allow on-street spaces to count in non-residential areas, offer
incentives, allow unpaved overflow parking for occasional use (Exhibit C, Sections 9.020 — 8.125);

Sign Code Amendments (Ordinance Exhibit D). Sections of the Article 13 of the Development Code are
inconsistent and it is difficult to determine how many and what size of sign is allowed for businesses. Sign
allowances for permanent and temporary signs are also limiting. '

A subcommittee consisting of representatives from two sign companies, residents, an architect, the
Planning Commission and City Council reviewed and recommended revisions to the sign standards.
Revisions include reorganizing for clarity. Proposed amendments to the sign standards in Article 13
include: : : :

‘
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a. Increasing the total sign allowances — De-coupled freestanding and wall sign aggregate area.
allowances.

b. Wall Signs — Removing the limit on number of signs allowed and sign area is based on building length;
businesses without street frontage are ensured an allowance for signs. ‘

c. Temporary Signs — Increased display days from 60. to 120 each business allowed one A-frame sign
year round per street frontage; and temporary sign permit fees are proposed to be eliminated (via a.
separate resolution) and only registration is needed at no-cost.

d. Reorganized for clarity and to reduce redundancy.

Expand Uses in Commercial, Industrial and Mixed-Use Zones. Amendments to expand the uses allowed in
the industrial, commercial, and mixed use zones support the following economic development Plan
implementation strategy to: Periodically review the Albany Development Code to assess the uses and
development standards allowed in the industrial and employment zones. )

The task force evaluated commercial businesses desire to locate in vacant buildings in the Light Industrial
(LT) zoning district and small-scale industries desire to locate in commercial and mixed-use zoning
districts. To address this potential and to increase opportunities for economic development to occur within -
the C1ty, the following amendments are proposed: '

a. Allow some commercial uses in vacant bu1ldmgs in the L1ght Industrial (LI) zone with conditional use
“approval that would address the use’s compatibility within the LI zone [Exhibit C, Section 4.060(11)(b)
5 | o
b. Create a small-scale manufacturing use category for artisan products in buildings less than 10,000
square feet (Exhibit C, Section 22.045) and allow in the OP, CC, RC, TD, IP, L1, Hl in Article 4
- (Exhibit C, Section 4.050), and in the MUC, WF, HD, CB, LE, PB, and MS mixed use zoning districts
in Article 5 (Exhibit C, Section 5.060);

c. Add Industrlal Office use category for industrial uses that are conducted in an office-like setting with
‘no off-site impacts and allow in the IP, LI, CB, LE, PB, and MS zones (Exhibit C, Sections 22.110 and
5.060); : '

Expand Uses allowed in the LI Zone. Based on requests received for changes of uses in vacant industrial
buildings in the LI zone, it is apparent that Albany has numerous vacant buildings in the LI zone. Some of
these buildings were built for commercial uses that used to be permitted in the LI zone prior to the City
limiting the uses allowed in the LI zone to industrial uses per the policy below.

Economic Development, Land Use, Industrial/Employment Policy 2: Protect industrial and employment
lands by restricting retail and services uses to those that cater primarily to nearby employees.

The proposal to allow some commercial uses in the L1 zone is restricted to existing buildings only. Staff at
the state said that the policy to protect industrial lands is primarily intended for vacant sites and for larger
industrial properties. They supported allowing non-industrial uses in existing buildings in the LI zone.

Written testimony was received from a property owner in the LI zone, Mr. Levin (Attachment J), in support
of the proposal to allow commercial uses in vacant buildings. The task force heard from a property owner
that owns Community Commercial (CC) land who raised concerns that the proposal may impact owners of
commercially-zoned land and businesses in commercial zones that are paying more for rent. '

Members of the Chamber of Commerce Governmental Affairs committee made several suggestions to
address concerns that may arise from industries located in the LI zone about potentially incompatible
operating characteristics or customer concerns of a commercial user and an industrial user. If non-industrial
uses (i.e. dance studios, gymnastics) are allowed in industrial zones, the city should provide protection for
existing industrial uses from new user complaining about industrial uses. Amendments include requiring a
neighborhood meeting (in Section 1.203) and adding the following Special Condition for commercial uses
in the LI zone to 4.060 (11)(b) in order to address this concern:
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iv. The new commercial user shall acknowledge that existing industrial uses have a right to operate free
from new user complaining about externalities typical of industrial use.

Flexibility for Infill and Redevelopment. Allowing some commercial uses in existing buildings in the Light
Industrial (LI) zone and allowing small-scale manufacturing and industrial office uses in some commercial
and mixed use zones will promote infill and redevelopment of existing vacant buildings and supports the
Plan policy below. ([Exhibit C, Section 4.060(11)]

Economic Development, Land Use, General Policy 7: Consider infill and redevelopment of already
serviced vacant and underdeveloped land before designating additional land for industrial and commercial
uses.

Economic Development, Land Use, Goal 4: Promote infill development and redevelopment throughout the

City.

Residential Infill and Redevelopment Downtown. In order to support residential development downtown,
code amendments include eliminating private open space requirements for multi-family developments and
reduce the common space requirements in the CB, HD, LE, WF, and MUR zones. (Exhibit C, Sections 8.220
and 8.230)

The proposed amendments would provide more flexibility in building design and would make it easier to
be compatible with the historic buildings and character found in Albany’s downtown. The amendments
support the following Plan policy: Albany’s Economy, Policy 15: Recognize and support Albany’s unique
historic character as a major cultural and tourist-oriented economic resource.

Nonconforming Situations. The nonconforming situations standards in the Code are intended to allow uses
or sites that were legally established uses to continue to operate. Over time, businesses move or close and
sites become vacant. When a site loses its nonconforming status, it must be brought into compliance with
the current development standards. Making these 1mpr0vements can be costly for new busmesses In
addition, the Code language is subjective, so there is uncertainty regarding what 1mprovements are
requlred (Exhibit C, Sections 2.310 —2.370)

The proposed amendments to the nonconforming situations would allow nonconformmg status to be
reinstated through a land use review. In addition, incremental improvements to nonconforming sites would
only be required when the business or owner is making an investment of $25,000 or more-in building
permit value. If the $25,000 improvement threshold is crossed, then 10 percent of the pr0_|ect cost must go
towards site improvements.

These amendments would help enable redevelopment of already developed sites.

Economic Development, Land Use, Goal 5: Improve community appearance and establish attractive
gateways into Albany and visually appealing highway corridors. '

Nonconforming Sites. The task force recognized the need to improve community appearance over time by
bringing older sites into compliance with current development standards that include front yard landscaping
requlrements (Exhlblt C, Sections 2.340-2.370)

The following economlc development policy and implementation method apply to home businesses.

Economic Development Land Use, Industrial/Employment Pollcy 6: Allow home business occupations
within residential districts to accommodate the needs of those engaged in small business ventures, subject
1o review procedures that ensure that compatibility with the surrounding residential neighborhood is
maintained. '

~ Economic Development, land Use, Implementation Method, General 4: Dei)elop and maintain standards

for home occupations that address the needs of those who wish to engage in small-scale enterprises from
their homes and which also ensure compatibility with the surrounding residential neighborhood.
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'Home Business Standards (Ordinance Exhibit A). Home businesses ar¢ now allowed outright within a

dwelling if they meet the standard, many of which are subjective and can be difficult to enforce when
complaints are received regarding negative impacts in the neighborhood (such as “excessive” traffic or

. “offensive” noise). Currently, if the complaint is discretionary it is referred to the Hearings Board for

review. Complaints that are not discretionary are reviewed by the Director. In both cases, an investigation
of the complaint is performed and it will either be approved as it exists, ordered to be terminated or brought
into compliance with the. standards.

Most of the complaints are discretionary (negative offsite impacts, adversely affect residential character,
etc.) and result in a land use review.

The proposed amendments attempt to establish objective and measurable standards for home businesses
that would be allowed outright. The proposal includes increasing allowances for allowing home businesses
by allowing them in accessory -buildings, and allowing businesses that do not meet the measurable
standards by going through a conditional use process that would capture neighborhood input prlor to the
business being establlshed

Most of the written comments received to date have been about the proposed amendments to the home
business standards. Most of the residents attending the January 14, 2014 public open house came to learn
more about the home business standards. Concerns and questions raised are listed below with staff
comments in italics regarding amendments that were made to the standards in Ordinance Exhibit A since
comments were received. A table that compares the proposed amendments to the current standards is
attached to the staff report after Exhibit A, called, Proposed Home Business Standards Summary.

a. . Concern that the weight of trucks on residential streets is an issue.
b. -Will the proposed revisions affect property values?

Will we need a business license for a home business?

c.
d. Traffic and noise should be linﬁted at night so it does not affect people’s sleep.
e. Will adult entertainment be allowed? -

f.  Concern that allowing more businesses may present a safety issue for neighborhoods.

g. Ensure regulations do not apply to hobbies. Staff Comments: This has been clarified in the purpose
statement in 3.090 and in the definition in 22.400; and in 3.095 Applicability.

h. Prohibited Uses as Home Business: Staﬂ "Comments: Regarding prohibited uses in Section 3.125—

after hearing concerns identified below, the Planning Commission recommends that ALL of the
prohibited uses be permitted as a Conditional Use. However, each prohibited use was not discussed

" individually at the Planning Commission Meetings. Rather the discussion was general. The
Planning Commission wanted to remove barriers to most home-based businesses but issues
associated with safety were not discussed. Upon reviewing the details of the prohibition, staff does
not recommend the uses in 3.125 (3) through (6) be allowed in residential districts due to safety
concerns, potential negative offsite impacts and neighborhood compatibility (storage/use of toxic
chemicals or fireworks, junk and salvage operations, and car sales).

e Don’t prohibit welding as a business or hobby. Staff Comments: Section 3.125 (1) was worded to
clarify that the standard applzes to professional car repair only.

e Don’t prohibit holding a business meeting on site. Staff Comments: 3.127 (7) was reworded to
clarify the intent of the standard to prevent residences from becoming dispatch centers where
either numerous vehicle trips might be generated or company or employee vehicles stored.

i. Licensed in-home childcare providers need outside employees; the conditional use process would be
‘cost prohibitive. Staff Comments: Family child care homes and facilities are regulated by the state.
Family care providers of 16 or fewer children are considered “Child Care Homes” by the state and
are currently allowed outright in Albany. “Family child care homes” was added to the list of exempt
activities in Section 3.095 Applicability. -
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j. Business size/area standards (e.g. 500 square feet in the house and 1,000 in accessory building) should
not be limited. Staff Comments: The current code limits home businesses to within the dwelling. After
“deliberating, the Planning Commission recommended no size limit to home businesses within a
dwelling unit and a 1,000 square feet size limit for businesses operating out of accessory buildings. The
proposed amendments would allow home businesses legally in accessory buildings.

Written testimony regarding the proposed revisions to home businesses in Exhibit A:

k. Glenn Guyer, (Attachment B) 2350 Marion Street SE: The number of customer vehicles allowed
outright for home businesses should be based on the provided parking rather than one size fits all. Staff
Comments: The Planning Commission proposed increasing the customer vehicle allowance in 3.120(4)
to three customer vehicles. ’

1. John Rochefort, (Attachment C) 425 Burkhart Street NE: Keep the home business proposal vague —do
not change; use a complaint process.

m. Paul Gutoski, (Attachments A and D) PaulyBuilt, Inc., 1515 Park Terrace SW: operates a metal and
steel fabricating business from his residence and raises the concern that the modified standards give
residents more rights than the home businesses when residents can produce more negative impacts in a
neighborhood than a business. He asked the Planning Commission to consider keeping some of the
Janguage proposed to be removed in the purpose statement; don’t restrict hobbies; don’t prohibit
welding; don’t restrict business to operating within an enclosed building;. allow outside employees
outright; and do not unduly limit noise and deliveries. Staff Comments: all of Mr. Gutoski’s comments
were addressed through revisions reflected in Ordinance Exhibit A.

n. Marvin France, (Attachment E) 328 4™ Avenue SE: Do not restrict free enterprise for home businesses.

0. Jon Pugmire, (Attachment F) 13253 Picard Place in Turner, OR: The proposed amendments to the
home business standards are too restrictive and will cause businesses to go out of business. Staff
Comments: The proposed standards were relaxed by the Planning Commission.

p. AEK Huster, (Attachment G) 1734 Gibson Hill Way NW: home business owners have limited resource
to afford a conditional use fee; limiting activity to enclosed buildings is not feasible; home owners
should not get preferential treatment. :

Goal 10, Housing

1.23

124

The following housing policy is relevant to this application. Housing, Policy 3: Encourage innovation in
housing types, densities, lot sizes and design to promote housing alternatives such as (b): The adaptive
reuse of the upper floors. '

Infill and Redevelopment Downtown. There are opportunities for infill and redevelopment of upper floors
in the following zoning districts in the Central Albany area: CB, HD, LE, WF, and MUR. Amendments
include removing the private open space requirement for multi-family developments in these zones to

* support infill and redevelopment. (Exhibit C, Sections 8.220 and 8.230)

Planned Developments (Ordinance Exhibit B). Planned developments offer flexibility in housing types,
densities and lot sizes in exchange for open space. The proposed Code amendments would reduce the -
amount of open space required, but would no longer allow side and rear yards in the calculation, making it
easier to calculate. The proposal also includes eliminating the indoor recreation requirement when more
than 50 units are proposed. These amendments may make this type of development more attractive, thereby
offering more variety in housing types.

CONCLUSIONS

1.1

. Goal 1: Citizen Involvement: The business ready task force provided the primary. citizen input and

evaluation of the proposed amendments. The January 14, 2014 public open house provided a forum for
public input. A public notice was mailed to all property owners within the city limits announcing the public
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open house and hearing dates -explaining the proposed amendments and identifying where to review the
proposed revisions. These procedures meet the requirements of this Goal for citizen 1nvolvement in the
land use planning process.

Goal 2: Land Use Planning: The proposed Development Code amendments. will implement and support.
many Comprehensive Plan goals and policies.: Public input and comments were carefully- considered in
drafting the proposed amendments and in revisions proposed to the amendments.

Goal 9: Economic Development: Numerous Comprehensive Plan goals and policies promote maintaining a
dialogue with the business community to address issues related to costs to start or maintain a business and
to support economic development. The proposed Code amendments will further economic development
within the City by promoting infill and redevelopment within the city, including nonconforming situations;
expanding the uses allowed in the industrial, commercial, and mixed use zones; reducing the amount of
parking required; clarify the sign standards and increase sign allowances overall. ‘ :

Home Businesses (Ordinance Exhibit A): The proposed revisions include modifying the ‘subjective
standards to be clear and measurable for home businesses allowed outright to ensure compatibility within
residential neighborhoods. This supports the Plan goals and pohcles Concerns raised by the public
regarding the proposed revisions being too strict were addressed in amendments made by the Planning
Commission as reflected in Exhibit A. The proposed revisions to the standards would keep the standards in
compliance with the goals and policies in the Comprehenswe Plan

Goal 10, Housing: The proposed Development Code amendments support Plan policies to prov1de a variety
of housing types within the city.

In summary, the proposed “business ready” Development Code amendments are consistent wrth the
Comprehensive Plan goals and policies.

This criterion is satisfied.

Criterion (2) The proposed amendments are consistent with Develapment Code policies on purpose and with the
purpose statement for the base zone, special purpose district, or development regulatton where the amendment is
proposed. ; :

The applicable Development Code policies and purposes are identified in ztalzc type and are considered as a
separate review crlterlon :

FINDINGS OF FACT

2.1

~ Per Section 1.020, the general purpose of the Albany Development Code is to, “set forth and coordinate
City regulatlons governlng the development and use of land. The Code is more spemﬁcally intended to do.

the following:”
(1)  Serve as the principal vehicle for implementation of.the City’s Comprehensive Plan ina manner that
protects the health safety and welfare of the citizens of Albany.

(2)  Satisfy relevant requirements of federal law, state law, statewide goals; and aa’mmtstratzve rules.

(3)  Facilitate prompt review of development proposals and the applzcatton of clear and speczf ic
standards. : :

(4)  Provide for publzc znformatzon review, and comment on development proposals that may have a
significant impact on the community.

(5)  Guide public and private planning policies and actions to ensure provision of adequate water .
sewage, transportation, drainage, parks, open space and other publtc facilities and services for each
development. ' . :
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(6)  Establish procedures and standards requiring that the design of site improvements and building
improvements consistent with applicable standards and design guidelines.

(7)  Provide for review and approval of the relationship between land uses and traffic circulation in
order to minimize congestion, with partzcular emphasis on not exceeding the planned capacity of
residential streets.

(8)  Require that permitted uses and development designs provide reasonable protection from fire, flood,
landslide, erosion, or other natural hazards, as well as prevent the spread of blight, and help prevent
crime. : '

(9)  Protect and enhance the city’s beauty and character.
(10). Protect constitutional property rvights, provide due process of law, and give consideration in all

matters to affected property owner interests in makmg land use decisions.

The proposed Code amendments support the Comprehensive Plan goals and policies related to economic
development, land use planning, housing, and citizen participation. The amendments will strengthen the

 Development Code as an implementing tool of these Plan goals and policies.

" Reduce Processing Time and Costs. The proposed amendments to exempt minor additions and some

changes of use that would have no off-site impacts from going through a land use review will reduce the
processing time and costs.

Extension to Land Use Approvals. The proposal to allow for a two-year extension to the land use approval
by two years for all developments, except planned developments which are proposed to be allowed two 2-
year extensions, would only be approved 1f there have been no changes to applicable federal, state and local
laws.

Expand Uses in Zones. The proposal to allow commercial uses in vacant buildings in the LI zone through a
conditional use review would allow for input from property owners within 300 feet of the proposed
development site. This would allow for concerns regarding the operating characteristics of existing
businesses to be addressed to ensure the commercial businesses would not interfere with the operation of
existing industries. The proposal to allow small-scale manufacturing and industrial offices uses in the
mixed-use and commercial zones would be processed either through a site plan review or condltlonal use
review. Both processes allow for notice to property owners within 300 feet.

© Nonconforming Sites. The proposed revisions would allow nonconforming sites to be improved

incrementally. Improvements to these sites will enhance the city’s beauty and character.

Home Businesses. The -pfopbsed revisions to the home business standards would provide measurable
standards that would support property rights and provide for due process of law and neighborhood input.

Zoniné District Purpose Statements

2.8

The zoning district purpose statements are included for all zones in which “pusiness ready” Development
Code amendments are proposed.

ADC 4.020(1) OP ~ OFFICE PROFESSIONAL DISTRICT. The or district is intended to provzde a
vertical or horzzontal mix of professional offices, personal services, live-work, residential and limited
related commercial uses in close proximity to residential and commercial districts. The limited uses
allowed in this district are selected for their compatibility with residential uses and the desired character of
the neighborhood. OP is typically appropriate along arterial or collector streets as a transitional or buffer

. zone between residential and more intense commercial or industrial districts.

ADC 4. 020(3) CC‘ — COMMUNITY COMMERCIAL DISTRICT. T he CC district recognizes the diversity of
small to medium-scale businesses, services and sites mostly located on arterial streets and highways.
Design guidelines, building location and front-yard landscaping will provide a coordinated and enhanced
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community image along these majorltransportation corridors as they develop or redevelop. Sound and
visual buffers should be used to mitigate impacts on nearby residential areas.

ADC 4. 020(4) RC — REGIONAL COMMERCIAL DISTRICT. The RC district is intended primarily for
. developments that serve the wider Albany region. RC allows a wide range of retail sales and service uses,
and is typically appropriate for developments that require large sites near Interstate 5. Design guidelines,
building location and front-yard landscaping will provide an enhanced community image along major
transportation corridors. These uses ofien have significant impacts on the transportation system. Sound
and visual buffers may be required to protect nearby residential areas. RC districts may not be appropriate
in all locations. : ,

ADC 4.020 (6) IP — INDUSTRIAL PARK DISTRICT. The IP district is intended primarily for light
manufacturing, high-tech, research and development, institutions and offices in a quality environment.
Uses are characterized by attractive building architecture and landscaped yards and streetscapes, and the’
"absence of objectionable external effects. The district is designed for industrial and business parks
containing offices together with clean, -non-polluting industries. IP is located along or near highly visible
corridors to provide a positive image and a transition to residential or natural areas ﬁom heavier
industrial uses.

ADC 4.020(7), LI — LIGHT INDUSTRIAL DIST RICT The LI district is. intended przmartly fora wza’e range
of manufacturing, warehousing, processing, assembllng, wholesaling, specialty contractors and related
. establishments. Uses will have limited impacts on’ surrounding properties. This dzstrtct is«particularly
suited to areas having good access to highways and perhaps to rail. LI may serve as a buffer around the HI
district and may be compatible with nearby residential zones or uses.

ADC 5.030¢1), HD — HISTORIC DOWNTOWN DIST. RICT. The HD district is intended primarily for a
dense mixture of uses with an emphasis on entertainment,. theaters, restaurants night life and specialty
shops. High-density residential infill on upper floors is encouragea’ as is the continued presence of the
government center and supporting uses.

ADC 5.030(2) CB — DOWNTOWN CENTRAL BUSINESS DISTRICT. The CB district is intended przmarlly
- for retail and services that support Historic Downtown businesses. and residents. Mixed uses. are

encouraged both horizontally and verttcally High-density residential infill, especzally on upper floors, and
" office employment are both encouraged.’

ADC 5.030 (3) MUR — MIXED USE RESIDENTIAL The MUR district is mtended primarily to create a.
residential district that allows a mixture of nezghborhood commercial uses that meel the daily needs of
area residents. : : :

ADC 5.030 (4) WF — WATERFRONT DISTRICT: The WF district is intended to transit_ion-Albany’s
Willamette River waterfront into a vibrant center characterized by a variety of housing choices and a
mixture of housing, office, and retail uses. Development and design standards will result in great
" neighborhoods, a pea’estrzan» friendly environment ‘and an erihanced communtty image. [Ord 5635,
1/11/06]

ADC 5.030 (5) LE — LYON- ELLSWORT H DISTRICT. The LE dzstrlct is intended primarily as a locatton
for development that serves the Historic Downtown district and Downtown Central Business district. This
district is the most desirable location in the Central Albany area for parking structures wzth ground-floor
commercial uses.

ADC 5.030 (6) MS — I\MIN STREET DISTRICT. The MS a’zstrlct is mtena’ed prtmarzly as an employment
center with supporting commercial and retail services for residents and employees in the area. Retazl
restaurant or night uses that impact surrounding residences are dtscouraged

ADC 5. 030 (8) PB — PACIFIC BOULEVARD DISTRICT. The PB district is mtended as an auto-oriented
commercial area along Pacific Boulevard in the Central Albany area. Design guidelines and front-yard
landscaping will provide a coordinated look and enhance the community image along this major corridor
as it develops or redevelops. Sound and visual buffers should be used to protect nearby reszdenttal areas.

City Council Staff Report/DC-03-13, Page 12
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2.10

2.11

2.12

2.13

DC-03-13 ORDINANCE EXHIBIT E

ADC 5.030 (9) MUC — MIXED USE COMMERCIAL DISTRICT. The MUC zoning district is intended
primarily to provide a mix of convenience commercial, personal services, offices and medium density
residential uses. The district would typically be anchored by a grocery store, and may include. a mix of
smaller retailers, offices, live-work units and residences. The MUC district is easily accessible to nearby
residences, and commercial uses are compatible in scale and design with adjacent neighborhoods. Uses in
the MUC zone will serve area residents and should not draw from the region.

ADC 3.010 RESIDENTIAL ZONING DISTRICT OVERVIEW: The residential zones are intended to
preserve land for housing. This Code preserves the character of neighborhoods by providing seven zones
with different density standards. The site development standards allow for flexibility of development while
maintaining compatibility within the City's various neighborhoods. These regulations provide certainty to
property owners, developers and neighbors by stating the allowed uses and development standards for the
base zones. Sites within overlay districts are also subject to the regulations in Articles 6 and 7.

The proposal to create the new Small-scale Manufacturing use category for artisan goods up to 10,000
square feet (Exhibit C, ADC 22. 045) and allow the use in the OP, CC, and RC zones (Exhibit C, ADC
4.050); and in the MUC, WF, HD, CB, LE, PB, and MS zones (Exhibit C, ADC 5.060) is consistent with
the zoning district purpose statements for these zones. Most of these zones are intended as employment and
commercial centers. -

Scott Lepman submitted written testimony (Attachment I) regarding a property he owns in the Waterfront
(WF) zoning district. The site was zoned Light Industrial when the owner purchased it. He removed an old
seed warehouse on the site several years ago and it is now vacant. He is requesting the “contractor and
industrial services” use category be allowed in the WF district either as a nonconformmg use or include in -
the proposed “small scale manufacturing” use category.

. “The WF district is intended to transition Albany’s Willamette River waterfront into a vibrant center

characterized by a variety of housing choices and a mixture of housing, office, and retail uses.
Development and des1gn standards w1ll result in great neighborhoods, a pedestrlan friendly environment
and an enhanced community image.” :

The property has lost its nonconforming status since the site was cleared and has been vacant for several
years. The contractor and industrial services use category allows for a variety of contractors and equipment
rental and storage. These uses would not meet the Nonconforming Use review criteria in Section 2.360
(Exhibit C). The use is not consistent with the WF zoning district purpose statement. Equipment storage is
not consistent with the small scale manufacturing use category, which is intended for small artisan
manufacturing uses.

The proposed new Industrial Office use category for industrial uses that are conducted in an office-like
setting with no off-site impacts (Exhibit C, ADC 22.110) is proposed to be allowed in the IP, L1, CB, LE,
PB, and MS zones (Exhibit C, ADC 4.050, and ADC 5.060). The proposed use is compatlble with the
zoning dlstrlct purpose statements for these zones.

The LI zone is intended primarily for industrial users that will have limited impacts on surrounding
properties. The proposal to allow some commercial uses in the LI zone is generally compatible with the LI
purpose statement. The proposed commercial uses should have limited impacts on the existing industrial
uses. Revisions are proposed to protect the existing industries from complaints about operating
characteristics. '

The proposal to remove the private open space standards for multi-family development within the Central
Albany area mixed-uses zones supports the purposes of these zones: to have residential uses on upper

+ floors in the HD zone, create a variety of housing choices and mixed uses in the WF zone, and to respect

the historic building stock and character found through these zoning districts.

City Council Staff Report/DC-03-13, Page 13



DC-03-13 ORDINANCE EXHIBIT E

2.14  The revisions to the Home Businesses standards meet the intents of the residential districts - they are
intended to preserve land for housing. The proposed revisions to the home business development standards
will continue to allow for flexibility of development while maintaining compatibility within the City's
various neighborhoods. These clearer standards will provide more certainty to property owners.

CONCLUSIONS

2.1 The pfopo_sed Development Code amendments are consistent with the purposes of the Code.

22 The proposed Development Code amendments are consistent with zoning district purpose statements.
23 This criterion is satisfied. | |

DC-03-13 STAFF REPORT AND ORDINANCE ATTACHMENTS

Staff Report Findings and Conclusions (Ordinance Exhibit E)
Staff Report Attachments:
A through J: Written Testimony

DC-03-13 Ordinance

Ordinance Exhibit A: Home Businesses

Proposed Home Business Standards Summary
Ordinance Exhibit B: Planned Developments
Ordinance Exhibit C: Business Ready Code Updates
Ordinance Exhibit D: Signs

City Council Staff Report/DC-03-13, Page 14



PAULYBUELTW

BUILT TO LAST!

Below are REVISED proposed changes from the City of Albany planning staff regarding the allowance of
home businesses and the reasons of my objections to them. Not only do | raise these objections from the
perspective of a home business operator, [ alsp raise these objections as a home ownerand alsoin .
solidarity with other home business owners. When considering the proposed changes please keepin
mind the followmg as stated by the Busmess Ready Task Force:

 ARTICLE3
RESIDENTIAL ZONING DISTRICTS

. ISSUE A: HOME BUSINESSES some standards dre sub}ectwe and are difficult to en?orce if there
are negatwe lmpacns in the nelghborhood.

| PO,

E)(HIEMr A-¥2
STAFF COMMENTS AND SUGGESTED REVISIONS FOR THE PLANNING COMMISSION'S
CONSIDERATION ARESHOWNIN YELLOW HIGHLIGHT.

NL“ laspuage is in beld; ded Lll.!l text Is shown stuek-throuph; and sfaf*‘comjranfs are in bive sfalics.

{1}  Aute-budy-repair mh*mmg—ﬁﬂé-‘fremg Aepaiz-or pamtmg of automobiles owned by
' other people. Sfaff: Comments: Clarify . fﬁar the pmﬁ/brfmn is regarding auto
 repair of 0ﬁ:er pmpfe:; vehiclés.

Response 1) This proposed change again fundamentally changes what is allowed as a home business
and is out of scope with making existing standards more objective. Why is Auto Repair now deemed
prohibited? | can understand Auto Body Repair and Painting being prohibited, but why Auto Repair?

~Does this also include auto oil changes, auto maintenance, auto detailing, etc?

(2] s Besivential Gharacter. The-business-is-conducted-epticelwithin-dn-saclesed
bullding excépt-for-nursery-plant production and (There is no visible ouiside storage 67

T cisplay of materials 67 commodities excep: plant matesivls 83 Thereis-no-display—otherthen
and the elivwed sim, which would indicate from the exterior thet theany bulding on the site i

being used for any purpose wther than atheeliing eesidential use. Staff Comments: The

first sentence appedrs fo bé redundani and'is proposed to be removed.

PO Box 1368, Albany, OR 97321 * Bus 541.953. 3082 * Fax. 541 704 0030

E-mail. paulybullt@yahoo com |

Web. wwwpaulybuilt.com  or 0 Fe REPORT ATTACHMENT
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Response 2) This proposed change should read something to the effect of “there is no visible ongoing

outside storage..." As with my business there is on occasion where I have materials or finished products -

staged in my driveway that are visible for only short penods of time(a few hours to a few.days). | feel that
this in no way has any more of an off-site impact or takes away from the residential character of the
neighborhood than a resident who parks an automobile or travel trailer in their driveway. | always keep
my residence, as well as my home business activities, neat and tidy and | feel | should be afforded some
latitude regarding this matter.

A2) Oftsile Impacls. No malerigls or eqmpmmt shall be used that CaUSE npige, vibration,
smoke, dust, odors, heat o plere. resol L'u, from the operation’ detetlable el or beyond the
propenty line of that intertese with ragio, television, intesnet oz ether tzansmission. For the
purposes of this section, deleclablé noisz is considered mose than 50 60 decibels of

ambient noise lavels as measured al @ property line. 5taff C‘onrrenf: Staff proposes
increasing the decibel fevel maximum at the property /xm, Yo 60 decibels, which is
cg‘UlVdfé’ﬂf to nermal conversetion If ¢ business is conducted within'a building, the
nmse fevel should be greatly minimized af the pf‘operr}/ line.

- Response 3) This proposed change is still far too restrictive. Noi all of the business activities can be

conducted within an enclosed building, such as unloading materials, a baby sitter letting the children
outside to play, etc. Children playing outside certainly can produce ambient sound levels above 60
decibels, but would a reasonable person consider that to be offensive noise? No. Just like the garbage
truck making the neighborhood pick-ups would not be considered offensive, although well above the 60
decibel threshold. But most would consider that a dog barking at 1 am with a decibel level of 100 would
be offensive. Yet, that is allowed for up to 10 minutes per hour, every hour.of the day. [ think the
‘language should read something to the effect that “sustained levels of detectable noise be 60 decibels of

~ ambient noise levels, and occasional non-offensive sound levels greater than 60 decibels be allowed

between the hours of 7 am and 7 pm”.

3385  Slandards tor & Home Business & 2 Conditional Use. Applicalions for % hwe business that
tansct meet the s'2ndards in Section 3.130 will be pmcessed &5 a Congitional tge Type {1
The business shall meet the Cenditional Use reviaw eriteris in Arlisle 2 and shall demonstrale
how the propuosal satisfiss the folfowing stgndzra: ‘ ~

Response 4) This issue stifl needs to be addressed.” A conversation with Rich Catlin of Reece and

. Associates put his estimated cost of filing for a conditional use permit for a home business at $2,500, not

including the filing fee. | think therexorbitant cost of this option ptits it out of reach for most home {
business. If the idea is to help small business develop and grow, the City should make concessions to
the.-home business regarding this corse of action. They should waive the filing fee, make the process
very streamlined, etc. '

21
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. Response 5) On page 8, 'section 1 22thereis a question regarding the affect of property values due to
_the proposed changes. The City answers that there will be no affect on property values due to the
proposed changes regarding home businesses in Exhibit A-v2. | completely dlsagree | have operated
my home business since 2007 under the current home occupation provisions without any complaints. Yet
under these proposed changes | will not be able to operate my horne business, PaulyBuilt, Inc. and will
be forced to close it. The estimated earning potential of my home business is at $150,000.00 per year. |
certainly think that not having this type of income from my-home adversely affects the value of my
property. The City of Albany needs to consider this further before making such blanket claims to the value

of others property.

. Sincerely,

e 1. . . .
ow\ OV _ R :

Paul Gutoski . .

President of PaulyBuilt, Inc.




1.22
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The proposed amendments attempt to establish objective and measurable standards for home businesses
that would be allowed outright. The proposal includes increasing allowances for allowing home businesses
by allowing them in accessory buildings, and allowing businesses that do not meet the measurable
standards by going through a condmonal use process that would capture nexghborhood input prior to the
business being eéstablished. .

Most of the comments received to date are about the proposed amendments to the home business standards.
Most of the residents attending the January 14, 2014 public.open house came to learn more about the home
business, standards. Concerns and questions raised are listed below with staff comments in /fa/ics and
suggested revisions to the proposed amendments for consideration are noted below and included in bold
and strikethrough in Exhibit A-v2 and are shown in yellow highlight.

" Concern that the weight of trucks on residential streets is an issue.
Wil the proposed revisions affect property values? V0
Will we need a business license for a home business? /0
Traffic and noise should be limited at night so it does not affect people s sleep
Will adult entertainment be allowed? NQ '

Concern that allowing more businesses may present a safety issue for neighborhoods. 7/4¢ /ntant of g
home busingss standards is that the home busingss is mmpaz/bm wiih the neighborhood and doss not
impact the neighborfioed in any way, Including cmpmm/a/fg saigiy.

g Ensure regulations do not apply to hobbies. Staff recommended revisions: C/ari iy this in ihe ,Ddi’pO:é’
statgment in 3.090 and in-ife dsfinition in 22, 400 mnsm’er anding language in 3.095 Apa//c/bzl/fy

(Exhibit A-v2, p.1)

h. Don’t prohibit welding as a business or hobby, Welding as used in 3.100 {'7 ) apolies fo aute-body
repair only. Statf recommended revision: Reword 3.100 (1) to clarliy that if applies to professicnal
car rgpair only and dogs noi includz othsr ;/3/(///79

i Do not prohibit holding a business meeting on site (Tf'/s refers to a proposed pm/ub/ted use in 3.100
(7). The primary iniznt of the proposed (7) “Headquarters for assembly of employees for
instruction, dispatch or employee meetinigs” was 10 prevent residences from becoming dispatch
centers where either numsrous vehicle trips might be gensraled or company or employes vehicles
stored. Staff recommended revision: Reword ihis proposal 1o clarily the intent to allow occasional
mesiings. (Exhibit A-v2, p.2)

j. -Licensed in-home childcare providers need outside employees; the conditional use process would be

‘cost prohibitive. Daycaie iomes and facilities are regu/aiad by ihe siaie. Daycars providers of 16 or
Jawer children are considered “Child Care Homes” b) the state and are allowed outright. Staff

recommended revision: Add in-home childeare io the list of exempt aciivitiss in Sﬂcr/on 3095,
(Exhibit A-v2, p.1)

k. Business size/area standards}e.g. 500 square feet in the house and 1,000 in-accessory building) should
not be limited. Moie: .The current code limiis home busingsses to within the dwalling. The purposs of
the. size limit is so ihat ihe business remains incidenial to ithe primary use of the property as a
residence, Many home busingssez are operating out of accessory buildings, but there has been no
enfarcemsit. The proposad amendmenis would allow homea busingssas legally in accessory buildings.

Written testimony regarding the proposed revisions to home businesses in Exhibit A:

I Glenn Guyer, (Attachment A) 2350 Marion Street SE: The number of customer vehicles allowed
outright for home businesses should be based on the provided parking rather than one size fits ail. Staff
recommended révision: /nerease e cusiomer vehicle allowance in 3.120(5) io two cusiomer

© vehicles. (Exhibit A-v2, p.4) ’

Staff Report/DC-03-13, Page 8
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PAELYB@ELT

BUILT TO LAST!

Paul Gutoski, 1515 SW Park Terrace
Qwner and Operatar, PaulyBuilt, Inc.
Welding and Fabrication since Jan 2007

1)

2

3)

"

5)»'

6)

List of Top 10 Businesses sfarted in a Garage

é) . App!e, Google, Hewlett Packard, and Dyson Vacuums are four of the
companies that make this list. ' :

Gtarting a Garage Based Business

-a) Tips and examples of starting a home based busmess

b) Harely-Davidson is another example of a business started in a garage.

-List of 100 Home Based Business ldeas

a) “ Start a biz at home from your kltchen table garage, attic or your van for
$1 00 or less”. .

Surviva_l through a home business or cottage industry
a) Freelance Wrmng, Auto Repalr Welding, make this list.

Cadillac Commercual

a)  Also lists great companies and innovations that started in garages.
b) . “You never know what kind of greatness can come out of an American
garage”.

The foundation of our local economy and the success of it,is small business. And

it’s easy to argue that the majority of the share of small business is Home Based
Businesses. In order to keep a strong foundation in small business we must keep
Home Busmesses strong and encourage their development.

P.O. Box 1368, Albany, OR 97321 * Bus. 541.953.3082 * Fax. 541.704.0030

E-mail. paulybuilt@yahoo.com .
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BUILT TO LAST!

PAULYBEJELTM

With Home Business their operation is typically in a residential zone and there is a
needed balance of those residents and the home business operation. | feel that the
existing Albany Development Code 3.090-3.180 regarding Home Occupations is
adequate to maintain this balance. As an example, my welding business has been
operating out of my home since 2007 without any complaints. As a responsnble
business owner and resident [ try.and operate as respectfully as possible to minimize
any off-site impacts. The subjective nature of some of the existing Home Occupation
Standards such as noise and traffic allows the home business to operate while

- occasionally creating an off-site impact with no harm done to adjacent residents. If a
resident objects to these types of off-site impacts, there are adequate procedures within
the existing Home Occupation Code to file and enforce such complaints.
1 feel that the attempt to make these standards more objective has made the operation
of home businesses far too restrictive. My business cannot continue to operate under
the changes initially proposed in Article 3 Home Businesses by the Business Ready
Task Force, nor can it continue to operate under the revised Home Business changes
recommended by the staff. Many other Home Business will be forced fo stop operatlng

as well.

| feel that if 90 percent or greater of the home businesses are operating without any
problems or adverse impacts, then the existing system and set of rules are working.
Creating more rules and regulations to control the other 10 percent only weakens ahd
damages all of us. o

.Thankyou,, l, '

Ry
Cku 2 Q\OQI:\‘
Paul Gutoski

P.O. Box 1368, Albany, OR 97321 * Bus. 541.953. 3082 * Fax, 541.704.0030

E-mail. paulybmlt@yahoo com

vzl L. =1,
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Top 10 businesses started in a garage
Thursday, 1 December 2011 | By Qliv an )
Garages can be used for a multitude of things. Car storage is the obvious one,

but Australian garages also contain everything from discarded electronics fo
framed sporting memorabilia.

However, the humble garage isn't just a storage space. It can provide the ideal
space to faunch a new business, as last week’s naming of iiNet founder
Michael Malone as Emst & Young Enirepranaur of the Year demonstrates.

As Malone told us last year, iiNet faunched in his mothers.gafage, only moving
due to the extraordinary amount of phone lines he needed installed to the

" premises.

“I'd love to say it was a plan but in reality, we had 300 phone lines coming to

~my mum’s house by then. Telstra were very accommodating but they ran out

.of capacity,” he recalled. '
“Thelr recommendation was the CBD because it was the only place they felt
they could cope with our growth.”

iiNet now has more than 500,000 customers In Australia. But the businesses

rise isn't'a one-off - indeed, some of the world's leading brands have grown

.from garage beginnings.

Here are the top 10 garage start-ups, You'll never view your garage the same

- way again.

1. Apple

In’ 19786, two technology enthusiasts, Steve Wozniack and Steve Jobs, decided
they wanted to embark upon building a personal computer.

They tatked a local electronics retailer into stocking 50 units, which the
penniless duo had to fund on credit, based on their first purchase order.

Thé Steves’ hand-built the 50 computers In 30 days from Wozniack’s garage in
Cupertino, California. Thus, the world's most valuable technology company
was born. T
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BUSINESS PLARMING

2. Google

' Twenty-two years on from Apple’s genesis, another Californian garage was

spawning a brand that is now world-famous.

Larry Page and Sergey Brin rented the garage from Susan Wojcicki, who )
needed help paying her mortgage. For the next five months, the duo worked
on creating the search engine, in-between raiding Wojcicki’s fridge and
relaxing in her hot fub.

Within a year they had to move to what is kriown as the Googleplex. in 20086,
Google bought the house where it was conceived, while Wojcicki went on to
work for the business as vice president of product management.

3. Aﬁnazon

In 1994, Jeff Bezos decided he wanted to exploit the fledgling online retnll
space by launching his own book selling portal

From his garage in Bellvue, Washington, Bezos launched Amazon, which went
on fo sell its first book ~ Douglas Hofstadter's Fluid Concepts and Creative
Analogies: Computer Models of the FL.ndamental Mechanisms of Thought ~ in
1995. .

By 1999, Bezos was 7ime magazine’s Person of the Year, white Amazon is

_now the world's largest online retailer.

4. Disney

Another Californian garage start-up, Disney came about when young animator
Wialt Disney set up shop in his uncle Robert's premises after winning a -
contract to produce a series of cartoons based on Alice in Wonderiand.

Within a few months, Disney had shifted to a small office in downtown Los
Angeles.

5. Hewleti Packard .

Bill Hewlett and Dave Packard graduated from Stanford Umversxty in 1935 and
decided to launch a business together ;

Four years later, the duo created HP in Packard's garage with a start-up
investment of $538. Although Packard won a coin toss to decide the business’
title, Hewlett's name eventually ended up being first.

HP's first product was an audio osciliator sold, co—incideritally, to Walt Dishey.
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Startmg a Garage Based

Tim Abbott/ October 29,2013

Starting a business in the'garage’is
not a new concept by any means.

Further down in this blog there are
pictures dating all the way back to
1903 that shows businesses such
as Hatley-Davidson, Disney, Apple
and Hewleti-Packard who all had
meager beginnings in a garage. In
fact, my own grandfaihef suijporied -
11 children with a welding shop that
was in his garage located in Fulion
Indiana, Garage-based businesses -
have been around for many years,

Jtin more recent years people are -
turning more and more to simple beginnings to help give them a competitive edge during the startup stage.
Starting a business in your garage can be very exciting and can also be a lot of fun! | have personally started
two businessas from my garage and found it to be a freeing exparience because | didn't have a lot of overhead
to worry about. Starting a garage-baéed business allows a persen to focus primarily on their product and not
worry so much about how they're going to pay the bills. Okay..... That's the good part! There are several things
to take into consideration when starting a garage-based business and | hope to covera few key points in this
b!og

1. Lecation Location Location!

The location of your physical home is very important in relation io the fype of business that you start in your
garage. Keep in mind that you are living in a residential area with a different set of rules and regulations than
industrial parks. You also should fake into consideration how you receive raw materials if you're manufacturing
a product and also how the product leaves your garage when it is finished/sold. If you live in a rural area you are
less apt to run into problems with neighbors. Obviously if you live in a gated community,.it would be very
difficult to start a light manufacturing business from your garage. There are also zoning issues to take into
consideration. Contact your local zoning commission to find out what types of businesses are permitted in your

area.
2. Be Considerate.

"~ =pin mind that just because you're excited about your business doesn’t mean that your neighbors are going
w share your enthusiasm. The best rule of thumb is to stay as transparent as possible to the other people in
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yOur. n=xchb0fhood in bf}th of my garage- based busmessns I never worked with the garage door open. By daing S "
this, my neighbors had no idea what was going on in my garage and the noise | made producing my product -
was not disturbing to them. | simply installed a window air conditicner to keep the temperature tolerable in the
summer. You should also considér picking up your raw materials from yotr supplier if at all possible versus
having them delivered to your home. On the same token, you should consider taking your finished product to :
UPS, FedEx, etc. instead of having them drive to your home. The less business traffic you have coming to and 1
from your garage, the less trouble you're going to have with your neic_}hbors.

3. Is There Encugh Space.

Dealing with small spaces has always been a welcome chailenge for me, but | realize that many people do not
share my interest in organizing small spaces. Before starting any garage-based business, take into
consideration how much space you are truly going to need. There may be an opportunity for raw materials and
inventory o spill over into other parts ofyouz home such as your basement, but | encourage you to try to keep
your business space and your home space sep::raté Many timas when it becomes impossible to manage the
_ space in your garage, it is a good indicator that it's time 10 move out into a bigger space. Think about the
processes that it takes to pmduce your procluct from beginning to end an d try to envision that process in your
garage. A good way 1o do this is to completely empty your garage of anything that is not necessary and place
the equmment that you already have where you want it to go. Then fill in the gaps with things that you do not
have such as tables for assembly areas, staging areas, eic. by drawing thern on the floor with sidewalk chalk.
This should give you a really goad idea of the use of your space and can be easily moved around by erasing the
chatk and starting over. Also look at the space above you. in.vour garage. | built a loftin my garage using basic
buildirg materials that has really allowed the main floor space to become functional. Also look into hanging
cabinets for the walls. It's amazing how many things can fit into cabinets that will help free up your main work
area. | found my cabinets at Salvation Arm’ﬁ/. They are the metal overhead cabinets that hang over many desks A ‘ ( 4

in offices. Plus, | got them really cheap!
4. Technology Is Your Friend!

~ Preducing a productin a carage can be a huge challenge in r[seif but keeping a handle on the office functions

can be even a bigger challenge! Luckily, with the technologies available today, itis completely feasnblg to not
only run a company from your garége but look much bigger to the world than you actually are. | remember once
when | was tiying 1o license a product that | invented to large lawn and garden companies, | hired a message
service to answer all of my phone calls. They gave me an 800 number that | put on my business cards and|
wrote a script that anyone who answered my number wouid Use. When someone would call my 800 number,
they would get a live parson who would ask how they could direct the call. When the person asked for me, they
would say” hold please” and then they would call my cell phone number. They would then patch the person
‘through to me and it was completely transparent to the caller that they had just gone through an énswering
service. In their minds they had spoken to my receptionist who had transferred the call to my office. There are
several options to choose from for live answering services and they all have different ppckages ’(o

accommodate even the smallestcompany.

There is shipping software ava:lable such as Ship Works to heip you prmt lebels and atso Endicra to purchase
postage online. In one of my garage businesses, if someone purchased my product on my website, PayPal
would recsive the money and then send the shipping information over tomy Ship Works software that was
running on my laptop which was srr‘lng onmy workbench in my garage. Ship Works would thencreate a
shipping labe!l and an invoice which would print on my label printer and my laser printer.sitting under the bench. - (
At a specific time in the day, I would tear the shipping labels from the printer and match the invoices with them ’
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' as| fil!ed the orders. This entire systemtook up less space than a smali coffee table and was cxtremely
efficient. | lived pretty close to UPS at the time, so | would fill ry car with the product that was ready to ship and
drop itoff that evening.

b. Kmow When I¥'s Time io Go.

Starting and running a business from your garage is a great exercise that forces you to be efficient in ways that
you would not normally need to be if you had a great deal of space 1o work with. | personally believe that if you
can learn io do with less, you will know what to do with more later on down the road. Even though running a
business from your garage can be somewhat endearing, knowing when it's time to go is very important. Setting
- a sales goal from the very beginning is import, but taking care of the customer is always the most import'an’(

thing. If you are nat able to produce enough product in your garage to reach your sales goal and if it begins to
effect the quality of your service, then it's pasttime io find a new home. It's not a bad thing.... All birds leave the

" nest eventually! Have a pfan from the very beginning for business growth so that when it happens you're
actually ready for it. | would suggest looking into incubator space that yout can move your business into before '
you ever start in'your garage. That way you will have a plan that will aliow you to continue to grow and seive -
your cuxtome:s well mto the future.

6. Build ihe Right Team.

Building the right team of people is always essential to the success of a business, whether it's in the garage or
in a 20 story building. All of the successful garage-based businesses below became great businesses because
the founders recognized the importance of support from a good team. The indiana Small Business Developmeiit
Center is there to support people in all aspects of business. The resources that the ISBDC offers are esseritial to
the-forrmation, growth and success of small business. We offer a variety of resources through one-on-one
isiness counseling, professional development workshops and the resources that we have developed with
' other business professionals inyour area. -

Jr—*q'.

The 1903 Ha;lpy Da\/idaon garage facwry

T 1901, 21-year-old Wﬂnam S. Harlay drew up plans to create a small engine to power a bxcyc!e
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Over the next two years, Harley and his childhood friend, Arthur Davidson, built their motor-bicycle out of their
friend's 10 by 15-foct wooden shed in Milwaukee, Wisconsin. It was the equivalent of a garage because they
didn't have cars. ' '

They officially founded Hariey-Davidson in 1903 and today it's the most well-known motorcycle brand in the
world. ' '

The garage of Walt Disney, his first “film studio” 1923.

About 45 minutes down the road from Disneyland Park in Anzaheim, CA, there’s a house in Los Angeles where
The Walt Disney Company gotits start.

[n 1923, the house belonged to Walt Disney's uncle, Robert Disney. Walt and his brother Roy moved in with their ..

uncle and set up “The First Disney Studio” in the one-car garage out back. There they started filming the Alice
Comedies which was part of the original Alice’s Wonderland. '

‘Today, Dishey is the highest-grossing media conglomerate in the world.

32.




Steve Jobs posing in 1996 in front of his parent's garage where he and Steve Wozniak founded Apple in 1676. _ 5

151-1976, Steve Jobs and Steve Wozniak, ages 21 and 26 respectively, started Apple Computers by selling 50
units of Wozniak's Apple | Computer at $500 apiace to a local retailer. Jobs took the purchase order fo a parts -
distributor and ordered the parts. “The Steves” and their smalf team hand-built 50 computers in 30 days from a
garage in Cupertino, CA.

Today, Apple is the most valuable technology company in the world.

Bill Hewlett and Dave Packard at the HP garage at 367-369 Addison Avenue in Palo Alto.
F 77939, Bill Hewlett and Dave Paékard founded HP in Packard's garage with an initial investment of $538. '

Their first product was an audio oscillator and one of their first customears was Walt Disney, who purchased
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eight osciliators to develop the sound system for the movie Fantasia.

The HP Garage in Palo Alio is known as the birthplace of Silicon Valley and HP is now one of the largest
companies in the world. '

Resources:
http://raszl.com/blog/truth-about-companies-started-garages

hitp://www.startupsmart.com.au/planning/business-planning/top-10-businesses-started-in-a-
garage/201112014735.html '

Tim Abbott

Tim Ahbott can be reached at tabboti@isbdc.org.

Disqus seeins to be teking longer than usual. Reload?
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ou don’t need a fortune to meke a mint. Start a biz right at home from your kitchen table, gérage, attic or your van for $100 or less!

How do you find a business to start that is right for you? Consider your talents, your skills and your passions. If you are good at numbers, and enjoy being detailed-
oriented, you could start a freelance bookkeeping service. Love the outdaors and gardening? How about a Jandscaping enterprise. Do you play an instrument? You could
teach classes to kids or give individual fessons in thelr home. If you love crafts and enjoy making quilts or scrapbooking, could you teach this talent to others?

Now you must consider whether or not your idea will work as a-home-based business. If you love baseball and want to set up a batting cage, do you have the space? Is
your property Zoned to take on vehicles driving up and parking all over your street? You can't start a manufdcturing venture in a residential neighborhood. If you are )
thinking of baking bread and seliing it to restaurants, make sure you calf your county clerk's office and find out if you need to get a “food handler's ficense.” Requirements
vary in each state so make sure you check it out! ’ . . '

.

Can you make a'profit with the type of business you've selected? -

If you want to start a pet-sitting business, for example, make sure your region has a client base to support your smalt business. Will people be willing to pay you for what
yau'are selling? Next, ask yourself how much are people willing to pay for this product or service, and will you be able to make a sufficient income fram that?

Write a business plan for your home-hased businéss. There are many templates available online that you can use as a basis for your document. It can be 2 pages or 20 '

*qes, but what the plan will do is help you answer all the questions you might have about your small business before you even launch the comparty,

..« business plan is absolutely essential if you want to borrow money, so prepare the document. it will give you a great sense of security knowing that you understand
every aspect of your venture. ’
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PICK A BUSINESS YOU LOVE: In searching for the right business to stari make sure you choose something that you love to do. You will be spending a lot of ime méking -

the business work, so you must enjoy what you do. There are probably business ideas that wifl occur to you that would do well in your community, but if you don't love that

particular type of business, skip that idea and keep thinking. Find something you love to do and how fo get paid to do it.

MAKE A LIST OF HOBBIES, TALENTS & INTERESTS: In researching the typé of business you'd love to start, make a series of lists of what you're Inferested inandsee ’
what you're good at, Are there common deneriinators? Do you fike sparts, pets, fixing things? What types of businesses could you start that relate to your interests? An

individual who loves parties and music might want {o consider starting a mobile DJ service.

—

CHECK OUT ZONING RULES: Com-munities have realfj relaxed their rules on residential and commercial zoning now that so many people are.working from home. But if
your home-based business means that you'll have ta have huge trucks delivering goods, then beware, your neighbors might not like it and might tumn you in to the local
authorities, You will not be able to set up a restaurant at home or a dry cleaning business or a commercial parking lot right en your front lawn. To find out about local -

- zoning laws, call your town office and county clerk’s office. .

' REGISTER YOUR CONPANY: Take a trip down to your county clerk’s office and register your name. You will receive a Business Index number and can then use that
Business Index number to open a business checking account. :
ESTABLISHA PhOFESSIONAL IMAGE: Most of ybﬁr customers might never see your home office, so impress them with your professionalism and attention to detail by

selecting a good-looking stationery system consisting of high-grade lefterhead and business cards. Get a separate phone fine so no one answers the phone and just says,
“Hello,” which could turn off potential customers. Get a fax machine, an answering machine or voice mail and you are in businesst '

CHECK OUT YOUR IN- SURANGE COVERAGE: Ex- amine your insurance policy to see if you need to beef up your liability insurance or add on any other type of -
coverage. There are many add-ons to consider including: business interruption insurance, business property insurance, disability insurance, non-owned auto insurance, ,

product liabifity and much more,

GENERATING BUS-INESS: Print ‘up a flier, get involved in local clubs and other networking opportunities, send out a press kit to local newspapers, prep'are a direct mait
piece, try and place yourself as a guest—an expert—on local TV or cable, investigate advertising, become active In local civic groups and assoclations, offer to givea
- speech at a local club or gathering, send out discount coupons, send out holiday greeting cards, teach a class at adult education, attend frade shows as a guest ar

exhibitor.
ACCOUNTING FOR SUCCESS: Even though-you might nét planto do your own taxes—and we do endorse the notion that you visit a professfonal accountant for tax
browse through bookstores and

assistance—it's a good idea to get a grip on basic accounting principles and bookkeeping skills. Look info a local adult education course,
find a “how to” manual or enroll in a local community college, but get a little accounting help under your belt .

Check out our Home-Based 100. Conduct your own “dug diligence” research to see ifthe business’would work for you in your region of the U.S.

1. MAKE AND SELL A FOOD PRODUCT: Do you make sauce or salad dressing that people say you should market? Ther do it! Investigate with local health officials
whether you can produce your recipe at home. You might need a food Handler's license. Find out what Information you must include on a fabel. Research marketing

options.
2. KAYAK/ICANOE RENTAL: If you live near a lake, pond, protected .bay or gentle stream, you could make some nice cash renting your kayaks and canoes o your
customers. Offer to drop off and pick up the canoes and kayaks and make sure your customers sign an agreement releasing you from al liability should any accidents

oceur. Check out this release form with an attorney. )

3. PERSONAL ASSISTANT: If you are good, and we mean really good with details and you are a perfectioniét about the jobs you do, you can start a business hiring

yourself out as a personal assistant to your clients. You will do everything from problem solving, to writing letters to handling the caterer, the gardener and special events (

- for your clients, Your clients might be small business owners who need an occasional right hand or they might be homeowners who have toa much to do when they are
planning to have their kid's wedding in the backyard. A cell phong, 4 computer/printer and a fax machine are good tools for this job.

.

4. ERRAND SERVICE; Charge by the hour to perform a wide variety of ermands for your clients. You can market your services to moms, single parents, grandparents,
seniors, efc. : L

" 5. MARKET YOUR ARTS AND OR CRAFTS: !f you make jewelry, art, photography, distress-fufniture, make baskets, etc., figure out how you can be paid to do it. There
_ are several books on the market available that can help you leamn how to market your arts and crafts. Sell them at fairs or sell directly to stores or even to catalog owners.

D-ROMs and leam how to dazzle your clients with your new ideas in kitchen design. Local

6. KITCHEN DESIGN: Get out your computer, purchase some new software C
t that their shoppers contact you for ideas. it could help build their business, too.

hardware stores of Jumberyards that sell kitchen cabinets might want to sugges!

7. BED & BREAKFAST BIZ: Do you have an extra room or two that you could rent out? ICongratulations, you're in the bed and breakfast business. This is a great

business you can start without too much hassle. You don't necessarily have to provide a private bath, but it is a nice touch. You should call your insurance company and

.ask them to review your policy. Should you beef up your liability coverage? It just might be a good idea. If you live near a tourist attraction, the beach, a lake, a mountain

for skiing, etc., it makes your bed and breakfast much easier to markel. -

8. CAR DETAILING: Ameticans spend more and more on their cars, and they are willing to spend an exira $50 to $150 a month to have the car hand washed and waxed.
You can start this service with very litle money. Spend a day in an auto products store and leam what products are available and learn how to use them. If you are tidy

and detail-oriented by nature, this business Is a natural for you. ; .

9. PLANT SERVICE: Do you have a Qreen thurmb? Are you lucky with plants? Then consider starting a plant senvice. This business Is similar to a pet-sitting business.
Your'll care for plants when folks are away an business irips or on vacations. You can care for the plants in their home or yours. You can also start a plant business just
geared to commercial customers. You sell the plants and then come by once or twice a week to maintain them. :

10. PARTY PLANNER: If you enjoy people and parties, then this could be a great business for you to start. Do you have great organizational skills? Then you are one
“step closer to launching your own party planning service. You get to throw great parties spending other people’s money. You'll have to develop a very good file of
resources for music, catering, places to hold events, -florists, invitation printing, and just about any other aspect of hosting an event. Charge by.the hour or charge by the
event. Some events take a long time to plan, 50 be cautious before you commit to do the event for one set fee. You might wind up spending many, many hours without
being properly compensated. Once you do a few of these party planning gigs, you will leam the ropes. Check out local baokstores for information/books on party planning.

.-11. CHIMNEY SWEEP: Do you know how to clean a chimney? If you do, it's money in the bank for you. If you don't, you can leam. The equipment is available at
hardware stores and home centers. You'll need a long brush with a telescopic handle, gloves and a few other items. Wood-buming stoves are experiencing a great rise in
popularity and sales. Wood bumers can produce a substance called creosote that sticks to chimney walls. It needs to be cleaned or it can produce a chimney fire.

- Chimney sweeps eam anywheré from $35 to $100 for cleaning a chimney.

12. VENDING VENTURES: Look into the possibility of running your own vending machine empire—candy, soda, fruit, juice, clothing, cosmetics, condoms, you-name-it,

You'll have to find some good spots to place your vending machines. Most vending entrepreneurs must share a bit of their profits with the owner of the establishment in )

which the vending machine is placed. it could be worth your while, but check out the possibilities before you buy any vending machines. You'll have to visit the machines  ~
4

once or twice a week for restocking and, oh yes, to remove your money. ) . ) L

13 MOVE-IN SERVICE: How many times have you or someone you know moved into an apartment to find the refrigerator in need of cleaning, the stove quite unkempt,
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the 'b?ﬂuroom grout full of mildew, the walls in need of a paint job, etc. Well, you can make some money by starting a move-in service. You get everything ready for the
folks bafore they move in. It is well worth the $250 to $1000 you'll be charging for them to move into a clean environment. Many individuals (especially singfe parents) -
simply don’t have the time to get all this work done. They would gladly pay someone to take care of the cleaning and shaping-up of their new digs.

14, FIREWOOD DELIVERY: A few years ag‘o.'we interviewed three firewood delivery'entrepreneurs who worked weekends only. They f)ought their wood a few counties
qway where it was cheap and tripled the price to self it locally. They made profits of up to 400% on a cord of wood in some focations. They sold to residential customers
and to the owners of restaurants, inns, etc. While this is not a business that could.be run all year in most areas of the country, it could produce quite a nice profit during the
winter months. - :

15. ANTIQUE CENTER: Yes, you buy antiques and collectible items and set them up on display n'g.ht in your hame. On weekends or even every day If you live ih a well-
trafficked location, you invite the buying public in to tour the room(s) in which you feature these items for sale. You can also self antiques that belong to your neighbors and
take a cut for your display and sales services. - '

16. HOLIDAY DECORATING: There aré plenty of homeowners and business owners who just don't have the time, the inclination or the design know-how to decorate their
homes and businesses for the hofiday seasan. This is especially true for the winter season, but you could expand this business into & four-season enterprise. You'll be
handiing holiday lights.(and purchasing them at wholesale rates and seliing them at a whopping profit). You'il also be putting up other decorative items. You could
concelivably start this business all by yourself and then expand by hiring folks to work for you.

17. LIGHTING DESIGN: Whether you start this business for residential or commercial ciiexnts, you'll be installing lights in backyards, walkways, lampposts, security lights,
decorative lights around pools and gardens, etc. You buy the goods wholesale and then resell them to your clients for a profit. Check out what's on the market and check
through your Yellow Pages to see how much competition you have inyour area.. . : o

18. PARTY ENTERTAINING: If you are a natural entertainer, consider starting your own entertainment business. You will be hired to perform at parties—parties for kids,
for civic groups, for corporate sponsors, for town celebrations. You'll need a good rapport with peaple. Think of the varlous persenas you could create: gorilla, historian,
clown, efc. ' . :

19. WOODCUTTING SERVICE: if you have a good jigsaw, a router, @ good circular saw and a miter box or mitering too!, you could start a part-time business cutting wood
or other items for your customers. How about those louver bi-fold doors that someone bought. They were just a hair too wide, but couldn't be hung on Sunday aftemoon,
because the lumber yard was closed. Your small business couid come in handy here, You might eventually start a business building bookshelves, cabinets, TV stands,
efc., now that you're hanging around your taofs so much, ) !

20. CAR-BUYING SERVICE: You interview your clients to determine what their needs are and then bégin searching for their perfect car. You can establish relationships
with a couple of car dealers so that they will help you get good deals for your dlients. They'll know you'll keep customers coming to them if they offer good rates for your
client. We know of one individual who paid $150 to a car-buying entrepreneur and said she would have paid $250 for the service provided. If you are a car buff, this could
be a good business for you. Increasingly, consumers don't want to deal with car salesmen. .

21. CRAFTS CO-OP: Do you have the space to invite 50 or 100 crafispeople to set up tables and sell their wares? If you do, and your property is zoned to accept the
amount of cars this type of sale can attract, you have the makings of an exciting crafts fair. You don't sell anything but table or booth space. The crafts people are happy to
pay for space and will fork over about $10 or $15 a day. Some crafts co-op entrepreneurs take a cut of their take for the day, foo. Make sure you have enough parking
space and bathroom facilities. It will also be your responsibility to adverfise the crafts sale. After all, your mefchants won't want to come back and rent your space if the
customers don't show. :

22, ART GALLERY: You can set up your very own art gallery right in your home. Hang the art of local artists on your walls-and host a party once.a month to show the
work to potential buyers. Getting together a group of artists for a show will not be a problem. There are plenty of folks out there who are making art but who have no-place
show their work. You will make a percentage of whatever the paintings selt for. For example, perhaps you'lt give the artist 60% of the sale price and you'll keep 40%.
Ju'll have to spend time developing a good mailing list for your galflery openings and you'll have to print up attractive announcement invitations for the shows. Contact the
local media for possible mentions to help generate a crowd at the shows. Hang the art in your living room and you're ready to sell.

23, WINDOW WASHING: Window washing is a business that, while you don't actually work at home, you do run the business from home (sending out fliers, making calls
to place ads, calling customers to get business). There is almost no one out there that doesn't refer to the task of window washing as a disagreeable necessity. You come
to the rescue and make some good bucks for it. Think of all the potential custorners in your residential area; now consider all of the businesses that would avail themselves
of your services. You wilf be booking tlients on a steady basis if you do a good job. You won’t need much in the way of supplies: just a bucket, a cleaner, a window
cleaning squeegee and elbow grease. . :

24. HANDYMAN: Are yéu handy around the house? Wouldn'tit be nice to getpaid for it? There are probably plenty of folks right in your own town who would love to avail
themselves of your handyman services. You might think it's simple fo install a light socket, put up molding, change a doorknob, patch a screen, repair a broken door hinge
or put up some bookshelves, but most people do not. Promote your business via word of mouth, fliers or a small advertisement in the local newspaper.

25. PET SITTING: Do you love animals? This could be a business dream come trua. There are plenty of people out there who don’t want to leave their precious pets alone
during the day. Or, maybe there is an individual who travels a great deal for a job and would prefer to leave their pet in their own home or in yours, rather than in a kennel.
You might call a local insurance company and ask them what it takes to become “bonded " This way, should a vase break or something else get damaged when you are in
someone’s home, there will be a means by which it will be paid for or replaced. ) ’ b )

26. JUNK REMOVAL: Many landfills across the U.S. are closing and giving way to recycling centers, It's a great thing, but it has made it more difficult to getrid of a lot of
junk. You can start a business removing items from people’s homes and yards.that they can’t get rid of themselves. Maybe your customers have no way to haul their stuff
to the dump; maybe it is too heavy for thelr car. You do the research and find out what dumping/recycling facilities are available in your county, but before you haul the
stuff to the centers, check it out! it could be an item that an antique dealer would fove. : :

27. DIRECT SELLING: We don't usually feature multi-marketing businesses in this magazine because our readers don’t consider it having a business of their own, butitis
something you might want to consider. Direct selling means that you selt your products directly to the customer without a store or shop. It's the Fuller Brush or the Avon
way of eamning extra money. Today there are direct selling opportunities galorel There's a direct selling venture for just about any type of product you would want to sell,

28, KEEPSAKE ICD-RoméIALBUMS: You meet with your clients to review their photos, leiters, keepsakes, mementos. You organize them into photo albums, scrapbooks
ora DVD. If you are organized and have a bit of a flair for putting things together, this could be the perfect business for you. Charge by the hour or by the project.

29. PASTRY PROFITS: You can tum a recipe you've breﬁned into a hot moneymaker. We know of one elementary school teacher who perfected a dessert. He offered the
dessert {o catering companies. They loved it and were soon ordering them by the dozen for weddings and other events they catered. He soon had to move out of his own

kitchen and rent a bakery at night to produce .
his tasty treats. Yo can do the same. Make a batch of your favorite bread, cookie, cake or tart and offer it to the appropriate business. For example, offer your homemade

bread to local restaurants, etc. Check out requirements for a food handler’s license in your state. It varies state to state, 50 check it out.

30. CLOSET RENOVATION: You can make anvahere from $100 fo $1500 remodeling dosets. You'll have to brush up on some of the new organizer systers that are
suailable, and if you have a knack for installing things, you'll be good at fixing up closets and giving people more of what everyone wants: more dloset space. You don't
2 to be a design genius to be good at this very practical business.

"31. SOCIAL MEDIA SERVICE: You help individuals set up accounts at MySpace, face book, twittér, etc., and you maintain them.

T
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32, CART VENDING If you hve in a busy area—near a bunch of outlets, for example, build a small cart and start selling. Self lemonade, fruit salad, cockles, sunglassss,
. suntan lotion, but start selling. {f you live en route to a busy beach sell your goods ta drivers sitting in traffic. Sell vegetables from the roadside. Sell ski wax. This is a four-
season business. Pick and choose the items that you will sell for each season. Buy them wholesale. You are in business.

33. HORSE BOARD!NG Some araas across the United States are known as “horse country.” If you live in or riear a region that qualifies, you might consider burldmg a -
stable on your property and renting it out to people who own horses but who don't have anywhere to kesp them. Once again, call yeur insurance company and inquire
about the possibility of beefing up your liability coverage. You wouldn’t want one of your boarders to stumble in the stable at any rate, but particularly not if you don't have

the proper coverage to protect yourself:

34, TOOL. RENTAL: Do you have a basement full of tools that you are not using all the time? If you do, why not starl a business renting them to people who need them for -
a limited time and limited use? Do you really need that sander hanging around all day next to your dusty wet saw? How about that dry/wet vacuumn? Or that giant

wheelbamow used only once to mix concrete?

35. GARAGE CLEANING: Just about every garage in- the United States could use a cleaning. Some need a complete overhaul. You can offer thls service to homeowners
in your community and by the time ydu get all the garages cleaned and straightened up, it will be time to start all over again. You can offer additional services, too, like

stain removal, painting, building shelves, efc.

36. PET PHOTOGRAPHER If yau like animals and en}oy taking pictures, consider starting a busmess in which you photograph people’s pets. Ask focal pet shops if you
can display a flier offering your service. if you own a pet, drop by your vet’s office and ask if you can hang a flier there, too. If you have patience and a knack in handling

animals, this could be a great business.

37. RESIDENTIAL CLEANING SER-VICE: It is not uncommon fo hear that people start this business and make $60,000 in six months, They then start farming out the

cleaning jobs to employees and sit back and just book the jobs. You can do it, too. Pick up a batch of cleaning supplies; place an ad and get ready to make money. You
¢an charge $50 to clean a one-bedroom apartment and up to $150 for a house. What will your market bear? Remember you are not doing the windows and other tasks
that are only done occasionally. Your clients can hire you back and pay you additional fees to do those jobs. You are straightening up, washing the floors and domg the
dishes. Pface an ad and watch your business grow. Wotd of mouth is an excellent way to build this business. .

38. ASSEMBLY SERVICE: Along the same track as business number 21, but this one has you assembling items such as bookshelves, armoires, dressers and just about
anything else that people buy that needs fo be assembied. Must people are too fiusirated to read directions. This is where you come in and offer your services. if you have
the patience, you can do it. You can also pick the items up and assemble them at home and then deliver them to your clients. This way you can do it on your own turf and

listen to the music you like while you assembla the goods.

39. TEACH YOUR CRAFT: Do you engage in a hobby or craft that people have told you they would fove to leam? Then why don’t you star offering classes or lessons in
this hobby/craft? Do you make quillts, do staingd glass or build small sailboats? There is probably a market to teach this service in your community. i you don’t want to
teach at home, call your locat high school. You might be able to teach this class at a lacal high school adult education class.

40. HOWDY NEIGHBOR SERVICE: Is your area booming with new homeowners? Consider a welcoming service. You make your money from all of the local merchants
that pay you fo include them in your “get to know the neighborhood” package. You drop in or make appointments with new neighbors and tell them where the Ioca! video
rental store is, whether or not the local deli delivers, where the best pizza placs is, and how late the bank stays open on a Friday night. The merchants often give you
coupons to present to these newcomers to help generate business. To round out all of this commercialism, you can also give the .

new neighbors tips on where the bus routes are, how iate the library stays open, and directions to the post office.

41, NEWSLETTER: You don't have to be a genius or even a great writer to start your own newsletter. To newsletter readers, it is much more important to digest the
information that's in the newsletter, rather than analyze the writing style. For example, choose something you're interested in, as you'lt have more fun this way, and
uncover better information for your subscribers. Say you like scuba diving, but there are already too many magazines and other newsletters that focus on scuba. What if
you narrow your focus to Weekend Scuba Divers—those that don't have the time to take long vacations once a year, but who want to go every weekend. If you're based in
Allanta, Georgia, there are probably a few places one could fly to in a weekend and go scuba diving. OK, maybe scuba isn't for you. What about astronomy? Car
detailing? Start a newsletter focusing on something you love, something you are obsessed with and you will enjoy your business every day. You can start out by
purchasmg a mailing list and sending a sample 'of your newsletter to everyone on the list, or you can prepare a direct mail letter. Subscriptions to newsletiers cost

-anywhere from $20 to $350 a year.

42, AQUARIUM MAINTENANCE: When people buy tropical fish and put the fish in that gleaming fish tank with the special lighting and that cute fitle plastlc skindiver, it
really does look great. But who wants to maintain the beauty of the tank on a regular basis. This is where tropical fish mainfenance entrepreneurs come in handy. There
are fish that can be selected for atank that require little care and tenderness. You can leam these breeds and select them for your clients, Of course, we don't advocate
this business unless.you are really concerned about the little fish. You'll need to drop by once or twice a week, clean out the fank and feed the fish. If you maintain the
tanks In, say, doctor’s offices, you'll have steady customers. There are very few doctors or nurses who want to take on the additionat responsubmtnes of managmg the fisht

43. CAPTURE SPECIAL EVENTS: Do you enjoy making v1deos of special gatherings for your family and friends? Why not get paid for it? Take your video camera and
start a business recording special events around town for your neighbors and business associates. Your jobs could range from a corporate retrement dinner, a school
picnic, a wedding, a special town club event, a marathon, a local bands’ gig, you-name-it. You might need to pick up a tripod or some special lights to start this business,

so save the receipts. These supplies are tax deductible.

44, BICYGLE REPAIR: You can turn your love of bicycling mto a moneymaking enterpnse by advertising that you repair bikes. This typa of business can translate into any
hobby or love. If you ski, you can offer to wax and repair skis, you can refurbish rollerblades, fix or shape surﬁaoards etc. Take a look at your hobbies and see ifthere is
.one with similar marketable potential. .

45, VINTAGE CLOTHING STORE: You can set up a vintage clothing store in your backyard or attic. Check with the local zoning board and make sure this is alt ight in

your neighborhood. Some towns require that you get a permit to do this occasionally. Hang the goods—they Gan be yours, you could have bought them, or they could
belong to friends and neighbors—on a few gament racks. Host nostalgic weekends such as Return'To The Severties and display all your polyester pants, tightly knitted

sweaters, platform shoes and 8-track tapes. '
46. DISC JOCKEY: Do you'love music and parties and peoplé? Try starting your own disc jockey service. You'll need a good sound system and perhaps some lights to
get the ball rolling. Look into a karaoke system so the partygoers can get up and sing. Try and tie in with a local catering company so that they can tum you on o jObS
Don't forget local parties and local events, too. .

47. CALLIGRAPHY SERVICE/SPECIAL INVITATION MARKETING: Camgraphy is still used for speclal'mvitations and-corporate events. It is available in software form
for personal computers, but many prefer ta hire a calligrapher that can do the job by hand. Research other spemal options such as using dried flowers, et¢. Drop into a
locat art or crafts store and research the possibilities.

48. PARTIES FOR KIDS; You can start a business planning parties for children. You can buy ali the party fare and drop it off, or you can also provide the cake, the
entertainment and even be on hand to supervise these events. You'll need good resources for the cake, entertainment and party goods. Advertise in local papers and at
local clubs that cater to moms.

43. HOT TUB MAINTENANCE: Hot tubs are sfill a big itemt when people build a new home. It takes less than 15 minutes a week to maintain a hot tub. You canstarta
business offering this service. It could be a great add-on o a pool cleaning business. If you have a hot tub already you know what to do. Drop into a local hot tub shop or
purchase a book on hot tub maintenance and get ready to- distribute a flier to get your client fist ready.

38

e

(

(

~

K

(

A

p.

i
'




e

(

50. STEPPINGSTONES: If you can make concrete steppingstones from a simple mold, you can start a Jucrative business making garden paths for your clients. You can’
-dye the concrete to have a wide variety of color offerings, too. Mix in some decorative stones or pebbles and you are really on to something. You can practice in your own
backyard and even sell the stones you create to help build your business. . - .

51. POOL CLEANING: Do you live in an area with a lot of swimming pools? You could start a pool cleaning and maintenance service. Pool cleaners drop by once a week
‘o vacuum the pool and distribute the chlorine. They charge-about $40 for this service. There are plenty of moteis'and hotels that need this service perfomed, too. Most
pool owners have a fot of the equipment (vacuum and nets to skim the surface) so you really don't need to cart around a lot of equipment. You can grab clients from other
pool cleaners by doing a better job for a little less—or offer to do the first job at a drastic discount. :

- 52. FURNITURE REFINISHING: Even if you've never done this before there are scoreé of books out now on the topic ahd dozens of magazines that teach one how to '

refinish furniture. You can offer this as a service and do it at your place, or theirs. You make anywhere from $20 fo $75 per house, depending on your location and on the
project. )
53. DECK BUILDING: If you are handy with carpentry, then starting a deck-building specialty business could be the right one for you. Specialize in just a few styles and

buitd some for your friends (Let them supply the materials). Use these “models” for your photo brochure or deck album. This will be your selling tool to generate business.
Charge for materials and labor. Local deck builders in the northeast charge anywhere from $15 to $30 per hour to build a deck.

54, INSTALLATION SERVICE: If you are handy at putting tagether items or if you have a knack fo} installing VCRs, laser disc players and whatever, then this could be a
lucrative, fun and easy business for you. You can advertise in local newspapers, put up a flier and drop into stores that sell these items and ask them if they ¢an refer you
fo their customers. The store might be convinced that they will sell more items If they have a person to hook them upl :

55. WEDDING PLANNER: Planning a wedding is tough for the harried bride who has enough on her mind: A wedding planner sits down with the bride and the-groom and
plans a wedding that they want. The wedding planner must work within a budget and should have good resources in the community to find a location, a caterer, band or
DJ, flowers, invitations, etc. Patience is a virtue for this business. ’

56. DISH RENTAL BUSINESS: Ever throw a party and not have enough dishes to ga around? Or rather, dishes that matched? There are plenty of folks in that
predicament including many catering businesses and you can start 2 business just renting your dishes to them. You'll have to buy a few sets of dishes that can
accommodate up to 100 place settings—or more. You'lt also have to have a van to deliver and pick up the dishes at the end of the event. Make sure you have one or two
heavy-duty dishwashers or invest In a restaurant-type dishwasher if you expect to be doing a lot of really big Jobs. ) : : .

57. GIFT BASKET BIZ: The gift basket business is still booming, as Americans have discovered a tried and true solution fo the “what should [ give” blues. Gift baskets
aren’t just for those get-wel) times, either, They come in all shapes and sizes. They can be customized for 2 wide variety of recipients from the golfer who finally hit par to
the single mom who just got a great promotion. I's key to develop a good list of resources of where you can purchase the items at wholesale rates. Look into getting a
“resell number.” This will.enable you to purchase goods at rock-bottomn wholesale prices. it will also help you get into “trade only” shaws where many manufacturers come
and show their wares. You can start a gift basket business out of your home or tie In the service with a local florist, card store, sports shop or just about any other type of

business you can think of that might want to offer gift baskets to their clients.

58, RV & BOAT DETAILING: If you live near a trailer park, campground or harbor, you can establish a washing, cleaning, detailing service for RV and boat-owners.

59, HERB GARDEN: You plant an herb garden for your cfients. tt can be indoors or outside. You supply the equipment, séil, herbs and give them a plan to keep the herbs,
going, or they can hire you to come back ence a week to maintain the garden. R

60. LAWN SERVICE: Cutting tawns is something that every homeowner must do. You can start a business offering this service. If there is ot of competition in your region,
offer a discounted price for new customers.

1. BEDS FORPETS: If jmu are handy and can build, you can creale fun beds for pets that resemble couches, carriages, and even sports cars.

62. BLOG FORMONEY: If you have a knack for writing and work quickly, you cén make money as a blogger. You write blogs'for others, or create your own blog, and post
ads on it. It is easy with blogger.com and Google’s AdSense. Check it out! :

63. DRIED FLOWER WREATHS: You can gather dried flowers from your own garden and make your own wreaths from dried flowers, herbs, and omamental grasses,
hollies and pines. These could be sold at crafts falrs, flea markets or via mait-order. You can also customize the wreaths to meet special needs: a wreath for a gardener
could come with a pair of gardening gloves attached; a wreath for a golfer could come with golf balls or tees; a wreath during the Christmas season could come with an

ornament.

64. BIRDHOUSE BUILDING: If you can build birdhouses, start turning them out and selt them at local fairs and flea markets. Make sure you investigate what types of |
birds like what types of houses. Some birds prefer a small entry hole for thelr doorway and others like a larger one. Some don't like certain colors. Everyone loves to feed
birds these days, it seems, and there should be a good market for your birdhouse collection. : .

65. ORGANIZING KITCHENS: You take on this task that apartmerit dwellers and homeowners don’t want to face.

66. FLEA MARKET ENTREPRENEUR: Do you have goods to sell? Then you can become a flea market entrepreneur. You'll need to research locations in your region
where you can set up shop and sell your wares. Some flea market enirepreneurs empty their homes and attics or get their products from neighbors and friends. Youll .

need to find sources for your goods. Invest in a good chair, too.

67. SERVICES FOR SENIORS: There are plenty of senior citizens out there who could use some help in getting chares done, answering mail, helping out with seasonal
duties around the house and much, much more. You can start a senior service business where you help them do all of these things. Post notices around town and ask the
local newspaper if they would consider putting your flier in every paper. You might have to pay a little for this type of distribution, but you will be reaching senior citizens as
well as the sons and daughters of many seniors who could use a break from all the work they take on for their aging parents.

68. COLLECTIBLES DEALER: Do you love old things and love collecting? Old toys, Barbie dolls, Mickey Mouse watches, snowglobes, iunch boxes are all valued
collectible items and dealers will pay a tidy sum to have these goods In their collections. We recently saw an ad for Ty Beanie Babies, Collectors looking for the one or two
they don't have will pay a forfune to complete their set. Not all collectibles, therefore, are old. Another example is the Swatch watch.

69. FLOWERS TO GO: If you live on a street that harried executives travel on their way home, consider growing flowers and selling them right from your front yard. It's an

‘easy start business and once you reel in a few customers it will attract more and more. You should have some attractive wrap handy to wrap up the flowers, foo. At some

point you might consider branching out and sefling potted plants and vases.

70. PERENNIAL GARDENS: If you have a flair for gardening and if you are goad at design, start a perennial garden business. You visit the home of your clients and"
design a perennial border for them. You purchase the plants—or transplant them from your own divided perennial garden—and actually dig and plant the garden. There
are many design books available that can help you get started, but if you are already a gardener, this could be the greatest small business you could consider starting.

71. COMPUTER TUTOR: I yau have a knack for working on your computer, then you might want to start a business that enables you to eam money while helping folks

nhow to operate a computer. Take out a few ads in local newspapers or distribute fiers on bulletin boards around town. Don't forget schools and local corporations.
srge by the hour or group students together and offer a group rate. .

72. HOME INVENTORY BIZ: The horrible storms and tornadoes have taught homeowners the importance of keeping a good inventory log of all pessessions. This auditis
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necessary in case of fire, storm, mudslides, robbery, efc. Insurance companies want to see documentation before they start writing their checks to help homeowners ™~
-recover-from tragic Josses. You can do this by hand, or with the help of a laptop computer. Purchase a Polaroid camera or use another type of camera or even a videa
camera. You record everything your dlients own and organize it into a written and photo/video report.

73. HOME DELIVERY SERVICE: Home delivery is predicted to be one of the hottest business opportunities of the decade and beyond. People are lazy and pressed for
fime. The poputation is getting older and more consumers want stuff delivered right to their doorstep. We're referring to prescriptions, grocery goods, hardware, lumber
yard, etc. You'll need to tie in with stores and shops in your region that don't deliver.

74. KIDPROOF HOMES: You can set up a business in which you go into homes and conduct a treubleshoating session for parents who have young kids and babies. Are
the outlets exposed? s there bleach under the sink or other harmful chemicals within reach of the children? Could a child fall down a staircase or from a deck? These are
the types of situations you'll be looking to uncover as you help parents childproof their home from potential disaster, )

75. MEDITATION GARDENS: Create a calming space in your own backyard: fountéin or other water feature, bench,l flowers, etc. Photograph it and use it to get gigs in
your-neighborhood and beyond. :

76. PERSONAL SHOPPER: Do you like to go shopping? Can yod imagine how much fun it would be to get paid to do this! You can, as a personal shopper. Lots of busy

- executives and harried single parents don’t have the time to shop for themselves or for others. Your service comes to the rescue. You select and choose and maybe even

wrap the gifts for-your dients. Whan you start shopping around for clients don't forget to call on focal corporations for their business.

77. GARAGE SALE: It is possible to host a garage sale every weekend. You don't have to come up with all of the merchandise; you can sell things on consignment or buy
up the contents of homes for sale and then re-sell them at a profit. You'll need to advertise your mega garage sale to generate a steady flow of customers. Try to come up

- with unique items to display such as a horse from a carousel. These crowd grabbers will help attract people to your garage sale.

78. HOMETOWN GUIDE: If your horﬁetown features some unique hisfoiical monument or water-mill or windmill, or if your town is steeped in history that oth.ers would find
fascinafing, then why don’t you put together a tour and offer it as an option whenever tourists come to town. You can dress up like a character from that period to make the
tour more accessible, amusing, fun for your clients. Contact the local chamber of commerce and ask them if you could give them the tour. :

79. BUY A PRODUCT WHOLESALE & SELL: There are thousands of possibilities onfine. Find something you lave like a yoyo or a gadget and starf selling at fairs, majl
order, elc, ’ . :

80. JEWELRY OF THE MONTH CLUB: Starta jewelry-making business and offer a piece each month to your customers who sign up for a yearly subscription. Sell at flea
markets, fairs, community centers and online. Consider other “product of the month” businesées you ¢an start. :

81, FAMILY TREES: Do you enjay history? Do you like to do research? Then you can start a business tracing family histories. Advertise your service in a local newspaper
or even In a regional magazine. There are software programs on the market that can help you trace family histories by plugging in a few items. You interview your client,
get the answers to the right questions and tap out a fortune with your home computer. : .

82. ASTROLOGICAL CHARTS: You can use your home computer (along with the appropriate software) to prepare astrological charts for your clients. They might want
their charts done for their friends oo, of course, and you can build a nice dlientele via positive word of mouth. Advertise in the local newspaper and try and book yourself
as a guest on a local cable TV show. Use the Internet to search for software to help you execute this business. '

83. WEED REMOVAL: That's it. Just weeds, o.k. and maybe some vines, too. You advertise in local papers, offer prices that are lower than landscapers and you take on

- dients. You don’t need much equipment at all, just some weed-digging tools and a pruner. You'll need barrels to cart away the weeds and vines and you must have a
" destination for this compostable material. ’

84. COMPUTER BIZ W1Z: If you are great with a computer, consider starting a business in which you help small business ewners and residential customers set up
computers and perform tasks. You could compile maiting lists for them, set up their bookkeeping and accounting systems and help homeowners install software systems
for their kids. You ¢an also work on special projects for your clients, too. It might seem simple to you, but you could make money for your talent, skill and know-how.

85. BALLOON DELIVERY SERVICE: Everyone loves balloons and they are gaining on flowers in terms of items to be delivered to home or to office. Balloons are festive
and fun and you don't need to be an artist to leam how to arange them. Blow them up or purchase 4 helium tank. Take outan ad in your local paper and start buying

balfoons.

86. VIDEO TO DVD SERVICE: Everyone has old VHS tapes around. You take them and transfer to DVDs. There are fransfer machines available for around $200 or less.

87. MEAL DELIVERY: You purchase sandwiches at a local deli and resell them at the roadside or at a busy intersection or ina corporaie or industrial park. Some meat
delivery businesses started out on a shoestring and have grown into franchised ventures with vans and uniforms and the works. You can also make arangements with
several local restaurants and defiver their dinners or lunches to corporations or to individuals who are too busy to cook at night: You charge a 15% service charge on all

items to make your profit.

88. SPECIAL EFFECT DECORATING: You don't need to be a master artist to learn the tricks of special effects decorating. Look at the wide variety of stencll kits a'vailable'
in the marketpiace today. Marbleizing is hot, too. Practice your skills and photograph the results. Use this as a portfolio to get jobs, You can do the work on their premises
or take it home to complete the work. Check out bookstores for information on these fechniques and visit home centers.

89. BLIND CLEANING: Almost every American home has at least one blind hanging in the window and we'll guarantee you that about 100% of all of those homeowners
hate cleaning those blinds. You can establish a business in which you clean mini and micro blinds for your customers, You can take the blinds home or clean them on the
premises. Charge by the blind or charge by the hour. You can also target this business to industrial clients. : :

90, CHILD CARE CENTER: You care for children during the day while their parents are at work or otherwise occupied. You can start a day care center right in your own
home. You'll need to purchase small chairs, a table, toys, games, outdoor play items. Maybe you afready have a lot of this stuff because you have small children of yolir

-own. There are about 75,000 day care centers in the United States that are licensed. The price charged for each child ranges from $45 to $200 a week. You'll only need a

half dozen kids to make this a high-profit venture. Most states require a license to run a day care center. There are several steps involved in getting a license. Call your
local State Department of Health and Human Resources to determine the correct office that regulates child care in your state. Gall that office and ask for a copy of
regulations governing child care centers. Amange a meeting with a ficensing specialist to review the procedures fo obtain your license.

91. SEWING ENTREPRENEUR: If you have a knack for taking up a hem or aitering a jacket, it might not be a big deal for you. But for millions of AmericansA these tasks
are a hassle and they would gladly pay whatever it costs to get these jobs done. You can get paid for it these services. If you can make slipcovers and drapes, that's 2

super bonus businéss opportunity for you. .

92. COSTUME EMPIRE: If you are handy at sewing and have some good ideas, you can start a business creating costumes for children and for'adults. Costumes are big
all during the year, not just at Halloween time. Kids wear costumes all the time, or wish they could. Adults could use them for special events, parties, benefits, etc.

93. COMMERCIAL CLEANING: You can start a weekends-only business cleaning offices. Most offices are closed during the weekends so you will be able ta getin and -
do a good job. There are a wide variety of potentiaf businesses that could hire you: legal offices, tax services, medical offices, and just about any other small business.

. You could generate business by creating a fiier and distributing it. Chances are good word-of-mouth will hefp get you even more jobs.

94, INTERIOR DESIGN FOR KIDS: You can establish an interior design business that specializes in creaiing great themed rooms for chifdren aﬁd for babies. Nursery set-
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ups are a natural add-on o this business. There are 50 many themes from which to choose, parents-to-be can get overwhelmed. Do the research of what's available and
~create a brochure of several offerings. Make over a room in your own home or do one for a friend. Photograph it and it will act as a “reference” for your new design
business. ) . .

95. GARDEN SHEDS: [fyou are handy with tools and can create a few basic shed designs, you can offer them to your clients. Master a few different types of sheds. Make
sure you check out Jocal zoning codes Some fowns don't permit new sheds to be built, they only permit the “renovation” of sheds. Advertise in focal newspapers and you
are in business.

96. POWER WASHING: it's not hard to use and master power washers, but everyone seems fo need them and dreads having to find a place to rent them and get to know

how to use them. You can buy one and use it for a wide variety of services for your clients.

92. MAIL ORDER: To starta mail order business you need to find a product or series of products to offer for sale. Then you place:ads to advertise these goods or have
them placed in someone’s catalog. Sit back and wait for the orders to roll in, There are a wide variety of sources for wholesale mail order products. You'll need to get a
“resale number” in order to purchase goods wholesale. Your local county clerk’s office can help you establish that.

97. BOOKKEEPING FOR SMALL BIZ: If you are handy with numbers and can master some of the accounting software programs available, you can start a business
offering bookkeeping and accounting services to small business owners who don’t have the time or the inclination to set this type of system up for themselves.

99. LANDSCAPE DESIGN: If you are good with that computer, check out the various landscape and garden design programs{ available on CD-ROM. You can use these
to help start and run a fandscape design business for your-ciients. You don’t have to be the ore to do all the planting; either, as you can farm that out to another business
that specializes in plantings.

100. BACKYARD PONDS & WATER GARDENS: These are increasingly in demand. Homeowners want to have this type of sanctuary in their yard. They love the sound
of water splashing over rocks and would love the idea of having some fish in the backyard, too. These ponds are very easy to build today. There are kits that can help
establish them very quickly. Pumps keep the water going and lights are available to keep them looking their best at night. Do soime reading and bone up on fish.

WHY SOCIAL MEDIA FOLLOWERS & FANS “LIKE” YOU |

No matter how small your business is, it is key to develop an onhne presénce with sites such as Facebook twitter, Digg and Ping. To nurture your social media following,
you need to know what your fan base wants and why they “like” or “follow” you. With the answers to these questions, you can develop an effective social media strategy. -
Then you can mohvate your online devotees to help you launch products, foster brand loyalty, and spread positive word-of-mouth conversations about your business.

Innovative companies use social media as a PR tool to create buzz around a new product launch. According to reports nearly 40% of social media users follow brands
online for updates on future products and new product developments. To quench thelr thirst for product updates, supplement your news releases with a tweet, Facebook
and Linkedin post or a video release. The more engaging your content is, the more followers will spread the word about your latest inventions.

Today’s research studies indicate that 67% of social media users are more likely to purchase products from brands they follow on Twitter and 51% are more inclined to
buy brands they “fike” on Facebook. To capltaﬁze on this trend, reach out to prospective customers with strategic messaging that hlghlxghts the benefits of your products &
services. . .

This info was compiled by the fine fotks at Walt Denny Inc., a full service public relations and ad agency based in Hinsdale, llinols. Visit their site @ www.waltdenny.com.
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Sm‘wyal through a home bnsmegs or cottage
industry - - I

by M.D. Creekm’ore'on June 19,2013 - 40 comments

G

We survivalist / preppers spend a lot of time worrying about a national or worldwide collapse scenario,
giving little thought to collapse on an individual level. The fact is many things can happen to YOU
personally, sending your life into turmoil creating a personal collapse .

You can be laid off from your job or fired. Your employer could move or company close. You could become
sick or injured, no longer able to work at your present capacity or industry.

" You should consider starting a home business. With a home business you have a hedge agamst
unernployment and become an asset to your nei ighbours. .

No doubt many of you have thought of starting your own busmess but lack the willpower to actually get it
going. ‘

Every home business started with an idea followed by action. You have to put your 1deas to work if not
you’re guaranteed to fail. :

Starting a home business or cottage industry, need not be expenswe or tlme—consummg Many can be started
part-time with little resources or cash outlay. A good book that has been a great resource for me is Small (

Time QOperator by Bernard B. Kamoroff.
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' Now the bad news. Even a home business can falter. According to a recent - 50% of all home businesses fail

Some Ideas to consider:

Mail order or Internet Sales
Craft Sales (can be combined with above) ' : ' ]
Freelance Writing ’ |
Gunsmithing
Locksmithing

Reloading

Auto Repair

Computer Repair

Knife Making

Greenhouse / Produce Sales
Firewood Sales

Odd Jobs / Hariddyman
Welding -

Childcare

® @ 0 9 © 0 6 © © & © © O

I’'m sure you have many other home business ideas and I can’t wait to read about them in the comments
below. Just remember ideas should have low start-up costs that the operator can run from home.

within the first year. This may sound discouraging but one thlng is guaranteed — if you never start you will
never be included in the 50% that make it. :

Steps To Success

Consider your Skills

Make a plan

Avoid entering a saturated market’

Don’t go into debt

Set a work schedule and stick to it

Consider customer needs

Look for a “recession proof” business

Prepare to work long hours for little pay

Don’t quit your current job (if you have one) until you re established

® © @9 8 0 @9 ® © @®

Having a home business is just another step toward survival and self- rehancc Think about it; how can you be
self-sufficient if you depend on others for your livelihood?

Do you run a home busmess? What is lt? What advice would you give others étafting out?
1 0  Didyou like this?

SHARE THIS More
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Betruck June 19,2013 at 9:02 am

" As an entrepreneur for 30 or more years, I can tell you that the added stress of
payroll insurance quarterly taxes and the idiosyncrocies of human personalities in a work enciroment,is
still worth the effort it takes to.be a business owner. I’ve owned restaraunts,a roofing company ,been a
contractor and owned a one truck trucking company that I operated with my wife. Dec13th-of 20111 (“
went to work for an employer and I've been amazed and disgusted with the caliber of employees and a
near total lack if work ethic. I was unemployed for almost six months and if it wasn’t for my ability to
repair/refinish guns and sell them at gun shows,as well as a little money I make from my YouTube "
channel,] would have been in forclosure. I can’t stress enough the importance of a secondary source of
income. ' :

‘monty July 2.2013 at 1:30 pm . S
BC, ' . , , :
I been on your youtube channel many-times, you do great work. I thought of starting my own and .
i didn’t know that you got paid for your channel. Can you explain how that works i’d like to
move to a B.O. location and whats keeping me as funds to purchase fuel food etc.” ~

Thank You

JP in MT June 19,2013 at 9:37 am

*

Multiple sources of income are; in today’s economic environment, if not essential then extremely
important. We have a home based business. When I was working we had 5 sources of income. This
made “bumps” in the economy very easy to deal with. I ‘ Y
If you are looking for a home based business that is a franchise-type business, look for a couple of

‘ | 44




HOME OCCUPATIONS
[ADC 3.090-3.180]

- PURPOSE: The home occupation provisions recognize the needs of many persons who are engaged in small
scale business ventures or personal hobbies, whether conducted for profit or not, which could not be sustained
if it were necessary to lease commercial quarters, or because the nature of the activity would make it
impractical to expand to a full scale enterprise.

DEFINITION: An occupation carried on within a dwelling provided that the residential, character of the building

© is maintained and that the occupation is conducted in such a manner as not to give ah outward appearance nor
manifest any characteristics of a business in the ordinary meaning of the term, nor infringe upon the right of
neighboring residents to enjoy the peaceful occupancy of their homes.

STANDARDS: A home occupation shall be allowed as a perrmtted accessory use to a res1dence provided that
all of the following conditions are met:

1) The use is carried on only by members of the family residing on the premises and not
more than one outside employee or volunteer who shall work a maximum of 20 hours per week.
2) There is no offensive noise, vibration, smoke, dust odors, heat or glare resultmg from
the operation noticeable at or beyond the property line.

3) One window or wall sign is allowed, not larger than 12 inches by 18 mches

4 There is no display, other than the allowed sign, which would indicate from the exterior -

that the building is being used for any purpose other than a dwelling.
o) There is no visible outside storage of materials other than plant materials.

- o ) The use does not adversely affect the residential character of the neighborhood, nor
infringe upon the right of neighboring residents to enjoy the peaceful occupancy of their homes.
(7)  There is not excessive generation of traffic created by the home occupation, inclhuding

- frequent deliveries and pickups by trucks or other vehicles. -

8) The rental of separate living quarters within a single family res1dence is limited to not
more than one bedroom which does not contain separate cooking facilities and which has a
maximuim occupancy of two persons

PROHIBITED USES The followmg uses are prohibited as home occupations:
) Auto body repair and painting.
) Ongoing mechanical repair conducted outside of an entirely enclosed building.
3) Storage and/or distribution of toxic or flammable materials, and spray painting or spray
finishing operations that involve toxic or flammable materials which in the judgment of the Fire
Marshal pose a dangerous risk to the residence, its occupants, and/or surrounding properties.
@) Junk and salvage operations.
%) Storage and/or sale of fireworks ip quantities _]udged by the Fire Marshal to be

dangerous.
©) Storage or display of more than one motor vehicle for sale. [Ord 5673, 6/27/2007]

INITIATION OF COMPLAINTS: Complamts may be originated by the City of Albany or the public.
Complaints from the pubhc shall clearly state the objection to the Home Occupation based on the standards

hsted above

P
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REVIEW PROCEDURES. The Director shall make an initial determination of whether the alleged violation
requires discretionary review. If the Director determines that feview of the complaint is discretionary, the
complaint will be reviewed by the Hearings Board. All other complaints will bée reviewed by staff. An
investigation of the complaint will be performed and the use will either be approved. as it exists, ordered
terminated, or brought into compliance with the standards.

CESSATION OF HOME OCCUPATION PENDING REVIEW. If it is determined by the Director, or his

designee, that the Home Occupation in question will affect public health and safety, the use may be ordered to
cease pending Hcarmgs Board review and/or exhaustion of all appeals. Violation of an order to cease shall be

an infraction subject to the penalties set forth in Section 3.180 below.

NOTICE OF HEARING. Written nofice df the he‘aring, including its date, time, and place shall be given to
the property owner and the person undertaking the use, if other than the property owner, as well as property
owners within 100 feet of the use; and any complainant(s).

- HEARINGS BOARD REVIEW. The Hearings Board shall either approve the use as it'éxists, order it to be

terminated, orrestrict and/or condition the use in order to ensure compatibility with the neighborhood.

NOTICE OF DECISION AND APPEAL. Written notice of the Hearings Board's decision and. associated
findings shall be sent to the person undertaking the activity, the property owner(s) if dlfferent than the above,
and persons part101patmg in the above proceedmgs

PENALTIES. Non—compliance with the orders of the Director, or his designee, or Heatings Board, as referred
- to above, are an infraction punishable as per AMC Section 1.04.01. In addition, each violation of this Article
shall bear an additional minimum civil penalty of $50 per violation. The procedure for adjudication for
infractions shall be as set forth at AMC Section 1.05. [Ord. 5673, 6/27/2007]

UACommunity Developmeni\Planning\Forms\home.occupations.handout.docx e
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WRITTEN TESTIMONY REGARDING THE “BUSINESS READY" CODE AMENDMENTS {File DC-03- 13)
For the Planning Commission Hearing February 3,2014

Printed Name: 6’/6/7/7 6\0(4/(“/4 ‘ Date./:ﬁjf/%i

Slgnature %0%4/” %«%W
Address: zgfﬁ %///“L/% j»/;/

,@//W/%M/%é WM%//
e g W M%Ml %f/f.

Submit to anne.catlin@¢itvofalbany.net, via mail to: Anne Catlin; City of Albary; PO Box 490; Albany, OR
97321; or deliver in person to the Community Development Department, 333 Broadalbin Street SW

' 47 |
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WRITTEN TESTIMONY REGARDING THE “BUSINESS READY” CODE AMENDMENTS (File DC-D3-13)
For the Planning Commission Hearing February 3, 2014

PrintedName' aahp @O( ?@\‘O 2T Date: ///i/,//f/

Slgnature /IJ/L\, L{h’/L«/’c-’\)\

Address: 4/28 hu(l’)iHn-'i[- S NG E.

COMMENTS FOR THE PLANNING COMMISSION: -

, S 3 . .- . 1@, /)O %é\(_
L ool C_;\; L)ce T see . The _ “C) e RUs) 0\—k_)§ P

i}}&y Vegue & el | e ¢ (/\‘C};\ADCJ@&D ..

'7’)/ L Heena 5 To We o0 e AT fAO2L ol N/XC l% Qe N lSSs
Cuwo Nl & soouts Have o corRaldl Beare (e CTC{Q? Cof—

ﬂ/\? wohele Com Lu,.u)u;"{wi/' ,

/\I/\Q'QQ /u(eﬁ Mbo‘fa Tim@y '(;cug QLL mfb_b.glﬂ\ The

LOC&F '\DoLl'(;ef 'AW“FT

Submit to anne. catlm@cntvofalbanv net, via mail to: Anne Catlin; City of Albany; PO Box 490; Albany, OR
97321 or deliver in person to the Commumty Development Department, 333 Broadalbin Street SW

STAFF REPORT ATTACHMENT C
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PATUTY BUTL T ne

BUILY TO LAST!

- Dear Anrie Catiin, : Jan. 3,2014

With thie beginning of 2014 upon us | am wntmg this létter not with enthusiasm of rospenty and opporiunity for the
New Year. Butinstead | am reporting on issues that will have great adverse affects on businesses in the Gity of
" Albany area.

PaulyBuilt, Inc. is a small Weld'mg and steel fabrication business located here in Albany, OR. As Owner and Operator,
I am proud to say we have been in business sincé January of 2007 and have been involved in such projects as the
the new City of Albany Main Public Library, the new LBCC Science Building (Madrone Hall), and many other small
fabrication projects for Albany area businesses and residents.” PaulyBuilt, Inc. provides high quality WOrkmanshlp.
vital services to modern society, and is a valuable asset fo the community.

As you know starting and growing a small business can be'a very diffi cult and challenging process. Finances and
controlling cost are key fo sunvival. ‘As one way to-mitigate costs many smalf businesses operate from their owner's
home as a home business, PaulyBuilt, Inc. operates this way and it’s survival is dependent on being able to work
from my home and detached garage. As of September 2012 the U.S. Census Bureau accounts home-based .
businesses as 52% of the small business share inthe United States, Small Business in the United States as of 2011
accotints for 46% of the 15,097 trillion doltar GNP. The importance of home businesses to the area economy, the
health of our communify, and to the entrepreneurial spirit of it's citizens is paramount.

But the City of Albany does not g&e the need or importance of these types of business and wants to effectively
prohibit all home businesses within the city limifs. At the request of City of Albany Mayor Sharon Konopa a “Business
Ready Task Force” was assembled o propose changes to the Albany Development Code. Within these proposals
are catastrophic changes to what is allowed as a home business. Not only will these changes essentially shut down
and put an end to PaulyBuilt, Inc., they put an end fo virtually ail home businesses now existing. A home business in
the City of Albany simply will not be able to operate within the restrlctlons the Business Ready Task Force has
recommended,

What does that mean for you'? Disappearing access to local services, lost rights as a home owner, Iost business -
community, and lost business revenue from an already fragile Jocal 6conomy. In'ifs existence PaulyBuilt, Inc, has
spent more than $164,000.00 purchasing materials and services at busmesses located within the Gity of Albany
limits. . .

Included with this letter are the proposed changes put forth by the Business Ready Task Force regarding home
businesses and reasons why as a home business operator | think they are far too restrictive. Please read over them
carefully and imagine trying to nin a bisiness with these fypes of restrictions. And please keep in mind the types of
harmié busingsses: baby sitling, contracting, e-bay sales, graphic arts, welding, photography, and so on, that will be so
highly restricted they will not be feasible as a home business. .

Thank you and sincerely, ‘ ' | .
r"“\P i . . ‘ . ) !
Paul Gutoski ‘ o
President, PaulyBuilt, Inc.
PO. Box 1368, Albany; OR 97321, * Bus. 541,953.3082 * Fax. 541.704.0030

E-miail; paulybuilt@yahoo.com
Web, www,paulybuilt.com

STAFF REPORT ATTACHMENT, |
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section

City Charter

+ Meeﬂng Agendas,
Minutes, and Video

Ward Map (pdf)
Strategle Plan (pdf)

+ Boards &
Commissions ,

* Task Forces (ad
hoc)

Business-Ready
Task Force

Community
" Development
Block Grarit
' {CDBG) Task
Force

. Dangerous Dog
Work Group

Transient Room
Tax {TRT) Task
Force

Trarislate this page:

) ESelect Language :B

usiness-Ready
Task Force

= Updated on Friday. Movember 15, 2013

Task force (ad hoc) to review Albany Development Code requiremints Lhat
have been obstacles to business development and to make
recommendations for revisions that balance a broad range community .
benefits. Examples of obistacles to proposed development and
redevelopment are: small-scale manufacturing with onsite sales, use of
vacant buildings, parking requirements, changes of use, and home
businesses. o

Meets: As needed
Location: City Hall-Willamette Roam, 333 Broadalbin SW, Albany, OR
97321

City Staff Liaison

Members .

" o Jeff Christman, Former City Councilor
o Wes Hare, Ex Officip Member, City Manager
Oscar Hult, Albany Downtown Assaciation
o Sharon Konopa, Chalr, Mayor
o Arthur Meeker, Xtreme Gralx
o Jesslca Pankratz, Town & Country Realty
« John Pascone, AMEDC
o Dave Feece, Reece & Assoclates
s Ron Reimers, B.L. Reimers Company
s Rob Richards, Coldwell-Banker
Dala Rouse, Planning Commissioner
e Mark Spence, Neighborhoods
o Janet Steele, Chamber Of Commerce

Agendas, Agenda Packets,and Minutes
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u:e of Advocacy

[ﬂww.sba.gov/advocacy]

Srall businesses comprise what share of
the U.S. economy?
Small businesses make up:
99.7 percent of U.S. employer firins,
64 percent of net new private-sector
jobs,
49.2 pereent of puvate-sector
employment,
42.9 percerit of private-sector payroll,
46 percent of private-sector output,
43 percent of high-tech employment,
98 percent of firms exporting goods,
and
33 percent of exporting value.
Source: U.S. Census Bureau, SUSB, CPS: )
International Trade Administration; Bureau
of Labor Statistics, BED; Advocacy-funded
research, Small Business GDP: Update 2002-
2010, www.sba.gov/a dvocacy/7540/42371.

How mariy small businesses are there?
In 2010 there were 27.9 million small
businesses, and 18,500 firms with 500
employees or more. Over three-quarters
of small businesses were nonemploy-
ers; this number has trended up over the
past decade, while employers have been

. try used in government programs dnd

dvocacy the voice of small business in government

What Is a small bisiness?

The Office of Advocacy defines a small
business as an independent business
having fewer than 500 employees. For
the small business definition by indus-

contractinig, sée www.sba.gov/content/
small-business-size-standards.

What percent of small businesses
operateas...?

The many kinds of small businesses até
shown in table 1. The definitions overlap
so the shares total more than 100. '

Table 1: Small Business Shares

Home-based business 520
Franchise ’ 20
Sole proprietor - 732
Corporation 19.5
Employer business 215
Nonemployer (business

Ny 78.5
without employees)

- Sowrce: U.S. Census Bureay, SBO, SUSB.

relatively flat (figure 1). -
Figure 1: Number of Businesses (millions)
Employers Nonemployers
‘ 23
DE} 21
6.5 - ’EIEI
5.5 | Empldyers (left scale) AAAAAA@ .
AA El '
_ ahAAAA pE
. - 15
45 - ) .

' Nonemployers (right scale) . - 13
R e S L A e e |
1985 1990 1995 2000 2005 . 2010

Saurce: U.S. Census Bureau, SUSB and Nonemployer Statistics. -

What Is small businesses’ share of net
new jobs? '

-Small firms accounted for 64 petcent of
the net new jobs created between 1993
and 2011 (or 11,8 million of the 18.5.

- million net new jobs). Since the latest

fecession, from mid-2009 to 2011, small
firms, led by the larger ones in the cat-
egory (20-499 employees), accounted for
617 percent of the net new jobs.

* Source: Bureau of Labor Statistics, BED. For

the latest employment statistics, see Advo-
cacy § quarterly reports, yww.sbd.gov/advo-
cacy/1087l

How can small businesses’ share of

net new jobs bé larger than thelr share

of emplayment, yet their share of
employment temains steady?

As firms grow, they changg employment’
size classes. So as small firms grow,
their growth counts toward simall firm
job gains; but if they pass the 500-em-
ployee mark, their employment is classi-
fied as large firm employment.

Dothe unemployed become self-employed?
When finding work is difficult, start-

ing a business can be just as difficult

if not more so. But in March 2011, 2
significant number of the self- employed,
5.5 percent or about 900,000, had been
unemployed in the previous year. This
figure was up from March 2006 and
March 2001, when it was 3.6 and 3.1

- percerit, respectively.

Which busiriesses create more jobs—
startups of existing businesses?

In the last two decades about 60 percent
of the private sector’s net new jobs have
been ereated by existing establishments
and about 40 percent from-the churn

of startups mirus closures. While firm
births account for many new jobs, job
lossés from fitm elosures are cqua!ly
important in accounting for net effects to
employment levels.

Source: Bureau of Labor Statistics, BED.
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Birth Year, 1995-2010 (millions)

Years in existence

Source: U.S . Census Bureau, BDS:

Figure 2: Mean Employment Level for Firm

Employment per

AFi_gure' 3 Nu’mber and Slze of Establishinent Bitths

‘Establishment

establishment starts (thousands)
8 : 250
i Births {right scale) .
6 o \ . L 200
5 o L 150
2 e ol
3. Averageemployment T k100
2 {left scale) N : .
L 50
1
% | | 1998 2000 200z 2004 2006 2008 2010 2012

1 Source:Bureau of Labor Statistics, BED.

What happens to thejabs created by
startups? :

The total employment frofm a group of
startups is highest at birth and declines .
as the firms age. Put another way, em-
ployment gains from growing business-
es are less than employment declines
from shrinking and closing businesses
(figure 2).

Whatis the status of the startup market?
While the number of new émployer
businesses has recovered from the reces-
sionary dip, the average employment of

_these businesses has been declining over.
the past decade (figure 3).

‘Howmany businesses do women own?

. While women-owned firms have in-
creased as a share of total businesses
over the years, their size still remains
smaller than national averages. The 7.8
million women-owned firms averaged
$130,000 in receipts in 2007 (table 2).

How many businesses do minorities own?
Asian-owned busiresses numbered 1.6
million in 2007 and have average receipts
of $290,000. African-American-owned
businesses numbered 1.9 million in 2007
and have average receipts of $50,000.
Hispanic-American-owned businesses
numbered 2.3 million in 2007 and have
average receipfs of $120,000, Native
American/Islander-owned businesses
numbered 0.3 million in 2007 and have ~
average receipts of $120,000 (table 2).

‘How'many businesses do veterans own? .

Veteran-owned businesses numbered 3.7

‘million in 2007, with average receipts of

$450,000 (table 2).
Source: U.S. Census Bureau, SBO.

Is youth entrepreneurship increasing?
Self-employment among younger age
groups has been dropping. From 2005 to
2010, self-employment among indi-
viduals age 25 and under decreased 19
percent (compared to a 7 petcent drop
in the overall population). In contrast,
self—employment among those age 65
and over increased 24 percent over this
period as their population grew. Self-
employment rates ifictease with age; for

Table 2: Number of Firms and
Recelpts by Demographlc, 2007

Al businesses 271 1,070
Male 139 570 |
Female : 78 - 130
Equally male/
riird 46 240
- Aftican-American 1.9 ’ 50
Asian 1.6 290 |
Hispanic 2.3 120
‘Native American/
Pacific Istander . 03 120
"Veteran - 3.7 .. 450
Publicly held 0.8 23,860

Source: US. Censuis Bmeau SBO.

example, they were 2 percent for those
25 and under and 23 percent for those 65
and ever in2010.

Sowrce: Office of Advocacy ca[ct([afions using
U.S. Census Bureau, CPS data.

What are the home-based husiness .
trénds?

The share of firms that pnmanly oper-
ate out of the home was unchanged from
2002 t0 2007 at.52 percent (the latest

. figure available). Employers had a lower

share than nonemployers, 24 percent vs.
63 percent, respectively, in 2007. Of the

- major industries, construction had the

highest share of horne-based businesses,
70 percent. (Being home-based is not
synonymous with working at home.) It is
interesting to note that rétail trade went
from 49 percent home-based in 2002 to

" 44 percent in 2007 while the share of

Internet retail sales went from I percent
to 3 percent of total retail sales. .

Source: U.S. Census Bureari,-SBO and Quar-
terly E-Comiiierce Repori.

How dogs franchise survival compare

 wiith independent business survival? -
Survival among independent businesses

and franchises appears to be similar, as
they have similar age distributions. Of
course gach potential busingss owner
debating an independent business or
franchise arrangement will have unique
factors'to weigh, such as their manage-
rial talent and sales abilities.
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Figure 4: Startups and Closutes

(thousands of establishments, seasona'lly adjusted)

1999 2001 2003 2005

Source: Bureau of Labor Statistics, BED.

2007

Figure 5 Cumulatwe Survival Rates for
Establishments by Blrth Year

11 0(5 : Percglmkof
! BDeaths HBirths establishriients
800 100 -
. 80 4
6001 .
4007 40
20 -
200!

2009 2011 0 +———

Table 3: Employey Firm Births and Deaths*

Source Bureau of LaborStatlshcs, BED

. - L oo T v
4 6 8 10 12 14
Years ln exnstence

518,500

Source: U.S. Census Bureau, SUSB.

Source: Advocacy research, Do Business Defi- -

nition Decisions Distort Small Business Re-
search Results? hitp://archive.sba.gov/adve/
research/rs330tot.pdE Note thai about half of
the fianthises in the data were nonemployers,
which may not be the stereotypical franchise
Ihal individials imagine.

How mariy businesses open and close

- each year?

About 10-12 percent of ﬁrms with em- .
ployees open each yeat and abouf 10-12
percent close (table 3). Employet firm
births were down and deaths were up in

A the most recent avallable data because

of the downturn, But estabhshment birth
figures from 2011 show gains (figure 4),
Nonemployer firms have turnover rates
three times as hlgh as employer firms,

- mostly because it is easier for nonem-

ployers to start and stop, as they tend to
be smaller than employer firms, Busi-
ness bankruptcies numbered 48,000 in
2011, a decline of the about 60,000 over
the previous two years. Nofe that not all
firm deaths are business bankruptcies,
and many business ownets file personal
bankruptey instead of busmess bank-

ruptey.

Births - 574,300 644,122 597,074
Deaths 542,831 565,745 641,400 680,716
*Figureé are March fo March.

What is the survival rate for new
businesses?

About half of all new establishments
strvive five: years or more and about
one-third survive 10 years of more.

As one would expect, the probability
of'survival increases with a firm’s age.
Survival tates have changed little over

* time (figure 5).

How do smiall and large busmesses
compare oninnovation?
Of high patenting firms (15 or more in
4 four-year period), small businesses
produced 16 times more patents per
employee than large patenting firms.
Research also shows that increasing the
number of employees correlafes with
increased mnovatwn while increasing
.sales does nof.

Source: Advocacy-funded research, An Analysis
of Sniall Business Patents by Industry and Firm
Size, http://archive.sha, gov/advo/research/
rs335tot.pdf; Innovation in Small Businesses:
Drivers of Change and Value Use, wwy.sba.
govisites/default/files/rs342tot_0,pdf

How are small businesses financed?

Small businesses are financed through
owner savings; loans from family,
friends, and commercial lenders; bonds;
stocks; ownership stakes; and other
arrangements. For detailed financing

‘information, see' Advocacy's Freguently
- Asked Questions about Small Business

Finance, wmy.-sba.govladvocacy/9601.

How are credit condltlons for small
fitms?

For up-to-date statistics, seeAdvocacy’s
quarterly reports, wwiv.sba.gov/
advocacy/10871.

What is small businesses’ share of
federal government procurement?

‘In fiscal year 2011, 21.7 percent of fed-

eral government small-business—eligible
purchases went to small businesses.
The Department of Defense accounted
for the majority of small business pro-
curement. ‘
Source; Small Business Goaling Report, 2012,

www.fpdsng. com/downloads/top requests/ |
FPDSNG SB Gmlmg_I'Y 2010.pdf.

How are busmess churn and the economy
related?

Business churn (the sum of the firm
birth and death rates) tends to follow

the change in GDP with a six-quarter
lag (figure 6). Recently, churn has been
down, which may be a response to the
general decline in output,

_'Page 3
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What are the effective tax rates for small

businesses?

The average effective tax rate for busi-
nesses organized as sole proprietorships
was 13.3 percent in 2004, with small

S corporations facing the hlghest rates
(table 4). (An effective taxrate is usu-
ally definied as the amount of tax paid as
a fraction of net income or profit))

Tahle 4; Effective Tax Rates, 2004

Non~t.‘arm so}e . 133
proptietorship. ’
Partnership - 236
S corporation 269
4 € corporation 115

Source: Advocacy-funded research, Effective
Federal Income Tai Rates Faced By Small
Businesses in the United States, www.sba.
gov/sites/default/files/rs3d3tot.pdf. .

What legal form of organization are smali
businesses?

Sole proprietors and partnerships con-
stituted 94 percent of nonemployers in
2010 and of the corporations, most were
‘likely S.corporations which are taxed at
petsonal rates, Twenty-two percent of .
small employers were C corporations in
2009, with 71 percent taxed at personal
rates and 7 percent nonprofits (figure 7).

06 you have any newer data?

For updates of many quarterly small
business indicators, see www.sha.gov/

" advocacy/10871. For more details and

information, visit Advocacy’s general
website, www.sba.gov/advocacy, Two
of the most comprehensive pages are
the Data Resources page and thie Firm
Size Data page. Both are accessible
from www.sha.gov/advacacy/849. Two
other often visited pages are the Banking
Study (www.sba.gov/advocacy/
7540/173967) and the State Small
Business Profiles (wwiw.sba.gov/advo-
cacy/848). Additional questions may be
emailed to advocacy@sba.gov.

Abbreviations & Sources

BED Business Employment Dynam-
ics. U.S. Departitient of Labor, -
Bureau of Labor Statistics,
www.bls.gov/bdm.

Business Dynamics Statistics.
U.S. Departrnent of Commerce,
Census Bureau, www.census.

. gov/ces/dataproducts/bds.
Current Population Survey. U.S.

_ Census Bureau, and U.S. Depart-
ment of Labor, Bureau of Labor
Stafistics, www.census.gov/cps.
Sutvey of Business Owners. U.S.

- Census Bureau, www.census.
gov/econ/sbo.

SUSB Statistics of U.S. Businesses,

U.S. Census Bureau, www.cen-
sus.gov/econ/susb.

BDS
CPS

SBO

advocacy/847.

About the Office of Advocacy -

The SBA's Office 6f Advocacy was created by Congress in 1976. Part of the
office’s mission includes conducting policy studies and economic research
on issues of concern to small businesses. The office also pubhshes data on
small firm characteristics and contributions. For further data and research
information, visit the Office of Advocacy’s website at www.sba.gov/

Churn
70 4 -

Business churnrate © & g
{births plus deaths),
lagged six quarters (left scale)

Analysls (GDP).

-Flgure 6: Buslness Chum versué Output (percent)

Real GDP (annuahzed change)
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Below are proposed changes from the City of Albany Business Ready Task Forceto the allowance of horne
businesses and the reasons of my objections to them. Not only do | raise these objecuons from the perspective of a
home business operator, | also raise these ebjections as a home owner and also in solidarity with other home
business owners. When considering the proposed changes please keep.in ming the following as stated by the
Business Ready Task Force;

ARTICEA ¥
RESIDENTIAL ZONING DISTRICTS

ISSUE A: HOME BUSINESSES ~ some standards are 5ub}crzi\m nnd are dtﬂlml( to enforce If thpre
are negative Impacts in the neighborhood

ltem 1)

3000 Pogpose. The huine evetpations busioess provisions recognize the needs o many persons wha wre
engaged in stnlbseale business venlures, or personat obliies, swhether canductad for profitor-not;
which vould ot be sistiined - i wermngoessnrp-fadeaecaimmerdial-quartars, of hecaise thenature
et lienativiy-senndb-mateit-impractical I expand-to-e-full-scale-enterpsise=1 e purpme of these
standards s 40 allow home husinesses that can he compaiible within a  residential
neighbarhood without infringing en the right of neighboring residents to cojoy the peageful
occupancy of theiv bomes, Giking Ioto eonsidernilon off-site npacts aud the restdenting
character of the neighborhaod, Staff Comments: The purpose statement 15 beng anidi /M
reflect the stondards and incorporares ladguage from the defintidn m Article 22

Response:

-A)This proposed change fundamentally alters, limits, and restricts the types of business that can be operated outofa
home and dismisses the reasons why such busmesses are operated out of the home in the first place. Italso
assumes that a neighboring residenit to the home business has more of a right to the peaceful occupancy of their
home than that of the honie business owrier, even though that neighboring resident could produce more of a
negative impact of the néighborhood than the homie business does. Also, this proposed change completely
disregards the positive and economically essentnal qualities that home businesses have on the community as a
whole.

B)This proposed change is completely out of scope as to the statement made in ISSUE A above,

Iltem 2)
RN Proliihjied Tises 1 Iullu\\nm nses ae pmhlhmd ns home businesses or netivities eveupations:
(1) Auta bady repair. and painting and sveliling.
Response:

A) The changes to thrs Ianguage thake home “activities” (i.e. hobby) of auto body, painting, and welding prohibited.
Thlslanguage makes it prohlblted for someone fo change something as simple as a fender, bumper,-or anything of
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the like on their own vehicle on thelr own property. Prohibiting a hobby stch as this severely firnits and inhibits the

rights of property owners from enjoying the use their own homes for such activities.

B) This language limits the types of activity 1 can do with my busmess, Why is it now going to be prohibited for
someone to bring me a bumper or fender fo weld and repair? How is auto body welding any different than any
other types of weldmg” The answer is it is not.

C) Again, this proposed change is completely out of scape as to the statement made in ISSUE A above,

_Item 3)

(?) Headguacters fur wiscmbly of einployecs for hmuu(lun dlapatels or emplos ce micetings.

A) This Iénguage is very geheric and could be used against any home business as the homé is the work place,
meeting place, and so forth.

B) Once again this proposed change is completely out of scopé as to the statement made in ISSUE A above. It limits
the type of buisinesses and certain business activities and-has nothing o do with making the éxisting home
. business standards more objective.

ltem 4)

Ly Procedures: Al home businesses must meet the standards in Seetion 3100, Hume businesses
wectppritions ahall be allowaf 3< a0 penmitted deeessaery ine tbesidencee provided thit the business
ar husinesses cumudatively meet all of the standids In Seetdon 3100 ynd 3110,

If » home bosiness does not meet (he stindards ip Section LT jt may be allowed as. g
Condittona) Use (hrossgh the Type H dand ase procesy if it cnn satish the revien «riteria for
Condittonal Uses fonnd I Avticle 2 and the standavds in 3115,

A) This proposed change agam discredits the point of homs businesses as stated originally in 3.090. it is as follws:
“The home occupation provisions recognize the needs of many. persons who are engaged in small-scale business
ventures or personal hobbies, whether conducted for profit or not, which could not be sustained if it were
necessary o lease commerc1al quarters, of because the nature of the activity would make it impractical to expand
to a full scale enterprise”. Do you really think that a home business owner has the resources and the expertise to
go through the conditional use permit process? Don't you think that having to obfain a conditional use permit to
-continue to operate an existing home business places an undue hardshlp on that home busmess?

B) Again, this proposed change is completely out of scope as to the statement made in ISSUE Aabove. It has
nothing to do with making the existing home business standards more objective. It only places more restrictions
on home businesses, makmg them more difficult to operate. -

ltem 5)

(1) (Hs_Residential Character, The husiness §s conducted enticely within an englosed
buifding except for nursery plant production and Tehere 35 no visible owside storage or
display of materialt ar coprmodigies, athier than ihe allowed sign, which skl mdicae frow
the exteriur that theuny buitding oi the $ite is being uscd for iy porpose ather than u dwellg
residential use, : .
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- A) This proposed change is utterly ridiculous and impossible to maintain for any business, big, small, or otherwise. A

business has materials delivered, has equipment to Joad or unload, which can not always be feasibly done within

_an enclosed building, especially a home business. A photographer lakes pictures outside, a'baby sitter lets the
children she is watching play outsidé, a small engine tepair shop starts and tests a repaired lawn mower on the
lawn, an artist display$ their work iri their back yard, a computer programmer sits on the front porch and works with
their Japtop. All of these examples are home businesses, some of which are located In my neighborhood, whose

. activities would be severely limited. Or as in the case of my home business be forced to quit by this proposed

requirement. ’

B) As stated before, this proposed change is completely put of scope as to the statement made in ISSUE A above. It
has nothing to do with making the existing home business standards more objective or quantifying Residential
Character. Clearly the Business Ready Task Force dois nof understand how impoitarit home businesses are to
the Residential Character of a neighborhood. Nor does it realize the detrimental consequences suffered by
neighborhoods and the community should home businesses disappear. :

ltem 6)

SPFt Commentss In erder 1o lmit the poteniial for oFf sife mmpacts, ne oufside’ employees are
permitted swith Adminstrofive Review. Up Yo fiwo outsids emplayces moy ba consiceved sath a Cenditienal
Use revieis, ‘ _
(1) Loplovees. Tie wse business b varrid on oaly by menbers of the family residing on the
preniises, and not pesie tlinae dutside enifiliyee-sralimaet-velibiall-warh-o maximuas of
M pseperieck:

A) Once a_gafn the Business Ready Task Force has over stepped their bounds with this proposed cha'nge.' Their
purpose was to quantify the existing standards pertaining to home businesses, hot establish new standards that
detrimentally alter the scope of what is now allowed as a home business,

tem 7)

(0 O Jmpacts. No materdals oF cquipsignt shall e wsl ghat ceuse einse, vl
soinhe, dust, edors, Brear or phire resntiing Fon the et deteetsble at or Govaad 1l
prepesty b ar et fnterfere with fudio, oo, fefconet s othicn tesoosiddon bog vl
purpuses of this seetion, detectalle nphe d cmasidorad wore than 8 decibicls df mnbicnt
idse beveds s mcitsnred GEu property itav,

A) This proposed change actually attempts to objectively define an existirig standard. However, the limit of detectable
noise 50 decibels above ambient noise levels is far too restrictive for most home businesses to operate, As
examples, quiet coriversation is 40 decibels, a quiet office is 50 decibels, a regular conversation is 60 decibels.

So, the baby sifter with the kids outside, the contractar building a set of cabinets in his garage for a client, the
computer programmer-talking with a customer outside o his porch, the music teacher giving piano fessons witha
window open, the landscaper loading up his mower in the back of his pick up, all prohibited under this defirition of
off-site noise Impacts. ’

B) Not only do theseé defined off-site impacts severely limit the types of home businesses allowed, they show extrenie
_ prejudice against a home business owner. The types of off-site impacts that must be tolerated by a home
business owner as a result of a neighboring resident are far greater and possibly more detrimental fo the
neighborhood than what is altowed by the home business. [n other woids, as a resident | am aflowed to let my
adult German Shepherd bark for up to ten riinutes per hour, 24 hours a day, 7 days aweek, 365 days a year, buf
as a homeé business | ¢an not so much as have a conversation with a customer outside out side of my shep -
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without being in violation of these proposed changes. The home business should be allowed the same off-site
impacts that a resident is allowed. As a point of reference, the noise level d large dog barking at a distance of 30
feet(100 decibsls) is 10,000 times stronger than thél of a a quiet roomi(20 decibels). .

stall Comments: The ewrrent slandard “Cxcessive, gencrulivi & Froaffee s biiny gisyitefudd by Smin¥oy
the nennber of delverics/pick-ups. costomer vehee (o5, and Yhe esamand aad fype o sales

Wy Teaffic, The business will nod generafe wuie thay three deliseries oF pichugs pér day by
trichs or other non-restdient vehicles, (73 Hhere g g0t exdendve-gereiatiog of Bathe creatal
by tliehifste auonjition: o bing fregiedtdeliveries md pichop by el or oflier sehebe

{8) Customer Vehicles, No more than one castomier vebiele is permitied oo the property or in
U the vighttof way af voe fime,

A) This proposed change quantifies.an existing standard, but again severely linits the conditions in which a home
business inay bperate. Also it does not comprehensively take into account that a home business may have four
deliveries on Monday, then have no deliveries for the rest of the week. Nor does it take into account how
impractical it would be for customers to show up at a home business oné at a time, especially for home
businesses such as music teachers, baby sitters, and photographers. :

In coriclusion, it angers and frustrales me that the City of Atbany wéuld sponsor soimething called a “Busingss Ready
Task Force", only to have that group actually hurt, impede, and eliminate home businesses through their proposals.
They have litile insightas to the far reaching negative impacts their actions will make on our community and | can

" only guess as to why they place so little value on home businesses. l’s also shows a great disrespect for home

owners because of the prejudice put against them as a home business owner. The very imost a home business
should be limited to is that of a resident home owner, As I've stated before, thé importance of homeé businesses to
the area economy, the health of our community, and to the entrepreneurial spirit of its citizens is paramount. ' The
loss of such businesses would be a crippling blow to our already fragile economy. And these proposed changes are
much too difficult for many home businesses to overcome, including mine. . :

So itis with great pains and heartbreaking agony to state that if these proposed changes are accepted as part of the
Albany Developmant Gode | will have no dption but to cease the operation of my home business, PaulyBuilt, Inc.
There is no practical way | can comply with these proposed restrictions, nor can | afford to move to a locaticn where
my type of business would be allowed. There are many more home business that will be destroyed or severely
impacted as a result of these chariges because moving to & commercial propety or going through the conditional
permit process is much foo burdensoine. ’

1 urge you in our time of economic recovery and for the progress of small businesses in {he City of Albany area to
disregard the changes proposéd by the Business Ready Task Force and propose changes that actually make a home
business easier and less restrictive to operate. ’ -

S_incerely,

R (SR

Paul Gutoski :

President of PaulyBuilt, Inc.
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Catlin, Anne

From: Marv [marv@broncohat.com]

Sent: : Tuesday, January 14, 2014 10:37 AM'

To: : “Catlin, Anne '

Subject: Home Business Comparlson Matrix - Current and Proposed

DEFINITION OF “FREE ENTERPRISE"

An economic system where few restrictions are placed on business activities and ownership.
In this system, governments generally have minimal ownership of enterprises in the market
place This system aims for hmlted restrlctlons on trade and minimal government
intervention.

The free enterprise movement started in the 1700s, when many individuals were restricted.
from starting and owning their own business without the permission of the government. The
movement looked to reduce ownership and other related restrictions, such as how one
should operate their business and who they were allowed to trade with.

Over time, the focus of this movement has shifted. A Iot of its causes have been incorprated
in most free-market systems. In the U.S. free enterprise advocates continue to fight for

- fewer restrictions along with fighting against any new developments that would restrict free

enterprise.

The City of Albany is trying to raise my Home Property Taxes and are planning on Taxing my
Online Business. My home is not open to the Public ! ' :

Taxing our Hobbies !

Looks like I wﬂl be flghtmg the City of Albany, OR in March of this
year. Not | |

much to look forward too. We need another "Moses" to put things |
"nght"

"This coming fight will be a good one. 1 took an Oath from General

Jimmy
Doolittle, to support the Constitution of The United States of

America also
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When I wasa Engmeer in the Coalinga, Cahfornla Fire Department

and when

Twas a Police Officer on a flve man force in the City of Mendota
California.
I believe that any one holdlng a Government ]Ob Clty to the

~ President of The -

United States of Amer1ca has been sworn in the same way from the

~ Ratified . ~
Constitution, June 21, 1788 Its time for every American to be

judged as one

and by God and thathlncludes Government hvmg under the same

rules they
put-on the American Citizen.

"Choose your Enemy well for you will become them." Communism -

isnot-
THE CONSTITUTION OF THE UNITED STATES OF AMERICA

MawlnRFrancc—Alban3 Orcgon Januarg7 2014
Marv

" marv@broncohat.com

hitp://www.broncohat:com
541-967-1840
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~ Catlin, Anne

From: Jon Pugmire [jonrpugmire@yahoo.com]

Sent: . Thursday, January 16, 2014 10:33 AM
To: Catlin, Anne

Subject: Re: DC-03-13 Ordinance

Hello Anne,

Our company sells paint, welding supplies and metal for steel fabricators. I am only aware of these
proposed amendments because our customers have brought them to my attention. However, | can
see how these proposed amendments would negatively affect more than just our customers, | believe

. they would have negative affects on "ALL Home Businesses." So, | am not refeiring to just one

~ particular section or proposed revision, but nearly every revision | have read. Revisions such as...
Traffic, customers vehicles, sales, signs, residential character.and especially the offsite impacts! How
can anyone-using any kind of equipment make a living below 50 decibels?

-I'will connect my two messages below to give a clearer, more detalled testimony to hand over to the -
" commission.

Thanks,

Jon Pugmire

"Full testimony below"

I would like to express my feelings regarding the DC-03-13 ordinance. | am not a home owner but |
-do work for a well established small business located in Albany Oregon. Around sixty percent on the
.products we sell are sold to people working out of their home shops. Not only do | see these ’

proposed amendments hurting the livelihood of these hardworking Americans, but it will cause many
small businesses in this town to close their doors. Also, | can see many more people filing for
unemployment and welfare. | do not see how any good can come from passing an ordinance like this.
Our company sells paint, welding supplies and metal for steel fabricators. 1 am only aware of these
proposed amendments because our customers-have brought them to my attention. However, | can

see how these proposed amendments would negatively affect more than just ourcustomers, | believe -

they would have negative affects on "ALL Home Businesses." So, | am not referring to just one
particular section or proposed revision, but nearly every revision | have read. Revisions such as...

Traffic, customers vehicles, sales, signs, residential character and especially the offsite impacts! How

can anyone using any kind of equipment make a living below 50 decibels’?
" Thank you,
Jon Pugmire‘

13253 Picard place
Turner, Or 97392
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T 4736 NW Gibson Way
' Albany, OR 97321
Jan. 27,2014

Community Developmient
P.O.Box 490
Albany, 97321

Dear City Council,

Your proposed “Business Ready” Code amendments have 1\,0an1 y come to my attention.
They will unfairly penalize small businesses within city limits. Home businesses are
important economically to our community and part of America’s entrepreneurial
tradition. Profits from these businesses stay in the community versus heading for
corporate headquarters. |

Home businesses owners by definition gener. all v do not rent bmldmgs and apply for
conditional use permits because they have limited resources. These are the people who
teach music lessons, repair lawnmowers, provide childcare, groom and care for pets,

- inarket through e-bay sales, service compu ters , grow things for farmers’ market, paint
honses and unplug drains, It is not feasible to hmlt all activity to enclosed buildings.
Delivery schedules vary ~ (veeldy and seasonally. The limit of 50 decibels of ambient noise
at the property line is too restrictive. Homeowners should not receive preferential
treatment over people who are both homeowners and small business owners. The
proposed “Business Ready” Code creates far more problems than it solves.

Sincerely,
AEK freste

AEK Huster
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WRITTEN TESTIVIONY REGARDING THE “BUSINESS READY” CODE AMENDMENTS {File DC-03- 13)
For the Plannmg Commission Hearmg February 3, 2014 N

Printed Name: _Ler - CuTs FO/ZTH » Date: O] - ZO} Y

Signature: ,7{6(/ (/OJW/
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- Submit to anne. cathn@cntvofalbanv net, via mail to: Anne Catlin; City of Albany, PO Box 490; Albany, OR
97321; or dehver in person to the Commumtv Development Department 333 Broadalbm Stréet SW
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Scott Lepman Company
100 Ferry Street NW
Albany, Oregon 97321
(541) 928-9390 Phone
(541) 928-4456 Fax

January 14, 2014

Community Development
City of Albany

P.O. Box 490

Albany OR 97321,

To Whom It May Co’ncerh:

RE: Comments Pertaining to DC-03-13

This letter is regarding property located on the north side of Water Avenue between Jackson
_and Jefferson Streets and formerly known as 521 Water Avenue and 220 Jefferson Street (Linn

County Tax Lot 00100, 115-3W—06DC).

This property was. purchased anticipating assistance for a large condommlum pro;ect with
assustance from CARA.

| purchased this 1.03 acre parcel in 2003 when the property was zoned Light Industrial and

contained a Seed Warehouse/Manufacturing Plant,v an office building and a large detached
equipment storége building. A-subsequent Zone Change was initiated by the City and the
zoning was changed from Light Industrial to Water Front. In anticipation of constructing a
condominium project on the property, | tore down the existing buildings approximately 5 years

ago.

After a review of recent changes to new CARA guidelines, a large condommuum pro;ect in my

opinion, is no longer feasible.

However, | have an immediate need to use my property‘for uses related to the maintenance
and remodeling of my properties. The former Light Industrial zoning on the property allowed
for contractor’s services, the Waterfront District does not. ‘ -

Without substantial CARA financial support, .1 do not anticipate the construction of a

condominium project on the waterfront property anytime in the near future.
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For the interim, | need to be able to utilize my property for the needs of my property
management company including the construction of a commercial type building for the storage
of our inventory of building supplies and possibly a paint booth for the painting of doors and
other smalf building materials. | would also like to be able to enclose the property with a sight-
obscuring fence to allow for the storage of our equipment, etc.

In reviewing the proposed Code Amendment, I ask that a provision be make either under ltem:
E, Nonconforming Uses and Sites or ltem G, Small Scale Manufacturing and Industrial Uses in .

Non-Industrial Zones to accommodate the interim use of my property for use by my property
management staff. ‘ ' ' -

Thank you for your consideration,

Scétt D. Lepman
.100 Ferry Street NW
Albany OR 97321
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WRITTEN TESTIMONY REGARDING THE “BUSINESS READY” CODE AMENDMENTS (File DC-03- 13)

For the Plannmg Comve{mg February 3 2014 ‘ /
Prlnted Name: A '//4/ - Date: /‘/ /(/

. “})/IFJOEH\{/?‘,:;%;
_SlgnatU'rg: _ ‘ _, /\ . ‘ ) iia
N | = o ml JAN 22 20 “

v COMIVIENTS FOR THE PLANNING COMMISSION: -

' NAT»J;Aw:u.-
NATHAN J. LEV!N

P.0. Box 4174 ({C?>\’€?(—’§@({£/

Salem, Oregon 97302

Submit to anne.catlin@cityofalbany.net, via mail to: Anne Catlin; City of Albany; PO Box 490; Albany, OR

97321; or deliver in person to the Community Development Department, 333 Broadalbin Street SW
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